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The goal of the Connectcct  Hghhaa  afeta  rograa Hs to  reeent roadhaa fatalHtes and HnicrHes as a 
result of crashes related to driver behavior.  Under the  Hghhaa  afeta Act of 1966 (23 U C- Chapter 
4) the Goeernor Hs reqcHred to Ha leaent a hHghhaa safety program through a designated State 
agenca scHtabla eqcH  ed and organHzed to carra oct the  rograa. An a  oHnted Goeernor’s  Hghhaa 
 afeta Re resentatee oeersees the  rograa and sc  ortng  ecton 4n2 and 4n  hHghhaa safeta 
grant funds made available to the  tates to carra oct theHr anncal  Hghhaa  afeta  lans.  The 
Connectcct  Hghhaa  afeta  rograa Hs an eetensHon of thHs  ederal reqcHreaent.  The  Hghhaa 
 afeta Office (  O) Hs located Hn the Connectcct  e artaent of Trans ortaton Hn the ecreac of 
Policy and Planning.  The primary objectiee oo  he  HS are  o ppaan coorriaa en aar imppemea  
effectie hiihhay eaoe y proirame aar  o proiire  echaicap pearerehipn esppor  aar popicy 
rirectoa  o hiihhay eaoe y par aeres 
 
This Annual Report contains information on initiatives, projects, accomplishments and financial 
ee endHtcres of ConnectHcct’s  Hghhaa  afeta  rogram for Federal Fiscal Year 2015.  Fatality data in 
this report is sourced from the Fatality Analysis Reporting System or FARS.  Injury and other data are 
sourced through the HSO. *Please note, the 2014 Connecticut FARS data used in this document may 
change hhen the  AR  fHles are reo ened and c dated.  Enforceaent efforts, coc led hHth bH-lingual 
media, public information and education campaigns, and traHnHng  rograas for lah enforceaent, car 
seat technicians, motorcycle safety instructors and other safety professionals make up the basis of 
 Hghhaa  afeta actHeHta.  As MA -21 reqcHres, the  Hghhaa safeta offHce has coordHnated safeta 
efforts shared ba the  e artaent’s  Hghhaa  afeta Ia roeeaent  lan (  I ) and  trategHc  Hghhay 
 afeta  lan (    ).  The 2n16  Hghhaa  afeta  lan shares the four core performance goals required 
by MAP-21 and the HSO is an active member of the SHSP steering committee. 
 
The scccess of the  Hghhaa  afeta  rograa Hs contHngent c on coo eratHon and coordHnatHon hHth 
safeta  artners and the aotorHng  cblHc.  The NatHonal  Hghhaa TraffHc  afeta AdaHnHstratHon 
(N T A) and the  ederal  Hghhaa AdaHnHstratHon (  WA) contHnce to provide leadership and 
technical assistance.  Various state agencies are active participants, including the Governor’s and 
LHectenant Goeernor’s OffHce,  e artaent of  cblHc  afeta/ tate  olHce,  tate  olHce ToeHcologa 
Laboratory, Department of Mental Health and Addiction Services, Department of Public Health, 
Department of Motor Vehicles, Federal Motor Carrier Safety Administration, Division of Criminal 
Justice, Office of the Chief State’s Attorney, Office of Policy and Management and State Universities 
and Colleges.  Local lah enforceaent agencHes, throcgh coordHnated efforts hHth the ConnectHcct 
Police Chiefs Association, are also essential partners.  Schools, civic and non- rofHt groc s (HnclcdHng 
Mothers Against Drunk Driving, the Connecticut Coalition to Stop Underage Drinking, SAFE KIDS, The 
eoas and GHrls Clcb, The Goeernor’s  reeentHon  artnershH  and the Connecticut Motorcycle Riders 
AssocHatHon), Yale Neh  aeen Children’s Hospital,  Hartford Hospital including the Connecticut 
Children’s Medical Center and private sector and business organizations all serve as cooperative 
 artners.  ConnectHcct also actHeela  artHcH ates as a aeaber Hn the Goeernor’s  Hghhaa  afeta 
Association and the National Association of State Motorcycle Safety Administrators. 
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During the 2015  ederal  Hscal Year, the follohHng core “ActHeHta Meascres” here achHeeed dcrHng 
grant funded overtime enforcement (oeertHae enforceaent HnHtHatHees Hnclcded Ha aHred drHeHng 
aobHlHzatHons and ee anded enforceaent, clHck Ht or tHcket, major cities speed enforcement and 
distracted driving HVE): 
 
Hpeeriai Ci a ioae: 14n191 
Haoe y-Bep  Ci a ioae: 10n023 
Impairer Driiiai Arree e: 1n398 
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Core Outcome Measures 

2010 2011 2012 2013 2014
Traffic Fatalities 

Total 320 221 266 286 250
Five Year  Moving Average 291 273 267 263 269

Rural 62 38 77 120 60
Five Year  Moving Average 50 48 54 67 71

Urban 258 183 156 126 190
Five Year  Moving Average 241 225 206 182 183

Unknown 0 4 3 0 0
Five Year  Moving Average 0 1 1 1 1

Fatalities Per 100 Million Vehicle Miles Traveled  
Total 1.02 0.71 0.85 0.89

Five Year  Moving Average 0.89 0.81 0.86 0.82
Rural 1.59 0.97 1.99 3.46

Five Year  Moving Average 1.29 1.16 1.52 2.14
Urban 0.94 0.67 0.57 0.52

Five Year  Moving Average 0.84 0.76 0.73 0.59

Serious (A) Injuries
Total 2033 1673 1771 1523 1356

Five Year  Moving Average 2298 2150 1989 1831 1671

Serious (A) Injuries Per 100 Million Vehicle Miles Traveled
Total 6.50 5.36 5.69 4.92

Three Year  Moving Average 6.88 6.24 5.85 5.32

Passenger Vehicle Occupant Fatalities (All Seat Positions) 
Total 203 144 153 187 137

Five Year  Moving Average 190 178 167 167 165
(Fatalities) Restrained 79 57 65 82 51

Five Year  Moving Average 81 74 67 68 67
Unrestrained 85 55 53 72 47

Five Year  Moving Average (Unrestrained) 77 74 68 67 62
Unknown 39 32 35 30 39

Five Year  Moving Average 32 30 32 32 35
 

Alcohol-Impaired Driving Fatalities (BAC=.08+)
Total 119 94 100 114 97

Five Year  Moving Average 107 103 101 105 105
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Core Outcome Measures continued

2010 2011 2012 2013 2014
Speeding-Related Fatalities 

Total 124 74 64 64 69
FIve Year  Moving Average 104 100 93 86 79

Motorcyclist Fatalities  
Total 52 37 48 58 54

Five Year  Moving Average 52 48 49 48 50
Helmeted 16 10 12 24 20

Five Year  Moving Average 18 16 15 16 16
Unhelmeted 36 24 26 22 31

Five Year  Moving Average 34 31 31 27 28
Unknown 0 2 2 11 3

Percentage of MC Operator Fatalities with BAC > 0%
Total 41% 27% 29% 11% 30%

Five Year  Moving Average 35% 35% 34% 29% 28%

Drivers Involved in Fatal Crashes 
Total 423 292 332 385 337

Five Year  Moving Average 397 365 351 347 354
Aged Under 15 0 0 0 0 1

Five Year  Moving Average 0 0 0 0 0
Aged 15-20 32 25 21 37 20

Five Year  Moving Average 43 36 29 29 27
Drivers Involved in Fatal Crashes - Aged Under 21 32 25 21 51 21

Five Year  Moving Average 43 36 30 32 30
Aged 21 and Over 384 262 306 293 313

Five Year  Moving Average 348 324 316 303 312
Unknown Age 7 5 5 4 3

Five Year  Moving Average 5 4 5 4 5

Pedestrian Fatalities 
Total 46 26 44 37 47

Five Year  Moving Average 38 35 38 36 40

Bicyclist Fatalities 
Total 7 8 4 3 3

Five Year  Moving Average 5 5 5 5 5

2011 2012 2013 2014 2015
Observed - Restrained 88.4% 86.8% 86.40% 85.10% 85.40%

Five Year  Moving Average 87.3% 87.5% 87.1% 87.0% 86.4%
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Graph 1 
 
Graph 1 shows Connecticut’s fatality figures with 250 in 2014.  The graph data has been up-
dated to reflect current numbers and may not correspond with some previously reported data.   
 
 
 
 
2015 Highway Safety Plan (HSP) Goal:  
To reduce the five year (2008-2012) moving average of 266 in 2012 fatalities 5 percent to a 
five year (2012-2016) moving average of 253 in 2016. 

 

 

 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
Final NHTSA-FARS figures showed the five year moving average over the period of 2010-
2014 to be 269.  The  2014 single year total of 250 traffic fatalities is lower than the 2015 HSP 
goal. The five year moving average indicates an overall decrease in the number of roadway fa-
talities over the 2010 to 2014 period.   

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 2 
 
Graph 2 shows Connecticut’s Fatality Rate per 100 Million Vehicle Miles Travelled (VMT).  
The graph data has been update to reflect current numbers and may not correspond with some 
previously reported data.  There were .89 fatalities per 100M VMT in 2013.  While the figures 
jumped over the 2009-2013 period, the five year moving average shows a slight decrease in this 
measure.  
 
 
2015 HSP Goal: 
To reduce the Fatality rate per 100 M VMT from the five year (2008-2012) moving average 
of .85 in 2012 by 5 percent to a five year (2012-2016) moving average of .81 in 2016. 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
While both the 2009 and 2011 rates of .71 were the lowest during the reporting period, the 2013 
value of .89 fatalities per 100M VMT represents a slight increase from the previous year.  The 
five-year moving during the reporting period has decreased from .86 to .82 from 2009 to 2013.    
 

**Please note that data in this Report is sourced from the 2013 NHTSA-FARS f inal file and Connecticut Depart-
ment of Transportation.  The data will be updated again in accordance with NHTSA-FARS standards and changes 
may be reflected during this update.** 
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Graph 3 
Graph 3 shows Connecticut’s Serious (A) Injuries; there were 1,356 serious injuries in 2014. 
The graph data has been updated to reflect current numbers and may not correspond with some 
previously reported data.  
 
 
2015 HSP Goal:  
To reduce the Serious (A) Injuries in motor vehicle crashes from the five year (2008-2012) mov-
ing average of 1,990 in 2012 by 10 percent to a five year (2012-2016) moving average of 1,791 
in 2016. 

 

 

 

 

 



 

 

 

 

 

    

   

Outcome: 
Serious Injuries (A) have been on a fairly steady decline in Connecticut.  The value reported for 
2014 was the lowest observed during the reporting period.  The five year moving average has 
steadily decreased during the reporting period as well. 

**Please note that data in this Report is sourced from the  2014 Connecticut crash file.  The data will be updated 
again in accordance with NHTSA standards and changes may be reflected during this update.** 
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Graph 4 
Graph 4 shows Connecticut’s Serious (A) Injury Rate per 100 Million Vehicle Miles Travelled 
(VMT); there were 4.92 serious injuries per 100 Million VMT in 2013. The graph data has been 
updated to reflect current numbers and may not correspond with some previously reported data.  
 
 
2015 HSP Goal:  
To reduce the Serious (A) Injury rate per 100 M VMT from the five year (2008-2012) moving 
average of 6.33 in 2012 by 5 percent to a five year (2012-2016) moving average of 6 in 2016. 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
Serious Injuries (A) have been on a fairly steady decline in Connecticut.  The value reported for 
2013 was the lowest observed during the reporting period.  The five year moving average has 
decreased during the reporting period as well. 

**Please note that data in this Report is sourced from the  2013 Connecticut crash file.  The data will be updated 
again in accordance with NHTSA standards and changes may be reflected during this update.** 
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Graph 5 
Graph 5 shows Connecticut’s Passenger Vehicle Occupant Fatalities in all seating positions as 
well as the number of unrestrained fatalities in this category.   There were 47 unrestrained fatal-
ities in 2014. The graph data has been updated to reflect current numbers and may not corre-
spond with some previously reported data.    
 
2015 HSP Goal: 
To reduce the number of unrestrained occupants in fatal crashes from the five year (2008-
2012) moving average of 68 in 2012 by 10 percent to a five year (2012-2016) moving average 
of 61 in 2016. 

 

 
 

 

 

 

 
 

 

 

 

 

 

 

 

 

    

 

 

 

Outcome: 
Both the number of fatally injured vehicle occupants and the five year moving average of unre-
strained fatalities reflected in this graph reached their lowest level in 2014 during the reporting 
period. 
 
 

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 6 
Graph 6 shows observed annual safety belt usage rate for the State of Connecticut for the 2011-
2015 reporting period.  The annual belt-use rate was 85.40 percent in 2015. 
 
 
 
2015 HSP Goal:  
To increase the statewide observed seat belt use rate from 87 percent in 2013 to 90 percent or 
above in 2015. 

  

 

   

   

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
While observed belt use reached its highest level during this reporting period at 88.4 percent in 
2011, it has decreased annually since that time.  The current observed belt use rate of 85.4% 
represents a slight increase from the 2014 observed use of 85.1%.  The five-year moving aver-
age also decreased during the 2011-2015 period. 
 

This data is sourced from Connecticut’s Annual Statewide Belt Use Survey, conducted by Preusser Research 
Group. 
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Graph 7 
Graph 7 shows Connecticut’s alcohol-impaired driving fatalities. There were 97 alcohol-
impaired driving fatalities in 2014.  NHTSA defines an alcohol-impaired driving fatality based 
on a B. A. C. of  .08+ for all drivers and motorcycle operators involved in fatal crashes.  The 
graph data has been updated to reflect current numbers and may not correspond with some pre-
viously reported data.     
 
 
2015 HSP Goal: 
To decrease alcohol impaired driving fatalities (B.A.C. =.08+) from the five year (2008-2012) 
moving average of 113 in 2012 by 5% to a five year (2012-2016) moving average of 107 in 
2016. 

 

 

 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
The 2014 value of 97 alcohol-impaired driving fatalities is the second lowest reported during 
this 2010-2014 period.  While the five year moving average has fluctuated  over the reporting 
period, it has decreased slightly from  107 in 2010 to 105 in 2014. 
 

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 8 
Graph 8 shows Connecticut’s speeding-related fatalities for the years from 2010-2014.  There 
were 69 speeding-related fatalities in 2014.  The graph data has been updated to reflect current 
numbers and may not correspond with some previously reported data.  
 
 
 
2015 HSP Goal: 
To reduce the number of speed related fatalities from the five year (2008-2012) moving average 
of 88 in 2012 by 5 percent to a five year (2012-2016) moving average of 84 in 2016. 

 

 

   
 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
 Though the most current year value of 69 speeding-related fatalities rose slightly from 64 in 
2012 and 2013 respectively, the five year moving average for speeding –related fatalities has 
declined steadily over the reporting period. 

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 9 
Graph 9 shows Connecticut’s motorcyclist fatalities.  Both the number of fatalities as well as 
unhelmeted fatalities are shown. There were 54 motorcyclist fatalities in 2014, 31 of which 
were unhelmeted.  The graph data has been updated to reflect current numbers and may not cor-
respond with some previously reported data.  
 
2015 HSP Goal(s):  
To decrease the number of  motorcyclist fatalities below the five year (2008-2012) moving aver-
age of 49 in 2012 by 5 percent to a five year (2012-2016) projected moving average of 46 in 
2016. 
 
To decrease the number of un-helmeted fatalities below the five year (2008-2012) moving aver-
age of 31 in 2012 by 5 percent to a five year (2012-2016) projected moving average of 29 in 
2016. 

 

 

 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

    

     

Outcome: 
Both measures have fluctuated over the reporting period but show a slight decrease in their five-
year moving averages.  The five-year moving average for motorcycle fatalities for 2010-2014 is 
50 and the five-year moving average for unhelmeted fatalities for the same period is 28.   

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 10 
Graph 10 shows Connecticut’s  number of driver fatalities by drivers under the age 20 or 
younger (aged under 21) for the 2010-2014 reporting period.  There were 21 drivers under the 
age of 21 killed in 2014.  The graph data has been updated to reflect current numbers and may 
not correspond with some previously reported data.  
 
 
2015 HSP Goal(s):  
To decrease drivers age 20 or younger involved in fatal crashes from the five year (2008-2012) 
moving average of 25 in 2012 by 20% to a five year (2012-2016) moving average of 20 in 2016. 

 

 

 

 

 


 

 

 

 

 

 

 

    

   

Outcome: 
Both the fatality numbers and the five-year moving average showed a steady decline in this 
measure during the 2010-2014 reporting period with the exception of 2013 when this measure 
rose significantly.  Despite this fluctuation, the five year moving average trend has ultimately 
declined during the reporting period.  Aggressive goal setting has been a priority of the High-
way Safety Office and other statewide safety partners in this area. 

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 11 
Graph 11 shows Connecticut’s number of pedestrian fatalities during the 2010-2014 reporting 
period.  There were 47 pedestrian fatalities in 2014.  The graph data has been updated to reflect 
current numbers and may not correspond with some previously reported data.  
 
 
 
2015 HSP Goal(s):  
To reduce the number of pedestrians killed in traffic crashes from the five year (2008-2012) 
moving average of 38 in 2012 by 10% to a five year moving average of (2012-2016) of 34 in 
2016. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

   

Outcome: 
While the 26 pedestrians killed in  2011 represented the lowest number during 2010-2014 peri-
od, this number increased to 44 in 2012 and to 47 in 2014 respectively. The five-year moving 
average indicates a slight increase in the number of pedestrian fatalities over the reporting peri-
od.   

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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Graph 12 
Graph 12 shows Connecticut’s number of bicyclist fatalities during the 2010-2014 reporting 
period.  There were 3 bicyclist fatalities in 2014.  The graph data has been updated to reflect 
current numbers and may not correspond with some previously reported data.  
 
 
 
2015 HSP Goal(s):  
To reduce the number of bicyclists killed in traffic crashes from the five year (2008-2012) mov-
ing average of 5 in 2012 by 20% to a five year moving average of (2012-2016) of 4 in 2016. 

 

 

   

 

 

 

 

 

 

 

    

   

Outcome: 
There were three bicyclists killed in the years 2013 and 2014 respectively.  These number rep-
resent the fewest bicyclist fatalities during the reporting period.  The five-year moving average 
has remained consistent during the same period. 2015 represents the first year states were re-
quired to track, report and set performance goals for bicyclists. 

**Please note that data in this Report is sourced from the preliminary 2014 Connecticut FARS Annual Report file.  
The data will be updated again in accordance with NHTSA-FARS standards and changes may be reflected during 
this update.** 
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FINANCIAL HUMMARY 
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Financial Summary
Safety Lu

(Data as of 12/16/15) 402 410 154AL 154PM 154HE 1906 405 B 405 C 405 D 405 D Int 405 E 405 F Total % of Total

 Planning & Administration $262,183 $262,183 2.1%
Traffic Records $106,661 $441,691 $548,352 4.3%
Distracted Driving $1,893,970 $1,893,970 15.0%
Impaired Driving $54 $117,949 $3,402,443 $1,091,728 $1,518,662 $87,371 $6,218,205 49.1%
Occupant  Protection $393,328 $792,909 $1,186,237 9.4%
Child Passenger Safety $211,532 $211,532 1.7%
Motorcycles $128,615 $6,657 $135,273 1.1%
Police Traffic Services $44,274 $44,274 0.3%
Hazard Elimination $1,860,216 $1,860,216 14.7%
Racial Profiling $304,876 $304,876 2.4%

TOTAL $12,665,117 100.0%
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Project Listin 
  Program Project Project Total FFY15

Area Number Description Town/Agency Expenses
Oct 14 - Sept 15

MC 0701-AA Motorcycle Safety Program Administration CT-DOT/HSO $45,936.62
0701-AB CONREP Technical Assist. CT-DOT /HSO $82,678.75

OP 0702-AA OP Program Administration CT-DOT/HSO $2,227.19
0702-AB Data Analysis & Surveys CT-DOT/HSO $150,000.00
0702-AC Click It or Ticket Enforcement (November Mobilization) CT-DOT/HSO $60,136.47
0702-AD Waterbury Area Traffic Safety Program Waterbury PD $100,664.45
0702-AG Look Before You Lock Education Campaign CCMC $80,300.00

AL 0704-AA Alcohol Program Management CT-DOT/HSO $53.52

TR 0705-AA Traffic Records Administration CT-DOT/HSO $106,660.72

PT 0707-AA PT Administration CT-DOT/HSO $15,279.47
0707-AB Law Enforcement Challenge CT. Police Chiefs Assoc. $28,995.00

CR 0709-AA Child Restraint Administration CT-DOT/HSO $1,994.44
0709-AB CPS Training CT-DOT/HSO $2,720.00
0709-AC CPS Fitting Stations Support Connecticut Children’s Medical Center $50,000.00
0709-AD CPS Fitting Stations Support Yale New Haven Children’s Hospital $50,808.99
0709-AE Yale-New Haven Children’s Hospital Community Traffic S  Yale-New Haven Children’s Hospital $86,244.93
0709-AF CPS  Workshop CT- DOT $19,763.23

154PM 0720-AA DUI Media Campaign CT-DOT/HSO $1,091,727.94

154AL 0722-AA Alcohol Program Management (154) CT-DOT/HSO $309,469.61
0722-AB Alcohol Related Program Training CT-DOT/ HSO $11,635.52
0722-AC Criminal Justice CT-DOT/HSO $153,637.06
0722-AD STAMFORD CT DOT - HSO $66,391.72
0722-AE BETHANY CT DOT - HSO $10,388.43
0722-AF KILLINGLY CT DOT - HSO $59,709.41
0722-AG GLASTONBURY CT DOT - HSO $14,956.47
0722-AH DURHAM CT DOT - HSO $17,070.00
0722-AI MIDDLEFIELD CT DOT - HSO $13,425.12
0722-AJ BRISTOL CT DOT - HSO $133,495.58
0722-AK LEDYARD CT DOT - HSO $30,943.39
0722-AL GREENWICH CT DOT - HSO $42,107.09
0722-AM WATERTOWN CT DOT - HSO $12,414.71
0722-AN NEW BRITAIN CT DOT - HSO $102,334.10
0722-AO ELLINGTON CT DOT - HSO $24,785.59
0722-AP SOMERS CT DOT - HSO $48,353.07
0722-AQ NAUGATUCK CT DOT - HSO $14,791.76
0722-AR WETHERSFIELD CT DOT - HSO $15,713.01
0722-AS PROSPECT CT DOT - HSO $4,068.86
0722-AT FAIRFIELD CT DOT - HSO $96,241.52
0722-AU MERIDEN CT DOT - HSO $19,241.49
0722-AV CITY OF GROTON CT DOT - HSO $3,609.32
0722-AW DEEP RIVER CT DOT - HSO $32,175.00
0722-BB STAFFORD CT DOT - HSO $55,033.85
0722-BC CROMWELL CT DOT - HSO $25,985.93
0722-BD NORWALK CT DOT - HSO $57,788.02
0722-BE BETHEL CT DOT - HSO $18,595.89
0722-BF KILLINGWORTH CT DOT - HSO $6,054.00
0722-BG Impaired Driving Public Information and Education CT-DOT/HSO $2,443.87
0722-BH MANCHESTER CT DOT - HSO $111,927.54
0722-BI BRANFORD CT DOT - HSO $27,584.84
0722-BK TOWN OF GROTON CT DOT - HSO $40,265.65
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Program Project Project Town/Agency Total FFY15
Area Number Description Expenses

0722-BL COVENTRY CT DOT - HSO $1,858.42
0722-BM NORWICH CT DOT - HSO $41,171.15
0722-BN WINDSOR CT DOT - HSO $13,917.51
0722-BO EAST HAVEN CT DOT - HSO $529.26
0722-BQ OLD LYME CT DOT - HSO $34,706.46
0722-BR BLOOMFIELD CT DOT - HSO $44,089.02
0722-BS NEWTOWN CT DOT - HSO $44,116.94
0722-BT JEWETT CITY CT DOT - HSO $23,571.14
0722-BU NEW CANAAN CT DOT - HSO $2,584.38
0722-BV CCSU CT DOT - HSO $50,325.01
0722-BW DARIEN CT DOT - HSO $5,323.83
0722-BX DANBURY CT DOT - HSO $18,169.21
0722-BY BERLIN CT DOT - HSO $32,805.62
0722-BZ WILTON CT DOT - HSO $13,853.59
0722-CA EAST LYME CT DOT - HSO $50,618.95
0722-CB HARTFORD CT DOT - HSO $182,712.02
0722-CC WALLINGFORD CT DOT - HSO $15,974.99
0722-CE NORTH STONINGTON CT DOT - HSO $33,734.76
0722-CF TOLLAND CT DOT - HSO $34,995.94
0722-CG CHESTER CT DOT - HSO $14,030.25
0722-CI MONROE CT DOT - HSO $49,772.35
0722-CJ WILLIMANTIC CT DOT - HSO $24,819.72
0722-CK HADDAM CT DOT - HSO $13,452.00
0722-CL TRUMBULL CT DOT - HSO $57,915.77
0722-CM STRATFORD CT DOT - HSO $11,292.90
0722-CN ENFIELD CT DOT - HSO $88,848.26
0722-CO NEWINGTON CT DOT - HSO $15,743.01
0722-CP COLCHESTER CT DOT - HSO $11,716.66
0722-CQ LISBON CT DOT - HSO $31,669.12
0722-CS MONTVILLE CT DOT - HSO $16,188.84
0722-CT MADISON CT DOT - HSO $7,659.66
0722-CV WATERFORD CT DOT - HSO $14,785.93
0722-DH CHESHIRE CT DOT - HSO $53,503.07
0722-DI NEW HAVEN CT DOT - HSO $180,011.59
0722-DJ SOUTH WINDSOR CT DOT - HSO $31,904.12
0722-DK PLAINFIELD CT DOT - HSO $32,442.99
0722-DL OLD SAYBROOK CT DOT - HSO $30,282.97
0722-DM BROOKLYN CT DOT – HSO $13,650.86
0722-DN ORANGE CT DOT - HSO $4,758.43
0722-DO NORTH BRANFORD CTDOT - HSO $2,022.26
0722-DQ WINDSOR LOCKS CTDOT - HSO $32,590.67
0722-DR WEST HARTFORD CTDOT - HSO $108,281.92
0722-DS FARMINGTON CTDOT - HSO $17,787.35
0722-DU MANSFIELD CT DOT - HSO $60,470.64
0722-DV ROCKY HILL CT DOT - HSO $22,010.52
0722-DW EAST WINDSOR CT DOT - HSO $14,134.69
0722-EL Data Analysis & surveys CT-DOT/HSO $150,000.00
0722-EM FY 2015 Underage Drinking Prevention Initiative The Governor's Prevention Partnership $44,109.70
0722-EN SOUTHINGTON CT-DOT/HSO $1,258.59
0722-EO WESTBROOK CT-DOT/HSO $12,127.50
0722-EP WOLCOTT CT-DOT/HSO $5,504.66

K8 0730-AA  Media Campaign (Alcohol) CT-DOT/HSO $117,948.67

K10 0725-AA Racial Profiling Prohibition Project Central Connecticut State University $304,876.18

PA 0733-AA Planning and Administration CT-DOT/HSO $262,182.58

405b-1 0741-1-AA Click It or Ticket Enforcement (May Mobilization) CT-DOT/HSO $195,429.82
0741-1-AC Occupant Protection Enforcement/CSP Connecticut State Police $123,547.41
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Program Project Project Town/Agency Total FFY15
Area Number Description Expenses

405b-2 0741-2-AD Occupant Protection Media Buy CT-DOT/HSO $278,374.65
0741-2-AE Safety Belt Convincer/Rollover Simulator Connecticut State Police $190,852.73
0741-2-AF Occupant Protection PI&E CT-DOT/HSO $4,704.00

405c 0742-AA Traffic Records Administration CT-DOT/HSO $79,609.53
0742-AC E-Citation Centralized Infractions Bureau $109,044.46
0742-AD E-Crash CRCOG $131,000.00
0742-AG E-Citation for Local Law Enforcement New Milford & Brookfield Police Depts. $60,878.74
0742-AH E-Citation for Local Law Enforcement Cheshire $20,824.00
0742-AI E-Citation for Local Law Enforcement Plainfield $33,887.00
0742-AJ E-Citation for Local Law Enforcement Newtown $6,447.22

0743-1-AQ Underage Alcohol Enforcement Grant University of Connecticut $5,609.32
0743-1-AW Underage Alcohol Enforcement Grant Hartford $30,000.00
0743-1-BC Underage Alcohol Enforcement Grant West Hartford $30,582.96
0743-1-BJ Draeger Intox (25) CSP $220,767.50
0743-1-BL Draeger Intox Machine Montville $5,735.79
0743-1-BM (60x $1,100) Drug Recognition Expert Field Kits CT-DOT/HSO $19,553.44
0743-1-BN Underage Alcohol Enforcement Grant Mansfield $46,304.24
743-1-DI 2014/2015 Impaired Driving Enforcement Uconn Police Department $2,861.90
0743-1-DK 2014/2015 Expanded DWI Program DESPP $655,137.77
0743-1-DL Drager Alcotest 510 Instrument Hartford Police Department $6,000.00
0743-1-DM Checkpoint Signs Hamden Police Department $2,250.00

405d-2 0743-2-BH DRE Training CT-DOT/HSO $11,280.92

405d-3 0743-3-AK Power of Parents MADD $40,151.51
0743-3-BG Law Enforcement Recognition Ceremony MADD $4,529.05

405d-4 0743-4-BF (2) DMV Admin. Per Se Hearing Attorney’s CT-DOT/HSO $348,565.83

405d-5 0743-5-BQ Connecticut Career Trainee CSP $89,331.68

0740-AD Speed Enforcement Hartford $14,662.94
0740-AK Speed Enforcement Connecticut State Police $72,707.80

405e-1 0745-1-DZ Distracted Driving Materials to support PI&E CT-DOT/HSO $20,018.41

405e-2 0745-2-AC Distracted Driving Enforcement NEW HAVEN $26,099.16
0745-2-AD Distracted Driving Enforcement DANBURY $45,632.68
0745-2-AE Distracted Driving Enforcement WATERBURY $22,381.53
0745-2-AF Distracted Driving Enforcement HARTFORD $48,064.09
0745-2-AG Distracted Driving Enforcement MANCHESTER $44,775.76
0745-2-AH Distracted Driving Enforcement NORWALK $31,655.61
0745-2-AJ Distracted Driving Enforcement WESTPORT $19,743.71
0745-2-AK Distracted Driving Enforcement HAMDEN $30,497.61
0745-2-AL Distracted Driving Enforcement FARMINGTON $23,653.22
0745-2-AM Distracted  Driving Enforcement ORANGE $25,691.69
0745-2-AN Distracted Driving Enforcement BRISTOL $26,097.71
0745-2-AO Distracted Driving Enforcement NORWICH $26,463.60
0745-2-AP Distracted Driving Enforcement WEST HAVEN $6,298.76
0745-2-AQ Distracted Driving Enforcement BRIDGEPORT $41,105.66
0745-2-AR Distracted Driving Enforcement STAMFORD $32,256.34
0745-2-AS Distracted Driving Enforcement DERBY $12,198.74
0745-2-AT Distracted Driving Enforcement STRATFORD $9,652.85
0745-2-AV Distracted Driving Enforcement TRUMBULL $19,773.78
0745-2-AW Distracted Driving Enforcement WETHERSFIELD $10,566.31
0745-2-AX Distracted Driving Enforcement VERNON $9,545.39
0745-2-AY Distracted Driving Enforcement NORTH HAVEN $16,093.40
0745-2-AZ Distracted Driving Enforcement BLOOMFIELD $15,929.08
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0745-2-BB Distracted Driving Enforcement WEST HARTFORD $34,725.00
0745-2-BC Distracted Driving Enforcement SOUTHINGTON $4,884.17
0745-2-BD Distracted Driving Enforcement BRANFORD $8,173.40
0745-2-BE Distracted Driving Enforcement WALLINGFORD $18,075.00
0745-2-BF Distracted Driving Enforcement EAST HARTFORD $19,709.27
0745-2-BG Distracted Driving Enforcement WATERFORD $4,088.56
0745-2-BH Distracted Driving Enforcement BROOKFIELD $16,076.49
0745-2-BI Distracted Driving Enforcement WINDHAM $17,519.16
0745-2-BJ Distracted Driving Enforcement GROTON $8,971.92
0745-2-BK Distracted Driving Enforcement BERLIN $21,967.45
0745-2-BL Distracted Driving Enforcement MERIDEN $26,642.22
0745-2-BM Distracted Driving Enforcement CHESHIRE $16,709.13
0745-2-BO Distracted Driving Enforcement MONROE $13,252.09
0745-2-BP Distracted Driving Enforcement EAST HAVEN $9,775.54
0745-2-BQ Distracted Driving Enforcement OLD SAYBROOK $14,755.87
0745-2-BR Distracted Driving Enforcement CROMWELL $14,947.04
0745-2-BS Distracted Driving Enforcement CANTON $6,073.14
0745-2-BV Distracted Driving Enforcement NEW MILFORD $16,469.61
0745-2-BW Distracted Driving Enforcement GREENWICH $20,000.00
0745-2-BY Distracted Driving Enforcement NEW BRITAIN $34,951.25
0745-2-BZ Distracted Driving Enforcement ROCKY HILL $26,778.48
0745-2-CA Distracted Driving Enforcement NAUGATUCK $13,317.15
0745-2-CB Distracted Driving Enforcement STONINGTON $12,885.99
0745-2-CC Distracted Driving Enforcement MIDDLEBURY $4,801.59
0745-2-CD Distracted Driving Enforcement MILFORD $21,703.33
0745-2-CG Distracted Driving Enforcement RIDGEFIELD $11,531.06
0745-2-CH Distracted Driving Enforcement PLYMOUTH $7,335.97
0745-2-CI Distracted Driving Enforcement BETHEL $17,567.96
0745-2-DW Distracted Driving Enforcement Connecticut State Police $195,874.70

405e-5 0745-5-AB Boys and Girls Club, NOYS Conference CT-DOT/HSO $14,233.29
0745-5-EA Save A Life Tour CT-DOT/HSO $171,000.00

405e-6 0745-6-DX Distracted Driving Media buy CT-DOT/HSO $366,573.36
0745-6-DY Distracted Driving Messaging at Outreach venues CT-DOT/HSO $50,050.00
0745-6-EB "Game Over" - A Distracted Driving Messaging Campaign WGBH Educational Foundation $88,355.34

0744-1-AB MSF Curriculum Update CT-DOT/HSO $6,657.32

154HE 0195-0721 HSO Payroll Charges CDOT $824,781.66
0148-0190 Wallingford Rt 5 Intersection CDOT ($102.80)
0042-0297 Widen Silver Lane, East Hartford CDOT $528.46
0042-0292 Bidwell St. realignment CDOT $3,389.97
0093-0181 Durational employees Policy & Planning, CDOT $58,818.00
0120-0086 Route 85 at Route 82 Salem, CT $38,316.72
0170-3270 Development of MMUCC PR1 CDOT $213,120.00
0170-3262 Fatality Analysis Reporting System (FARS) CTDOT $33,109.91
0093-0193 Connecticut Transportation Safety Research Center (CTS UCONN $688,254.11

Totals $12,665,116.95
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 iihhay Haoe y Ppaa Amearmea e - FFY15 Projec  Nos Proiram AMSUNT Increase in Plan Fsariai
AMENDMENTS

1  afeta eelt ConeHncer/Rolloeer  Haclator 0195-0741-2-AE OP $150n000s00 $59n000s00 405 (b) 
2 Ee andHng Motorcacle  afeta Efforts n19 -744-Ae MS projec  aoschaaie $0s00  ------------
3 Ee andHng Motorcacle  afeta Efforts 0195-744-AA MS projec  aoschaaie $0s00  ------------
4 1906 Racial Profiling HS217 Chart 0195-0725-AA 1906 recreaee pocap $0s00 decrease in state/local
5 Meriden PD DUI Enforcement 0195-0722-AU AL $24n525s00 $8n025s00 154AL
6 CCSU PD DUI Enforcement n19 -n722-eV AL $50n325s00 $9n025s00 154AL
7 Fairfield PD DUI Enforcement 0195-0722-AT AL $154n950s00 $99n450s00 154AL
8 Glastonbury PD DUI Enforcement 0195-0722-AG AL $15n150s00 $3n250s00 154AL
9 Neh erHtaHn     UI Enforceaent 0195-0722-AN AL $142n800s00 $2n800s00 154AL

10 Rocky Hill PD DUI Enforcement 0195-0722-DV AL $31n200s00 $13n200s00 154AL
11 West Hartford PD DUI Enforcement 0195-0722-DR AL $117n600s00 $27n100s00 154AL
12 eerlHn     UI Enforceaent n19 -n722-eY AL $63n600s00 $2n100s00 154AL
13 Neh  aeen     UI Enforceaent 0195-0722-DI AL $202n425s00 $62n425s00 154AL
14 Wethersfield PD DUI Enforcement 0195-0722-AR AL $30n075s00 $5n075s00 154AL
15 elooafHeld     UI Enforcaent n19 -n722-eR AL $87n300s00 $70n900s00 154AL
16 South Windsor PD DUI Enforcment 0195-0722-DJ AL $30n300s00 $8n300s00 154AL
17 Windsor PD DUI Enforcement n19 -n722-eN AL $84n000s00 $48n000s00 154AL
18 Groton PD DUI Enforcement n19 -n722-eK AL $73n425s00 $30n925s00 154AL
19 Wallingford PD DUI Enforcement 0195-0722-CC AL $17n175s00 $5n175s00 154AL
20 East Windsor PD DUI Enforcement 0195-0722-DW AL $25n800s00 $3n700s00 154AL
21 W. Hartford PD Underage Drinking Enforcement n19 -n743-eC AL $43n620s00 $13n620s00 405 (r) 
22 Change TR froa C CA to local lah enforceaent n19 -n742-Ae TR $375n000s00 $0s00 405 (r)

Neh MHlford/erookfHeld    E-cHtatHon Re ortHng 0195-0742-AG TR $60n878s84 $0s00  n19 -n743-Ae 405(e)
Cheshire PD E-citation Reporting 0195-0742-AH TR $65n000s00 $0s00  n19 -n743-Ae 405(e)

Plainfield PD E-citation Reporting 0195-0742-AI TR $40n000s00 $0s00  n19 -n743-Ae 405(e)
23 eranford     UI Enforceaent n19 -n722-eI AL $51n300s00 $26n300s00 154AL
24 Distracted Driving-Zipper Pulls/Reflective Straps 0195-0741-AF AL $5n000s00 $0s00 405 (b) 

                                                                  Flashlights n19 -n722-eG AL $5n000s00 $0s00 154AL
 Hstracted  rHeHng ReflectHon    Message eands 0195-0745-DZ DD $20n000s00 $13n000s00 405 (e)

25 Coventry PD DUI Enforcement n19 -n722-eL AL $18n675s00 $6n575s00 154AL
26 Enfield PD DUI Enforcment 0195-0722-CN AL $122n025s00 $46n025s00 154AL
27 UCONN PD DUI Enforcement n19 -n743- I AL $15n000s00 $0s00 change 154AL to 405(r)

CT State Police Public Education n19 -n743- J AL $45n000s00 $0s00 change 154AL to 405(r)
CT State Police DUI Enforcement n19 -n743- K AL $805n000s00 $205n000s00 change 154AL to 405(r)
              Special DUI Enforcement 0195-0722-EL AL $875n000s00 $0s00 154AL

28 CT State Police OP Enforcement 0195-0741-AC OP $125n000s00 $25n000s00 405 (b) 
29 Wilton PD DUI Enforcement n19 -n722-eZ AL $42n825s00 $26n825s00 154AL
30 CIOT Increase funding 0195-0702-AC OP see amendment $14n300s00 402
31 DUI Enforcement Overtime funding increase VARIOUS AL see amendment $439n550s00 154AL
32 DUI Enforcement Overtime funding increase VARIOUS AL see amendment $31n550s00 154AL
33 Tranfor of  roiects hHthHn  ectHon 1 4 E VARIOUS HE see amendment $0s00 154 E
34 Governor's Prevention Partnership-Underage 0195-0722-EM AL $71n540s00 $71n540s00 154AL
35 Plainfield PD DUI Enforcement 0195-0722-DK AL $39n675s00 $37n600s00 154AL
36 Add  roiects hHthHn  ectHon 1 4  E  roiects VARIOUS HE $39n676s00 $0s00 154 E
37 Hartford PD DUI Enforcement n19 -n722-Ce AL $203n625s00 $60n925s00 154AL
38 Chester PD DUI Enforcement 0195-0722-CG AL $17n625s00 $6n625s00 154AL
39  E     raeger Loaner  rograa ( 2  cnHts ) n19 -n743-eJ 4n (d) $226n850s00 $39n350s00 405(r)
40 Hartford PD Draeger Purchase n19 -n743- L AL $6n000s00 $6n000s00 154AL
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41 WGe  of eoston  Hstracted  rHeHng MedHa n19 -n74 -Ee DD $90n000s00 $0s00 405(e)
42 LEL/TSRP/JOL Region 1 & 2 Meeting 0195-0707-AA PTS $2n000s00 $0s00 402
43 CCMC Increase for CPS Fitting Stations 0195-0709-AC CPS $50n000s00 $10n000s00 402
44 Motorcycle Program Transfer from project  ------------

n19 -n744-1-AA to n19 -n744-1-Ae n19 -n744-1-Ae MC $30n000s00 $0s00 405(o)
45 Distracted Driving Citation Holders 0195-0745-DZ DD  ------------

incr. 0195-0745-DZ and decr. 0195-0745-DV 0195-0745-DV DD $27n000s00 $0s00 405(e)
46  Hstracted  rHeHng   anHsh MedHa eca 0195-0745-DX DD $400n000s00 $100n000s00 405(e)
47 Look eefore Yoc Lock MedHa Caa aHgn 0195-0702-AG CPS $80n300s00 $80n300s00 402
48 Yale-Neh  aeen TraffHc  afeta  rograa 0195-0709-AE CPS $110n000s00 $35n000s00 402
49 Yale-Neh  aeen ChHldren's  os Htal  HttHng  tatHon0195-0709-AD CPS $50n000s00 $10n000s00 402
50 Southington PD DUI Enforcement 0195-0722-EN AL $4n500s00 $4n500s00 154AL

Westbrook Resident Trooper DUI Enforcement 0195-0722-EP AL $5n625s00 $5n625s00 154AL
Wolcott PD DUI Enforcement 0195-0722-EO AL $19n125s00 $19n125s00 154AL

51 Change TR froa C CA to local lah enforceaent n19 -n742-Ae TR $194n300s00 $0s00 405(c)
Nehtohn    E-cHtatHon Re ortHng 0195-0742-AI TR $10n700s00 $0s00 405(c)

52Purchase and distribute signage for HVE campaigns n19 -n74 -Ee DD $50n000s00 $0s00 405(e)
53 WGe  eoston  Hstracted  rHeHng MedHa addHtHonal n19 -n74 -Ee DD $30n000s00 $0s00 405(e)
54 Neh England  rHee to  aee LHees  arrah ConscltHng0195-0741-2-AD OP $5n000s00 $0s00 405(b) & 154AL & 405(e)

0195-0720-AA AL  ------------
0195-0405e6-DX DD  ------------

55 North Haven DUI Enforcement n19 -n722-eJ AL $18n075s00 $8n075s00 154AL
56 May Click It or Ticket 0195-0741-AA OP see amendment $0s00 405(b)
57 May Click It or Ticket -2 0195-0741-AA OP see amendment $0s00 405(b)
58 Underage  rHnkHng MedHa eca n19 -n73n-AA AL see amendment $0s00 410
59 deleted project - DMV positions   roiect has cnder aaocnt lHsted Hn  lan
60 CT Children's Hospital Fitting Stations 0195-0709-AC CPS $65n000s00 $25n000s00 402
61 Project place holder not needed
62 Hamden PD DUI Enforcment n19 -n743-1- M AL $2n250s00 $2n250s00 154AL
63 eoas and GHrls Clcb  Hstracted  rHeHng Octreach n19 -n74 -Ae DD $45n000s00 $0s00 405(e)
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Impaired Driviin 

Peroormaace Goape: 
To decrease alcohol impaired driving fatalHtes (e.A.C. =.08+) from the five year (2nn8-2012) 
moving average of 113 in 2012 by 5% to a five year (2n12-2016) moving average of 107 in 2016. 
 
To decrease alcohol related driving serious injuries (“A”) from the five year (2nn8-2012) moving 
average of 142 in 2012 by 5% to a five year (2n12-2016) moving average of 135 in 2016. 
 
The following activities took place as part of the Impaired Driving program to meet the program’s 
goals/targets: 
 
The Impaired Driving program emphasized High Visibility Enforcement efforts to reduce driving 
under the influence ( UI) of drcgs and/or alcohol.  Local acnHcH alHtHes are encocraged to hork 
coo eratHeela hHth neHghborHng tohns Hn the fora of RegHonal TraffHc UnHts hhHch provides for 
o  ortcnHtHes for saaller tohns hHth lHaHted fHnancHal resocrces to benefit from high visibility 
enforcement activities.  The Impaired Driving program helped to substantially increase the 
number of officers throughout the State engaged in High Visibility Enforcement.  Activities 
Hnclcded a coabHnatHon of eetra  UI  atrols and sobrHeta check oHnts.  These actHeHtHes here 
aimed at deterring motorists from driving impaired.    
 
 crHng the re ortHng  erHod, there here a total of 77 lah enforceaent agencHes (the State Police, 
24 Resident State Trooper offices, 54 municipal police agencies and tho university police 
departments) that participated in the Comprehensive DUI Enforcement program.  A total of 
1,365  UI arrests here aade statehHde throcgh thHs  rograa.  In addition, there here 1,729 
safety belt citations and 10,409 speeding citations.  Federal fund totals ee ended ba aobHlHzatHon 
crackdohn  erHod here: ThanksgHeHng/Christmas/Neh Year’s - $660,768; Memorial Day - 
$200,607; July 4th - $189,n32; Labor Day - $550,3n7;  c er eohl - $19,941; St. Patrick’s Day - 
$46,943; and Cinco de Mayo - $31,674.  The High Visibility Enforcement crackdohn  erHods here 
sc  leaented hHth the Ee anded  UI enforceaent  erHods that fell octsHde the crackdohns.  
Throughout the entire grant period, there here 168 checkpoints conducted using 9,677 man 
hours. 
 
The ConnectHcct  tatehHde Ia aHred  rHeHng Task  orce has establHshed Hn March 2n13.  The 
purpose of this forum is to brHng together area hHghhaa safeta stakeholders and deeelo  
comprehensive strategies to prevent and reduce impaired driving behavior.  The mission of the 
task force is “To saee lHees and redcce HnicrHes dce to Ha aHred drHeHng on ConnectHcct roadhaas 
throcgh  rograa leadershH , HnnoeatHon, and facHlHtatHon of effectHee  artnershH s hHth  cblHc and 
 rHeate organHzatHons.”  The task force Hs coa rHsed of a earHeta of dHscH lHnes including the the 
ConnectHcct  Hghhaa  afeta OffHce (  O), the Department of Motor Vehicles, the Office of the 
Chief State’s Attorney, the Police Officer Standards and Training Council, the Connecticut State 
 olHce, earHocs local  olHce agencHes, the UnHeersHta of ConnectHcct, the UnHeersHta of Neh  aeen, 
Yale Neh  aeen  os Htal, the Connecticut Children’s Medical Center, Mothers Against Drunk 
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Driving, the Automobile Association of America, the Preusser Research Group and the Traffic 
Injury Research Foundation. 
 
The task force held three meetings in FFY 2015 (Jancara 23rd, April 21st and July 14th).  Objectives 
addressed by the task force throughout the year included High Visibility Enforcement initiatives, 
Administrative Per Se hearing evaluations, youth alcohol initiatives to address underage drinking, 
legislative issues pertaining to DUI, toeHcologa laboratora c dates,  cblHc ahareness and press 
events. 
 
List any follow up action that will be taken to achieve targets in the future: 
 
During FFY 2016, the Impaired Driving prograa hHll contHnce to  artner hHth  tate and local lah 
enforcement agencies in an effort to ee and the Coa rehensHee  UI Enforceaent program by 
increasing enforcement activity beyond the aaocnt of  olHce  atrols that here condccted in FFY 
2015.  There hHll be contHnced traHnHng activities to increase the number of certified Standardized 
 Held  obrHeta Test (   T) instructors and practitioners by providing ongoing SFST traHnHng to lah 
enforceaent  ersonnel.  The ncaber of lah enforceaent offHcers traHned Hn earHocs other ta es 
of Ha aHred drHeHng beaond alcohol Ha aHraent hHll be Hncreased ba  roeHdHng Adeanced 
RoadsHde Ia aHred  rHeHng Enforceaent (ARI E) traHnHng and  rug Evaluation and Classification 
Program ( EC ) training.  The TraffHc  afeta Resocrce  rosecctor (T R ) hHll perform 
 rosecctorHal actHeHtHes, scch as researchHng  UI lah and assHstHng Hn the  re aratHon of  UI cases.  
The TSRP hHll also deeelo  and c date a statehHde  UI arrest manual for police officers and 
condcct  erHodHc  UI lah traHnHng for  olHce offHcers.  In addition, the T R  hHll condcct other DUI 
enforcement related training for prosecutors and judges.  The Administrative Hearing Attorneys 
hHll contHnce to cndertake actHeHtHes to coabat Ha aHred drHeHng, scch as reeHehHng 
Administrative Per Se cases, providing procedural oversight during hearings and providing 
assHstance to lah enforceaent  ersonnel.    O staff hHll hork coo eratHeela hHth the T R  and 
the Administrative Hearing Attorneys to increase successful prosecution and conviction of DUI 
offenders. 
 
Ac iii iee: 

Projec  Ti pe:  Impairer Driiiai Armiaie ra ioa 
Administrative Oversight: Department of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
            
The task included coordination of activities and projects outlined in the impaired driving program 
area, statehHde coordHnatHon of  rograa actHeHtHes, deeelo aent and facilitation of public 
information and education projects, and providing status reports and updates on project activity 
to the Transportation Principal Safety Program Coordinator and the NHTSA Region 1 Office.  
 cndHng has  roeHded for  ersonnel, employee related ee enses and oeertHae,  rofessHonal and 
octsHde sereHces, traeel, aaterHals, sc  lHes and other related o eratHng ee enses.  The aaiorHta 
of thHs  roiect has csed to fcnd salara hhHle a saall  ortHon has csed for traeel and o eratHng 
ee enses. 
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Fsariai 
Hosrce 

Projec  asmber Aieacy Title $ Amosa  

402 0195-0704-AA CT-DST/ HS Apcohop  Proiram 
Maaaiemea  

$53s52 

154AL 0195-0722-AA CT-DST/ HS Apcohop  Proiram 
Maaaiemea  (154) 

$309n469s61 

 
Projec  Ti pe: DUI Sier ime Eaoorcemea   
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
                         
High Visibility Enforceaent obiectHees here accoa lHshed throcgh coordHnated sobrHeta 
checkpoint activity and roving/saturation patrols.  Lah enforceaent agencHes here offered  UI 
overtime enforcement grants to conduct High Visibility Enforcement activities.  In order to fulfill 
the Impaired Driving prograa cocnteraeascres, the   O aade an eetra effort to add addHtHonal 
saturation patrols and checkpoints during the national crackdohns of the Thanksgiving, 
ChrHstaas and Neh Year’s holidays, as hell as  c er eohl  cndaa,  aHnt Patrick’s Day, Cinco de 
Mayo, MeaorHal  aa, Jcla 4th and Labor  aa.  These grants here aeaHlable to  olHce de artaents 
for the holiday/high travel periods and for non-holiday travel periods creating year-round 
sustained High Visibility Enforcement.  The enforceaent efforts here targeted at hHgh  UI 
actHeHta  erHods HdentHfHed Hn the statehHde  UI  roblea HdentHfHcatHon, and ba local  olHce 
departments based on specific community core hours of related alcohol activity.  Through this 
task, HSO staff made every effort to encourage DUI checkpoint activity throughout the year.  The 
  O aharded 81 Comprehensive DUI Enforcement projects in FFY 2015 to the State Police, 
Resident State Trooper offices, municipal police agencies and university police departments.  
Enforceaent targeted hHgh rHsk regHons and coaacnHtHes hhere  UI actHeHta has knohn to be 
significant, based on a multi-year data analysis of passenger vehicle injury crashes.  
 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
154AL 0195-0722-AD HTAMFSRD DUI Eaoorcemea  $66n391s71 
154AL 0195-0722-AE BET ANY-* DUI Eaoorcemea  $10n388s44 
154AL 0195-0722-AF KILLINGLY-* DUI Eaoorcemea  $59n709s42 
154AL 0195-0722-AG GLAHTSNBURY DUI Eaoorcemea  $14n956s48 
154AL 0195-0722-A  DUR AM-* DUI Eaoorcemea  $17n070s00 
154AL 0195-0722-AI MIDDLEFIELD-* DUI Eaoorcemea  $13n425s12 
154AL 0195-0722-AJ BRIHTSL DUI Eaoorcemea  $133n495s57 
154AL 0195-0722-AK LEDYARD-* DUI Eaoorcemea  $30n943s42 
154AL 0195-0722-AL GREENWIC  DUI Eaoorcemea  $42n107s09 
154AL 0195-0722-AM WATERTSWN DUI Eaoorcemea  $12n414s71 
154AL 0195-0722-AN NEW BRITAIN DUI Eaoorcemea  $102n334s09 
154AL 0195-0722-AS ELLINGTSN-* DUI Eaoorcemea  $24n785s60 
154AL 0195-0722-AP HSMERH-* DUI Eaoorcemea  $48n353s08 
154AL 0195-0722-AQ NAUGATUCK DUI Eaoorcemea  $14n791s76 
154AL 0195-0722-AR WET ERHFIELD DUI Eaoorcemea  $15n713s00 
154AL 0195-0722-AH PRSHPECT-* DUI Eaoorcemea  $4n068s86 
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154AL 0195-0722-AT FAIRFIELD DUI Eaoorcemea  $96n241s52 
154AL 0195-0722-AU MERIDEN DUI Eaoorcemea  $19n241s51 
154AL 0195-0722-AV CITY  SF GRSTSN DUI Eaoorcemea  $3n609s32 
154AL 0195-0722-AW DEEP RIVER-* DUI Eaoorcemea  $32n175s00 
154AL 0195-0722-BB HTAFFSRD-* DUI Eaoorcemea  $55n033s85 
154AL 0195-0722-BC CRSMWELL DUI Eaoorcemea  $25n985s93 
154AL 0195-0722-BD NSRWALK DUI Eaoorcemea  $57n788s02 
154AL 0195-0722-BE BET EL DUI Eaoorcemea  $18n595s88 
154AL 0195-0722-BF KILLINGWSRT -* DUI Eaoorcemea  $6n054s00 
154AL 0195-0722-B  MANC EHTER DUI Eaoorcemea  $111n927s53 
154AL 0195-0722-BI BRANFSRD DUI Eaoorcemea  $27n584s83 
154AL 0195-0722-BJ NSRT   AVEN DUI Eaoorcemea  $0s00 
154AL 0195-0722-BK TSWN  SF 

GRSTSN 
DUI Eaoorcemea  $40n265s65 

154AL 0195-0722-BL CSVENTRY DUI Eaoorcemea  $1n858s42 
154AL 0195-0722-BM NSRWIC  DUI Eaoorcemea  $41n171s15 
154AL 0195-0722-BN WINDHSR DUI Eaoorcemea  $13n917s51 
154AL 0195-0722-BO EAHT  AVEN DUI Eaoorcemea  $529s26 
154AL 0195-0722-BQ SLD LYME-* DUI Eaoorcemea  $34n706s48 
154AL 0195-0722-BR BLSSMFIELD DUI Eaoorcemea  $44n089s01 
154AL 0195-0722-BH NEWTSWN DUI Eaoorcemea  $44n116s94 
154AL 0195-0722-BT JEWETT CITY-* DUI Eaoorcemea  $23n571s14 
154AL 0195-0722-BU NEW CANAAN DUI Eaoorcemea  $2n584s37 
154AL 0195-0722-BV CCHU DUI Eaoorcemea  $50n325s00 
154AL 0195-0722-BW DARIEN DUI Eaoorcemea  $5n323s82 
154AL 0195-0722-BX DANBURY DUI Eaoorcemea  $18n169s20 
154AL 0195-0722-BY BERLIN DUI Eaoorcemea  $32n805s63 
154AL 0195-0722-BZ WILTSN DUI Eaoorcemea  $13n853s60 
154AL 0195-0722-CA EAHT LYME-* DUI Eaoorcemea  $50n618s96 
154AL 0195-0722-CB  ARTFSRD DUI Eaoorcemea  $182n712s02 
154AL 0195-0722-CC WALLINGFSRD DUI Eaoorcemea  $15n975s00 
154AL 0195-0722-CE NSRT  

HTSNINGTSN-* 
DUI Eaoorcemea  $33n734s77 

154AL 0195-0722-CF TSLLAND-* DUI Eaoorcemea  $34n995s95 
154AL 0195-0722-CG C EHTER-* DUI Eaoorcemea  $14n030s25 
154AL 0195-0722-CI MSNRSE DUI Eaoorcemea  $49n772s35 
154AL 0195-0722-CJ WILLIMANTIC DUI Eaoorcemea  $24n819s72 
154AL 0195-0722-CK  ADDAM-* DUI Eaoorcemea  $13n452s00 
154AL 0195-0722-CL TRUMBULL DUI Eaoorcemea  $57n915s77 
154AL 0195-0722-CM HTRATFSRD DUI Eaoorcemea  $11n292s90 
154AL 0195-0722-CN ENFIELD DUI Eaoorcemea  $88n848s27 
154AL 0195-0722-CO NEWINGTSN DUI Eaoorcemea  $15n743s00 
154AL 0195-0722-CP CSLC EHTER-* DUI Eaoorcemea  $11n716s66 
154AL 0195-0722-CQ LIHBSN-* DUI Eaoorcemea  $31n669s12 
154AL 0195-0722-CH MSNTVILLE-* DUI Eaoorcemea  $16n188s85 
154AL 0195-0722-CT MADIHSN DUI Eaoorcemea  $7n659s66 
154AL 0195-0722-CV WATERFSRD DUI Eaoorcemea  $14n785s94 
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154AL 0195-0722-D  C EH IRE DUI Eaoorcemea  $53n503s07 
154AL 0195-0722-DI NEW  AVEN DUI Eaoorcemea  $180n011s59 
154AL 0195-0722-DJ HSUT  WINDHSR DUI Eaoorcemea  $31n904s11 
154AL 0195-0722-DK PLAINFIELD DUI Eaoorcemea  $32n442s99 
154AL 0195-0722-DL SLD HAYBRSSK DUI Eaoorcemea  $30n282s96 
154AL 0195-0722-DM BRSSKLYN-* DUI Eaoorcemea  $13n650s86 
154AL 0195-0722-DN SRANGE DUI Eaoorcemea  $4n758s43 
154AL 0195-0722-DO NSRT  

BRANFSRD 
DUI Eaoorcemea  $2n022s26 

154AL 0195-0722-DQ WINDHSR LSCKH DUI Eaoorcemea  $32n590s68 
154-AL 0195-0722-DR WEHT  ARTFSRD DUI Eaoorcemea  $108n281s92 
154-AL 0195-0722-DH FARMINGTSN DUI Eaoorcemea  $17n787s35 
154-AL 0195-0722 DU MANHFIELD-* DUI Eaoorcemea  $60n470s63 
154-AL 0195-0722-DV RSCKY  ILL DUI Eaoorcemea  $22n010s51 
154-AL 0195-0722-DW EAHT WINDHSR DUI Eaoorcemea  $14n134s70 
154-AL 0195-0722-ED WATERBURY DUI Eaoorcemea  $0s00 
154AL 0195-0722-EN HSUT INGTSN DUI Eaoorcemea  $1n258s59 
154AL 0195-0722-ES WEHTBRSSK-* DUI Eaoorcemea  $12n127s50 
154AL 0195-0722-EP WSLCSTT DUI Eaoorcemea  $5n504s66 
405r-1 0195-0743-1-DI UCONN DUI Eaoorcemea  $2n861s90 
405r-1 0195-0743-1-DK DEHPP DUI Eaoorcemea  $655n137s75 
*Reeirea  H a e Trooper Tohae 

 
Projec  Ti pe: HFHT Traiaiai                                                                                                 
Administrative Oversight: Department of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Edmund Hedge 
 
 cndHng has  roeHded for icdHcHal and lah enforceaent agencHes to traHn  ersonnel Hn the latest 
methods of DUI enforcement.  A  roeHaatela fHee traHnHng sessHons here conducted and over 
2nn offHcers here traHned throcgh thHs  rograa.  This task ensured that NHTSA approved SFST 
 rocedcres here Ha leaented cnHforala ba  ractHtHoners throcghoct the  tate.  Funding 
Hnclcded oeertHae ee enses, traeel and lodgHng for Hnstrcctors as hell as aaterHals to sc  ort thHs 
task, including SFST stimulus pens and SFST reference notebooks. 
 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
154AL 0195-0722-AB CT-DST/  HS Apcohop Repa er 

Proiram 
Traiaiai 

$11n635s52 
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Project Ti pe: Traooic Haoe y Reeosrce Proeecs or (THRP)  
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Edmund Hedge 
                      
A  tatehHde TraffHc  afeta Resocrce  rosecctor (T R )  osHtHon has fcnded hHthHn the OffHce of 
the Chief State’s Attorney.  Objectives included implementing and continually refining a DWI 
training component for all prosecutors, researching DWI prosecution efforts and disseminating 
thHs HnforaatHon to  rosecctors and grant fcndHng socrces, aaHntaHnHng a lHaHson betheen N T A, 
the Division of Criminal Justice, State and municipal police agencies, and other State agencies 
and interested organizations, handling significant DWI cases, serving as consultant to other 
 rosecctors handlHng  WI cases and  roeHdHng traHnHng to lah enforceaent offHcHals.  ActHeHtHes 
included successful prosecutions of DUI and other drug impaired related cases through 
training/education programs for professionals from all related fields, HnclcdHng lah enforceaent 
officials, prosecutors, judges and hearing officers.  The TSRP is also creating and updating 
traHnHng aancals hhHch hHll aHd in the successful identification and prosecution of DUI offenders 
for both lah enforceaent and icdHcHal offHcHals.  The TSRP acted in an advisory capacity to State 
and local lah enforceaent agencHes and the HSO on all DUI and/or impaired driving legislation 
and has horked on draftHng legHslatHon to strengthen the  UI lahs.  The T R  nethorked hHth 
many traffic safety partners including the HSO, the Department of Motor Vehicles, Mothers 
AgaHnst  rcnk  rHeHng (MA  ), the Central InfractHons ecreac (CIe), the Connecticut Police 
Training Academy and the Connecticut Police Chiefs Association, and serves as a member of the 
ConnectHcct  tatehHde Ia aHred  rHeHng Task  orce.  Reports on TSRP activities here scbaHtted 
monthly to the HSO. 
 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
154AL 0195-0722-AC CT-DST/ HS Crimiaap Jse ice $153n637s06 
 
Projec  Ti pe: Impairer Driiiai Psbpic Iaoorma ioa aar Ersca ioa                          
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 
This task funded the purchase and distribution of public outreach and education materials.  This 
comprehensive campaign included the development and purchase of public information and 
education materials in the form of brochures, posters, and other items carrying messaging to 
discourage impaired driving and provided HnforaatHon aboct related lahs and assocHated rHsks.  
 cnds here ee ended for the  crchase of flashlHghts hHth the “ rHee  ober or Get  clled Oeer” 
logo for thHs  roiect.  These flashlHghts here distributed at various public outreach events. 
 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
154AL 0195-0722-BG CT-DST/ HS Impairer Driiiai 

Psbpic 
Iaoorma ioa aar 
Ersca ioa 

$2n443s87 
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Projec  Ti pe: Mo here Aiaiae  Drsak Driiiai (MADD) Iai ia iiee  
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
                               
Power of Parents It’s Your Influence  
The Mothers AgaHnst  rcnk  rHeHng (MA  ) edccatHonal octreach  rograa,  oher of  arents, 
It’s Your Influence, received federal funding under this task.  The program has a 3n-minute 
horksho  gHeen to  arents.  It has based on a  arent handbook, hhHch aotHeated  arents to talk 
hHth theHr teens aboct alcohol.   andbooks here  resented to eeera  arent Hn attendance at 
each horksho .  The horksho s here  resented ba traHned facHlHtators hho attended a facHlHtator 
training led by the MADD Connecticut Youth Department.  A Program Specialist had 
administrative oversight regarding the implementation of this program.  A total of nine 
horksho s reaching eighty-one (81)  artHcH ants here condccted oeer the cocrse of the grant.  
Workshop events included PTA meetings, parent support groups and regional action councils.  
The horksho s here condccted Hn earHocs tohns HnclcdHng AnsonHa,  aaden, Ledaard, MHlford, 
Wallingford and West Haven. 
 
MADD Law Enforcement Recognition Ceremony 
MADD's Caa aHgn to ElHaHnate  rcnk  rHeHng foccses on the sc  ort of ocr heroes Hn lah 
enforcement and the support of lah enforceaent’s efforts to catch drcnk drHeers and to 
discourage others from driving drunk.  MA   Connectcct condccted a Lah Enforceaent 
RecognHton Cereaona in May 2015 to honor  olHce officers and troo ers statehHde for theHr 
eece tonal efforts to aake ocr roadhaas safer throcgh drcnk drHeHng enforceaent, edccaton, 
coaacnHta Hneoleeaent, traHnHng and eolcnteerHng hHth MA  . 
 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
405r-3 0195-0743-3-AK MST ERH 

AGAINHT 
DRUNK 
DRIVING 

Poher oo Parea e $40n151s51 

405r-3 0195-0743-BG MST ERH 
AGAINHT 
DRUNK 
DRIVING 

Lah Eaoorcemea  
Recoiai ioa 
Ceremony 

$4n529s05 

 
Projec  Ti pe: DUI Eaoorcemea /Tee iai Eqsipmea                                 
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 
The HSO continued to encourage regional cooperation and coordination of checkpoints by 
ahardHng fcnds for the  crchase of  UI related eqcH aent that hHll be ioHntla ctHlHzed ba regHonal 
traffHc cnHts (RTUs) (e.g., DUI mobile command vehicles for RTUs, breath testing equipment, 
passive alcohol sensing flashlights, stimulus pens for horHzontal gaze nastagacs ( GN) tests, 
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checkpoint signage/portable lighting equipment and other eligible DUI related enforcement 
eqcH aent).  ReflectHee cones here csed for  UI Check oHnts (offHcer safeta, aotorHst safeta and 
channelization of traffic).  Additionally, many lah enforceaent agencHes do not ohn safeta 
s ecHfHc cones and acst borroh thea froa  cblHc horks de artaents.  A  roeal for ca Htal 
eqcH aent acqcHsHtHon(s) (as defHned Hn 23 C R 12nn.21) here addressed hhen s ecHfHc needs 
analysis has coa lete and  rograa strcctcre has deteraHned. 
 
There has also a need to acqcHre state of the art eqcH aent csed for case hork analasHs Hn the 
determination of alcohol concentration in blood and urine and screening for drugs of abuse and 
pharmaceuticals that aaa Ha aHr drHeHng.  The follohHng eqcH aent  crchase assHsted Hn the 
identification of impairment through forensic science activity: 
 
Draeger Alcotest 9510 Breath Alcohol Instrument 
The Department of Emergency Services and Public Protection ( E   )  crchased thenta-five 
Draeger A l co t e st  9510 ereath Alcohol Instruments along hHth harranta to use as 
loaners hhen a unit assigned to a police department or State Police Troop is in need of 
repair.  The Montville Police Department and Hartford Police Department also purchased one 
Draeger A l c ot e st  9510 ereath Alcohol Instrument each along hHth harrantHes.  
 
Printers and Accessories for the Draeger Alcotest 9510 Breath Alcohol Instrument 
 E    also  crchased thenta-fiee  rHnters,  rHnter cables and theraal  a er to cse hHth the 
 raeger Alcotest 9 1n.  The MonteHlle  olHce  e artaent and  artord  olHce  e artaent also 
 crchased one  rHnter each, along hHth  rHnter cables and theraal  a er for the Draeger 
Alcotest 9510. 
 

 
Projec  Ti pe: DUI Meria Campaiia                                                          
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 

Fsar Projec  Nsmber Aieacy I em (#’e) $ Unit Cost 
405r-1 0195-0743-1-BJ DEPARTMENT 

SF EMERGENCY 
HERVICEH AND 
PUBLIC 
PRSTECTISN 

Draeier Ia ox 
Machiaee aar 
Printers 

$220n767s50 

405r-1 0195-0743-1-BL MSNTVILLE 
PSLICE 
DEPARTMENTT 

Draeier Ia ox 
Machiae aar Pria er 

$5n735s79 

405r-1 0195-0743-1-DL  ARTFSRD 
PSLICE 
DEPARTMENTT 

Draeier Ia ox 
Machiae aar Pria er 

$6n000s00 

405r-1 0195-0743-1-DM  AMDEN PSLICE 
DEPARTMENTT 

Traooic Coaee aar 
Hiiae 

$2n250s00 
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 cndHng has csed for  aHd adeertHsHng Hn sc  ort of N T A schedcled crackdohn  erHods (i.e. 
ThanksgHeHng/ChrHstaas/Neh Year, MeaorHal  aa, Jcla 4th and Labor Day holiday periods).  Paid 
adeertHsHng Hn the fora of teleeHsHon, radHo, bHllboards, bcs  osters, heb eHdeo, heb banners, 
UnHeersHta of ConnectHcct easketball   onsorshH ,  andora and gas statHon radHo has csed to 
compliment associated enforcement in support of national holiday mobilizations and is the 
major component of this activity.  Paid media buys included the development of a creative 
concept and images and targeted the overrepresented alcohol related crash demographic of 21 
to 34 aear old aales.  A bHlHngcal coa onent for   anHsh s eakHng acdHences has also Hnclcded.  
In accordance hHth N T A aessagHng, the foccs of thHs caa aHgn has  cttHng the fear of being 
cacght and receHeHng scbstantHal  enaltHes for  eo le hho choose to drHnk and drHee.  Earned 
aedHa sc  leaented  aHd aedHa bcas.  MedHa has tracked and aeascred throcgh reqcHred 
re orts froa aedHa agencHes and attHtcde and ahareness screeas here conducted.   
 
Advertising impaired driving messages (HnclcdHng “ rHee Sober or Get Pulled Oeer”, “eczzed 
Driving is Drunk Driving” and “ ans Don’t Let Fans Drive  rcnk”) in the form of signage, in‐
event promotions and message specific promotions related to the respective partners has 
purchased at the follohHng venues, including but not limited to: Neh eritain Stadium, 
Hartford’s XL Center, erHdge ort’s Harbor Yard Arena and eall ark, Gampel Pavilion in Storrs, 
Ives Center in Danbury, Rentschler Field in East Hartford, Dodd  tadHca Hn NorhHch, Live Nation 
Theatres in Hartford and Wallingford, Lime Rock Park in Salisbury, Stafford Motor   eedhay in 
Stafford Springs, Thompson International   eedhay in Thompson, Waterford Speed eohl Hn 
Waterford, Danbury Arena in Danbury, high school state tournament locations throughout the 
state and Gas Station TV controlled stores. Alongside these messages appearing at these venues, 
 cblHc HnforaatHon and edccatHon efforts here condccted on-site to engage the public and 
encourage them to drive sober.  
 
Media Campaign Costs 

• The total aaocnt s ent for the ThanksgHeHng, ChrHstaas, Neh Year crackdohn (Noeeaber 
24, 2014 - January 4, 2015) has $175,500.00.  The cost breakdohn has: Television - 
$88,n46.73 for 1,894 s ots; Radio - $21,123.nn for 631 s ots; eillboards - $17,800.00 for 
9 units; eus Posters in the four major cities - $8,970.49 for 25 units; Web Video - 
$14,912.72 for 521,696 impressions; UnHeersHta of ConnectHcct easketball   onsorshH  - 
$17,647.06 for 38 radio spots plus videoboard presence; Pandora - $6,000.00 for 957,795 
plays; and Gas Station Radio - $1,000.00 for 104,506 spots. 

• The total amount spent for the Memorial Day, July 4th and Labor  aa crackdohns has 
$60,002.69.  The campaign ran in three 1-heek flHghts (May 18, 2015 - May 25, 2015, 
June 29, 2015 – Jcla  , 2n1  and Acgcst 31, 2n1  – September 7, 2015).  The cost 
breakdohn has: Radio - $33,112.00 for 744 spots; eillboards - $8,676.00 for 6 units; Web 
eanners - $11,208.39 for 1,757,617 impressions; Pandora - $4,006.3n for 67 ,nnn  laas; 
and Gas Station Radio - $3,000.00 for 264,482 spots. 

 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  

154PM 0195-0720-AA CT-DST/ HS DUI Meria 
Campaiia 

$1n091n727s94 
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Projec  Ti pe: Armiaie ra iie Per He  eariai A  oraey(e)                               
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 
 cndHng has  roeHded to the  e artaent of Motor VehHcle ( MV) for tho Administrative Per Se 
Hearing Attorneys.  Funding this position provided legal counsel and representation for the 
arresting officer during DMV Administrative Per Se hearHngs.  ea haeHng cocncHl re resent the 
officer, less DUI related lHcense scs ensHons here dHsaHssed dcring the Per Se hearing process, 
resulting in more DUI convictions.  Monthly activity re orts here scbaHtted to the   O for 
project monitoring.  Through this project, the Per Se Hearing Attorneys provided education to 
lah enforceaent offHcHals, hhHch has resclted Hn a redcctHon Hn the ncaber of lHcenses that haee 
been restored to individuals that here scbiect to  UI arrest. 
 
Administrative Per Se Hearing Attorney(s) Activity by Quarter 

• From October 2n14 to  eceaber 2n14: Cases ReeHehed – 2,474; Cases Presented – 167; 
Number of Defects –  34. 

•  roa Jancara 2n1  to March 2n1 : Cases ReeHehed – 2,347; Cases  resented – 179; 
Number of Defects – 520. 

•  roa A rHl 2n1  to Jcne 2n1 : Cases ReeHehed – 2,441; Cases Presented – 177; Number 
of Defects – 550. 

•  roa Jcla 2n1  to  e teaber 2n1 : Cases ReeHehed – 2,493; Cases  resented – 179; 
Number of Defects – 565. 

 
The total number of  er  e hearHngs cases reeHehed has 9,755.  The total number of cases 
presented has 702.  The total ncaber of defects has 2,169.  The aost coaaon defect contnces 
to be the Time of Crash defect. 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
405r-4 0195-0743-4-BF CT-DST/ HS (2) Armias Per He 

 eariais 
A  oraey(e) 

$348n565s83 

Projec  Ti pe: Drsi Eiapsa ioa aar Cpaeeioica ioa Proiram                                              
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Edmund Hedge 
 
 cndHng has  roeHded to traHn  ersonnel Hn the latest methods of drug evaluation and 
classHfHcatHon and certHfa lah enforceaent offHcHals as  rcg RecognHtHon Ee erts ( REs).  The HSO 
horked hHth neHghborHng  tates HnclcdHng Veraont and Neh  aa shHre to  artHcH ate Hn the 
ee ansHon of the ConnectHcct  rcg EealcatHon and ClassHfHcatHon  rograa ( EC ) HnclcdHng the 
DRE program.  Also Hnclcded Hn thHs task has the recertHfHcatHon and Hnstrcctor traHnHng for four 
instructor candidates.  This task ensured that the NHTSA/IACP credentialed DRE evaluations are 
implemented uniformly by practitioners throughout the State.  Funding also included overtime 
ee enses and travel and lodging for instructors, as hell as aaterHals to sc  ort thHs task. 
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Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
405r-2 0195-0743-2-B  CT-DST/ HS DRE Traiaiai  $11n280s92 

 
Project Ti pe: Drsi Recoiaitoa Exper  Fiepr Kits 
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Edmund Hedge 
 
The purchase of “ RE KITS” here csed by the certified Drug Recognition Ee erts. The kit 
contains eight separate items and must be assembled and contained hHthHn a carrying case. 
These DRE kits here only distributed to lah enforcement officers hho have completed the DRE 
field certifications.
 O
ne durable nylon bag containing one each of the follohHng items: UV light, 
Sphygmomanometer, Stethoscope, Penlight ( cracell/Rayovac, Not Streamlight), Pupillometer, 
Digital Thermometer including 50 sleeves, magnified light, Drug Identification eHble or other 
printed drug reference guide. All of these items here used as tools to gather Probable Cause, in 
addition to the Standardized Field Sobriety Test, hhen they are used properly in the hands of a 
trained and certified  DRE officer. 
 

Fsariai Hosrce Project asmber Aieacy Title $ Amosa  

405r-1 0195-0743-1-BM CT-DST/ HS 48 Drsi 
Recoiai ioa Exper  
Fiepr Kits 

$19n477s44 
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Projec  Ti pe: Uareraie Apcohop Eaoorcemea  Graa  Proiram                                                          
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 

 
 cndHng for cnderage drHnkHng enforceaent has 
aharded to four municipal and cnHeersHta lah enforceaent agencHes.  Consideration has gHeen to 
coaacnHtHes hHth hHgher cnderage drHnkHng eHolatHon rates heHghted ba  o clatHon and Hnicra 
and fatal crash data.  Activities included compliance checks, party patrols, surveillance patrols, 
Cops in Shops, and shoulder taps.  Many activities Hneoleed offHcers horkHng at school eeents 
enforcHng the cnderage drHnkHng lahs.  EdccatHonal actHeHtHes here also Hnclcded. 
 

Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  
405r-1 0195-0743-1-AQ Uaiierei y oo 

Coaaec ics  
Uareraie Apcohop 
Eaoorcemea  Graa  

$5n609s32 

405r-1 0195-0743-1-AW  ar oorr Uareraie Apcohop 
Eaoorcemea  Graa  

$30n000s00 

405r-1 0195-0743-1-BC Wee   ar oorr Uareraie Apcohop 
Eaoorcemea  Graa  

$30n582s95 

405r-1 0195-0743-1-BN Maaeoiepr Uareraie Apcohop 
Eaoorcemea  Graa  

$46n304s24 

 
Project Title: Coaaec icst Career Trainee (Tarie  Class Forensic Hcieaces Examiaer) 
Administrative Oversight: Department of Trans ortaton,  Hghhaa 
Safety Office Staff Person: Eugene Interlandi/Michael Whaley 
 
This task provided for a full-time position at the State ToeHcologa Laboratory and has 
divided equally betheen support of the ereath Alcohol Testing (eAT) program and analysis of 
toeHcologa samples in DUI cases.  The neh staff aeaber began Hn  eceaber 2n14.  Activities in 
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eAT included instrument eealcaton and certficaton, training of instructors, coordHnatng 
statstcal data,  resentng ee ert testaona regarding alcohol testng in general and breath 
alcohol testng in s ecHfic.  Activities in casehork analysis included determinaton of alcohol 
concentraton in blood and urine samples using Headspace-GC analysis, EMIT screening for 
drugs of abuse and pharmaceuticals that may impair driving, and LC- and GC-mass spectrometry 
analysis of samples for detection and confiraaton of such drugs, as hell as drugs not detected 
by EMIT screen procedures.  A total of 1,849 alcohol and drcg analases here  erforaed dcrHng 
the re ortng  erHod.  In addHton, the staff aeaber a ended seeen traHnHngs. 
 
Fsariai Hosrce Project asmber Aieacy Title $ Amosa  

405r-5 0195-0743-5-BQ CHP Coaaec icst Career 
Trainee 

$89n331s68 

 
Project Ti pe: Data Analysis and Surveys 
Administrative Oversight: Department of Transportation,  Hghhaa Safety Office 
Staff Person: Aaron  hanson 
 
ThHs  roiect  roeHded fcndHng for the  roeHsHon of data to the  Hghhaa  afeta Office csed for 
 roblea Hdentficaton and the creaton of cocnteraeascres to decrease fatalHtes and HnicrHes 
related to impaired driving. This project provided funding for annual eealcaton and sc  ort for 
the Ia aHred  rHeHng  rograa. The  roiect Hnclcded data eealcaton and sc  ort for anncal 
planning documents. This project also included NHTSA core performance measure mandated 
attcde and ahareness screeas and analasHs as hell as knohledge and ahareness screeas at 
 MV offices to track the Ha act of enforceaent acteHtes. 
 
Fsariai 
Hosrce 

Projec  asmber Aieacy Title $ Amosa  

154AL 0195-0722-EL  HS Da a Aaapyeie & 
Hsrieye 

$150n000s00 

 
Projec  Ti pe: The Goieraor’e Preieatoa Partnership – Yos h Ler Uareraie Driakiai 
Preieatoa 
Administrative ivrsiigtte e artaent of Trans ortaton,  Hghhaa  afeta Office 
StaffePvrson: Michael Whaley 
 
The obiectee of the 3E  rograa (Encocrage, Ea oher, Engage, the neh naae for The 
Partnership’s youth led, peer-to- eer  reeenton a  roach) Hn Hts first aear has to Hncrease the 
connectons hHth aocth groc s across the state of Connectcct to  roaote  osHtee decHsHon 
aakHng, edccaton on alcohol and other scbstances and edccaton on Ha aHred drHeHng. The 
 rograa has Hntrodcced to a hHde range of aocth groc s hHthHn school and coaacnHta setngs 
across Connectcct.  roa thHs a  roeHaatela 1n  Hlot sHtes for the  rograa here establHshed 
during the 2014-2015 school year. A range of training to the selected students to contribute to 
theHr leadershH   rogressHon has  erforaed, establHshHng thea as  eer leaders Hn theHr school 



42 
 

and community as resources for their peers. With these peer leaders established and the youth 
groups formed in the schools a forum has created at these locatons to Ha act stcdents Hn a 
 osHtee aanner and gHee thea a  lace to dHsccss dHfficclt to Hcs scch as Ha aHred drHeHng.  crther 
 rotocol for the  eer leaders to folloh regardHng these sensHtee to Hcs has also deeelo ed 
during these collaboratee sessHons, as hell as addHtonal resocrces for thea to cse dcrHng the 
sessHons. These efforts took  lace as the heb  ortal for the 3E  rograa has beHng deeelo ed 
hhHch hHll be lacnched Hn  Y 2n16. Tools, aaterHals and resocrces created based on youth input 
hHll be statoned on thHs heb  ortal and be aeaHlable for  eer leaders and other adeocates.  The 
reach of thHs  rograa hHll be ee anded and aonHtored throcgh the 2n1 -2016 academic year in 
the earHocs areas of Connectcct.  
 
eased on Hnforaaton gathered ba the Goeernor’s  reeenton  artnershH  froa theHr  Hlot sHtes 
arocnd Connectcct, aocths haee stated that thea  artcH ate Hn rHska behaeHor becacse thea do 
not knoh hoh to aake healtha decHsHons hhHle stll aaHntaHnHng a  osHtee re ctaton aaong 
theHr  eers. The aaiorHta of the stcdents HntereHehed stated that thea feel hHgh  resscre froa 
their families, school based  rofessHonals and theHr eneHronaent. ThHs has led thea to  artcH ate 
Hn rHska behaeHors. The stcdents HntereHehed also noted that they have many friends that 
 artcH ate Hn eetreae behaeHor scch as drHeHng hhHle cnder the Hnncence bct thea do not knoh 
hoh to effecteela s eak to thea aboct thHs behaeHor. Most of these stcdents re orted to not 
haeHng a  lace to tcrn hhen these sHtcatons arHse. Teens also contnce to re ort thea are not 
ahare of and do not haee access to tools and resocrces for HdentfaHng hHgh-rHsk sHtcatons and 
aakHng a  ro rHate decHsHons hhHle thea are Hn a  otental hHgh-rHsk  osHton.  oae of the hHgh-
rHsk sHtcatons that teens re ort are drHeHng Ha aHred, bHnge drHnkHng, and other Ha aHred and 
dHstracted drHeHng  ractces hhHch are on the rHse aaong the teen  o claton. The relatonshH  
hHth the Goeernor’s  reeenton  artnershH  allohs these Hssces to be addressed hhHle 
deeelo Hng  eer leaders Hn schools and coaacnHtes.  
 
Fsariai 
Hosrce 

Projec  asmber Aieacy Title $ Amosa  

154AL 0195-0722-EM  Goieraor’e 
Preiea ioa 
Partnership 

Yos h Ler 
Uareraie 
Driakiai 
Preiea ioa 

$44n109s71 

 
Projec  Ti pe: Uareraie Driakiai Meria Campaiia                                                          
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Eugene Interlandi/Michael Whaley 
 
 cndHng has csed for  aHd adeertHsHng Hn support of NHTSA’s underage drinking prevention 
initiatives.  Paid advertising in the form of television, Hispanic radHo, bHllboards, heb banners and 
Pandora is the major component of this activity.  ThHs aedHa caa aHgn reached all statehHde 
residents but has targeted  rHaarHla to  arents and theHr teenage chHldren.  MedHa has tracked 
and measured through required reports from media agencies.  The entire campaign ran from 
May 25, 2015 through September 6, 2015. 
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Media Campaign Costs 

• The total amount spent for the cnderage drHnkHng  reeentHon caa aHgn has $86,94 .nn.  
The cost breakdohn has: TeleeHsHon - $29,995.00 for 602 spots; Hispanic Radio - 
$11,98n.nn for  16 s ots; eHllboards - $8,97n.nn for 8 cnHts; Web eanners - $3n,nnn.nn for 
1,3n9,1 n eHehs; and  andora - $6,nnn.nn for 761,3 7 Ha ressHons. 

 
Fsariai Hosrce Projec  asmber Aieacy Title $ Amosa  

410 0195-0730-AA CT-DST/ HS Uareraie Driakiai 
Meria Campaiia 

$117n948s67 

 
To ap Amosa  oo osare expearer ia  hie proiram area: 

There has $ 3. 2 Hn 4n2 fcnds spent in this program area during FFY2015. 

There has $1,n91,727.94 Hn 1 4 M fcnds s ent Hn thHs  rograa area dcrHng   Y2n1 . 

There has $3,4n2,442.69 in 154AL funds spent in this program area during FFY2015. 

There has $117,948.67 Hn 41n fcnds s ent Hn thHs program area during FFY2015. 

There has $1,n24,8n2.89 Hn 4n d-1 funds spent in this program area during FFY2015. 

There has $11,28n.92 Hn 4n d-2 funds spent in this program area during FFY2015. 

There has $44,68n. 6 Hn 4n d-3 fcnds s ent Hn thHs  rograa area during FFY2015. 

There has $348, 6 .83 Hn 4n d-4 funds spent in this program area during FFY2015. 

There has $89,331.68 Hn 4n d-5 funds spent in this program area during FFY2015. 
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Occupait Protectoi 

Peroormaace Goape: 
To reduce the number of unrestrained occc ants Hn fatal crashes froa the fHee aear (2nn8-2012) 
aoeHng aeerage of 68 Hn 2n12 ba 1n  ercent to a fHee aear (2n12-2016) moving average of 61 in 
2016. 
 
To Hncrease the statehHde obsereed seat belt cse rate froa 87  ercent Hn 2n13 to 9n  ercent or 
above in 2016. 
 
Nsmber oo Aieaciee  ha  par icipa er ia Sccspaa  Pro ec ioa Proiram ia FFY 2015: 69 
 

The following activities took place as part of the Occupant Protection program to meet the above 
goals/targets.  The target(s) was/were met/not met for the following reasons:  

A  eatbelt WorkHng Groc  has created Hn 2n14 to assHst the   O to Hncrease Connecticut’s seat 
belt cse rate. The WorkHng Groc  Hs re resented ba state and local lah enforceaent,  recsser 
Research Group, AAA, Cashman+Katz Media Consultant and the HSO. As a result of the Working 
Group a change has been made to the media to educate Connecticut on the fines for not 
hearHng a seatbelt.  A coabHnatHon of addHng the fHnes to the aedHa caa aHgn and encocragHng 
lah enforceaent agencHes to Hncrease enforceaent shocld hel  raHse ocr belt cse rate.  The 
target to Hncrease the statehHde obsereed seat belt cse rate to 9n  ercent or aboee has not 
reached for aana reasons HnclcdHng  the ncaber of cHtatHons Hssced has decrease hHth the 
Hncrease Hn fHnes for not hearHng aocr seat belt froa $3  to $92 and hHth the shortage of staff 
available for occupant protection enforcement.   

 crHng thHs re ortHng  erHod, there here 
tho “ClHck Ht or THcket” Enforceaent 
Mobilization efforts commencing on 
November 25, 2014 and May 18, 2015.  
The November’s mobilization activity 
included a total of 1,086 seat belt 
citations, 14 child safety seat citations, 9 
speeding citations, and 215 
cellphone/distracted driving citations. The 
May’s mobilization enforcement activity 

Hnclcded a total of 3,617 safeta belt cHtatHons, 29 chHld safeta seat cHtatHons, 18 s eedHng cHtatHons, 
64  cell hone/dHstracted drHeHng cHtatHons and 28  UI arrests.  Lah enforceaent de artaents 
condccted seat belt check oHnts that Hnclcded local aedHa nehs coeerage.  ConnectHcct  tate 
 olHce aobHlHzatHon for both enforceaent  erHods Hnclcded a total of 2,n30 safety belt citations, 
86n cell hone/dHstracted drHeHng cHtatHons, 133 s eedHng cHtatHons, and 1  UI arrest. 

List any follow up action that will be taken to achieve targets in the future: 
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InHtHated dcrHng the 2n14  lannHng cacle, greater effort has  laced on loh seat belt csage areas 
through increased enforcement and education.  This practice continued during the 2015 fiscal 
aear.  ThHs has accoa lHshed throcgh analasHs of crash and obsereatHon data to HdentHfa tohns 
and areas hhere loh belt cse ba aotorists can best be addressed.  This analysis focused on the 
coabHnatHon of loh belt cse tohns HdentHfHed throcgh obsereatHon screeas and  aHred Ht hHth 
ranked analasHs of cnbelted crashes and fatalHtHes as hell as  o clatHon and VMT data oeer a fHee 
year  erHod.  ThHs  rocess serees to  rHorHtHze fcndHng o  ortcnHtHes for  artHcH atHng lah 
enforceaent agencHes.  The   O hHll offer greater fcndHng  rHorHta to tohns and agencHes that 
shoh the greatest need Hn thHs area.  ThHs Hncreased foccs on loh belt csed and unbelted crashes 
hHll not  reclcde the   O froa contHncHng hHstorHcal  ractHce of attea tHng to achHeee statehHde 
lah enforceaent  artHcH atHon dcrHng natHonal aobHlHzatHons.  The   O hHll contHnce to 
encocrage lah enforceaent agencHes statehHde to apply for and participate in the 2016 CIOT 
aobHlHzatHon(s) Hn Maa and Noeeaber regardless of fcndHng aeaHlabHlHta. 

Ac iii iee: 

Project Title Sccspaa  Pro ec ioa Proiram Armiaie ra ioa 
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta Office 
Staff Person:  Phyllis DiFiore  
 
The goal of thHs  roiect has to Hncrease the seat belt cse Hn ConnectHcct.  ThHs  roiect Hnclcded 
coordination of activities and projects outlined in the occupant protection/child passenger safety 
program area, statehHde coordHnatHon of  rograa actHeHtHes, deeelo aent and facHlHtatHon of 
public information and education projects, and providing status reports and updates on project 
activity to the Transportation Principal Safety Program Coordinator and the NHTSA Region 1 
OffHce.  cndHng has  roeHded for  ersonnel, ea loaee-related ee enses and oeertHae, 
 rofessHonal and octsHde sereHces.  Traeel ee enses for traHnHng and to attend octreach eeents, to 
purchase educational materials and supplies for outreach and press events and other related 
o eratHng ee enses. A saall  ortHon of thHs  roiect has csed to fcnd salara, traeel and o eratHng 
ee enses. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0702-AA CT-DST/ HS SP Proiram 

Armiaie ra ioa 
$2n227s19 

 
Project Ti pe: Da a Aaapyeie & Hsrieye      
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Aaron  hanson 
 
The goal of thHs  roiect has to  roeHde data to the  Hghhaa  afeta OffHce to Hncrease the 
statehHde seat belt csage rate.  ThHs  roiect  roeHded fcndHng for anncal eealcatHon and sc  ort 
for the Occc ant  rotectHon  rograa.  The  roiect Hnclcded the statehide annual seat belt use 
obsereatHons, as hell as data eealcatHon and sc  ort for anncal  lannHng doccaents.  ThHs also 
Hnclcded N T A core  erforaance aeascre aandated attHtcde and ahareness screeas and 
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analysis.  N T A a  roeed  afeta eelt  creeas as hell as knohledge and ahareness screeas at 
DMV offices to track the impact of mobilization enforcement activities funded under this task. 

 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0702-AB CT-DST/ HS Da a Aaapyeie & 

Hsrieye 
$150n000s00 

 
Project Ti pe: Cpick i  or Ticke  Eaoorcemea        
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Phyllis DiFiore 
 
The goal of thHs  roiect has to decrease the ncaber of cnbelted drHeers Hneoleed Hn fatal and 
Hnicra crashes ba encocragHng lah enforceaent to tcket cnbelted drHeers dcrHng check oHnt and 
patrols.  This project provides funding for enforcement of occupant  rotecton lahs throcgh the 
 electee Traffic Enforceaent  rograa or WAVE Hn conicncton hHth the natonal “ClHck Ht or 
THcket” aobHlHzaton (Maa and Noeeaber) HnclcdHng check oHnts and roeHng/satcraton  atrols. 
The WAVE Hs an enforceaent acteHta that takes  lace dcrHng the Natonal Occc ant  rotecton 
efforts.  Lah enforceaent agencHes re orted a  re,  ost and enforceaent screea to the   O 
office.   68 agencHes  artcH ated as scb-grantees Hn 2n1  WAVE acteHta.   The  eat eelt WorkHng 
Groc  aeetngs haee assHsted the  Hghhaa  afeta Office to aake changes to the “ClHck It or 
THcket” aedHa aessagHng to Hnclcde the fines Hneoleed hHth not hearHng a seatbelt.  We Hncreased 
ocr foccs on the to  26 tohns lHsted beloh based on data froa Connectcct’s 2015 Seat Belt Use 
Report.  Increased effort has foccsed on loh seat belt cse tohns throcgh Hncreased enforceaent 
and edccaton 
 

Par icipa er Aieaciee  
 

Aieacy Project 
0195-0702-AC 

Project 
0195-0741-AA 

eerlHn  olHce  e artaent 1,851.88 8,829.3  
eethel  olHce Department  5,000.00 
elooafHeld 2,500.00  
erHdge ort  olHce  e artaent  13, nn.nn 
erHstol  olHce  e artaent  4,817.77 
erookfHeld  olHce  e artaent  2,389.93 
Cheshire Police Department 2,000.00 4,000.00 
Coventry Police Department 347.64 1,937.94 
Darien Police Department 2,079.50  
East Hartford Police Department 3,697.   8,942.14 
East Lyme Police Department 1,982.40 2,784.71 
East Windsor Police Department 2,589.15 4,431.91 
Enfield Police Department 2,796.52 4,781.61 
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Fairfield Police Department  8,170.98 
Farmington Police Department  1,83 .33 
Glastonbury Police Department 2,213.7n 3,97 .62 
GreenhHch  olHce  e artaent  2,459.70 
Groton Tohn  olHce  e artaent 2,774.32 3,2 8.3n 
Hartford Police Department  12,680.52 
Manchester Police Department 5,000.00 9,931.92 
Meriden Police Department  4,000.00 
Montville Police Department 3,1 9.67 2,526.49 
Neh erHtaHn  olHce  e artaent 3,663.76 6,3 1.36 
Neh  aeen  olHce  e artaent  13,221. 8 
Nehtohn  olHce  e artaent   ,321.14 
Norhalk  olHce  e artaent  9,000.00 
NorhHch  olHce  e artaent 2,33 .n4 3, 9 .47 
Redding Police Department  4,264.11 
Seymour Police Department  3,272. 2 
South Windsor Police Department 2,999.69 4,474.26 
Southington Police Department 3,nnn.nn 4,000.00 
Stamford Police Department  4,890.77 
Stonington Police Department 1,622.73 4,700.00 
Stratford Police Department 2,499.12  
Watertohn  olHce  e artaent  3, 1 .4n 
Waterbury Police Department 1,675.20  
Waterford Police  Department 2,3nn.nn  
West Hartford Police Department 2,973.n4 4,120.56 
Windsor Police Department 773.76 5,000.00 
Windsor Locks Police Department 2,3nn.nn 4,664.10 
Willimantic Police Department 1,001.80 2,366.34 
 Woodbury Police Department  2,417.99 
Totals $6n,136.47 $195,429.82 

 

There here tho “ClHck Ht or THcket” Enforceaent WAVE/MobHlHzatHon efforts coaaencHng on 
November 25, 2014 and May 18, 2015.  The November’s mobilization activity included a total of 
1,086 seat belt citations, 14 child safety seat citations, 9 speeding citations, and 215 
cellphone/distracted driving citations. The May’s mobilization enforcement activity included a 
total of 3,617 safeta belt cHtatHons, 29 chHld safeta seat cHtatHons, 18 s eedHng cHtatHons, 64  
cellphone/distracted driving citations and 28 DUI arrests.  Lah enforceaent de artaents 
condccted seat belt check oHnts that Hnclcded local aedHa nehs coeerage.   
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Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0702-AC CT-DST/ HS Cpick I  or Ticke  

Eaoorcemea  (Noiember 
2015 Mobipiza ioa) 

$60n136s47 

405(b) 0195-0741-AA CT-DST/ HS Cpick I  or Ticke  
Eaoorcemea  (May 2014 
Mobipiza ioa) 

$195n429s82 

 
Projec  Ti pe: Sccspaa  Pro ec ioa Eaoorcemea / Coaaec ics  H a e Popice              
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa Safety Office 
Staff Person:  Phyllis DiFiore 
 
The goal of thHs  roiect has to decrease the ncaber of cnbelted drHeers Hneoleed Hn fatal and 
Hnicra crashes ba encocragHng lah enforceaent to tHcket cnbelted drHeers dcrHng check oHnt and 
patrols by the Connecticut State Police.  This project provided funding for enforcement of 
occc ant  rotectHon lahs throcgh the  electHee TraffHc Enforceaent  rograa or WAVE Hn 
conicnctHon hHth the natHonal “ClHck Ht or THcket” aobHlHzatHon (Maa and Noeeaber) HnclcdHng 
checkpoHnts and roeHng/satcratHon  atrols. The WAVE has an enforceaent actHeHta that took 
 lace dcrHng the NatHonal Occc ant  rotectHon efforts.  Lah enforceaent agencHes re orted a 
 re,  ost and enforceaent screea to the   O offHce.  Increased effort has foccsed on loh seat 
belt use areas through increased enforcement and education.   
 
ConnectHcct  tate  olHce aobHlHzatHon for both enforceaent  erHods Hnclcded a total of 2,n3n 
safeta belt cHtatHons, 86n cell hone/dHstracted drHeHng cHtatHons, 133 s eedHng cHtatHons, 391 other 
aotor eehHcle eHolatHons, 1  UI arrest and 2 Hn ccstoda arrests for hanted  ersons.  Total 
enforcement efforts generated 2,557 citations. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(b) 0195-0741-AC Coaaec ics  

H a e Popice 
Sccspaa  
Protection 
Eaoorcemea /CHP 

$123n547s41 
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Projec  Ti pe: Haoe y Bep  Coaiiacer/Roppoier Himspa or   
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Phyllis DiFiore 
 
The goal of thHs task has to Hncrease occc ant restraHnt csage statehHde and to Hncrease  cblHc 
edccatHon  rograas throcgh  hasHcal deaonstratHons.   eat eelt ConeHncer and Rolloeer 

 Haclators deaonstratHons here condccted at schools, faHrs, 
places of employment and community events. Utilizing the 
Convincer and the Rollover Simulator the Connecticut State 
Police are able to demonstrate visually and physical the value 
of hearHng a seat belt.    
The  tate  olHce condccted  afeta eelt ConeHncer 
demonstrations at 1n3 eeents and Rolloeer  Haclator 
deaonstratHons at  n eeents.   eaonstratHons here held at 
colleges, school events, safety fairs and other community 
eeents.  There here 2,944  eo le hho here  eraHtted to rHde 
the ConeHncer and an estHaated 34,34n  eo le eHehed the 
Rollover Simulator demonstrations.  
 

Fsar Projec  asmber Aieacy Title $ Amosa  
405 (b) 0195-0741-2-AE Coaaec ics  

H a e Popice 
Haoe y Bep  
Coaiiacer/Roppoier 
Himspa or 

$190n852s73 

 
Projec  Ti pe: Sccspaa  Pro ec ioa Meria Bsyn Earaer Meria & Meria Eiapsa ioa                            
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Phyllis DiFiore 
  
The goal of thHs task has to redcce the ncaber of cnbelted fatalHtHes ba HncreasHng ahareness of 
ConnectHcct drHeers and  assengers as to the dangers of not hearHng safeta belts or csHng  ro er 
child safety restraints.  The project provided funding for a multi-media campaign to support the 
natHonal “ClHck Ht or THcket” enforceaent aobHlHzatHons and aear rocnd safeta belt aessagHng.  
This project also included a bi-lingual component for Spanish speaking audiences. This campaign 
utilized broadcast media to deliver a culturally-relevant message to educate those in the Latino 
community about the importance of using seat belts and upcoming traffic safety enforcement 
actHeHtHes. eoth the EnglHsh and   anHsh acltH-media campaign included components featuring 
both paid media and bonus spots.   
 
 aHd aedHa Hnclcded TV ads, radHo s ots, octdoor bHllboards, bcs  anels, heb banners, gas 
statHon aedHa and onlHne eHdeo adeertHsHng has  crchased throcgh the   O aedHa conscltant.  
Consultant also developed Connecticut specific media messages on the importance of using seat 
belts. MedHa effectHeeness has tracked and aeascred throcgh reqcHred eealcatHon re orts froa 
aedHa agencHes and attHtcde and ahareness screeas condccted at local  MV’s.  
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In conicnctHon hHth the 2n1  ‘ClHck It or Ticket’ High 
VHsHbHlHta Enforceaent ( VE) caa aHgn, the  Hghhaa 
 afeta OffHce’s (  O)  artnered hHth All Oeer MedHa to 
 roeHde a neh aeence to dHs erse ocr seat belt aessagHng. 
ThHs 1 aonth adeertHsHng o  ortcnHta allohed the   O to 
Hncrease the eeposure and dispersal of the important 
aessage of hearHng aocr seat belt dcrHng the N T A 
NatHonal MobHlHzatHon Caa aHgn, as hell as dcrHng 
ee anded enforceaent roctHnela done ba  tate and local 
lah enforceaent dcrHng the  VE. MessagHng has featcred 
on both the gas statHon  ca to  ers and the  Hlleoards 
(aboee the  ca s) at 118 statHons throcghoct 
ConnectHcct hhHch gcaranteed that Ht hHll get to the 

aaiorHta of  eo le  ca Hng gas Hnto theHr car. All Oeer MedHa has  roeen to be an eeceedHngla 
effective means of advertising because it reaches 100% drivers, as their audience is behind the 
hheel  rHor to sto  Hng to fcel c  theHr eehHcle. The  Hlleoards here  laced dHrectla aboee the 
pump and the Pumptoppers are placed on the pump, making it impossible for the driver to not 
be Ha acted ba the aessage  rHor to retcrnHng Hnto theHr eehHcle to drHee ahaa. The “ClHck Ht or 
THcket” aessage Hs  artHcclarla Ha ortant to the acdHence at thHs aoaent becacse Ht Hs eetreaela 
relevant that HSO increases the seat belt usage rate.  ThHs  artnershH  allohs cs to reach a great 
 ortHon of ocr target acdHence, as the aessage hHll be dHstrHbcted dHrectla to drHeers of all ages. 
 
Value added media and public outreach at sporting and concert venues, health and safety fairs 
and civic organHzatHons has receHeed cnder thHs task.  AdeertHsHng safeta belt aessages (HnclcdHng 
“ClHck Ht or THcket”, “ecckle U  ConnectHcct” and “ eat eelts  aee LHees”) Hn the fora of sHgnage, 
in-event promotions and message specific promotions related to the res ectHee  artners has 
also receHeed at the follohHng eences: Neh erHtaHn  tadHca,  artford XL Center, erHdge ort’s 
Harbor Yard, Rentschler Field, Dodd Stadium, Live Nation theatres, Lime Rock Park, Stafford 
Motor   eedhaa, Thoa son InternatHonal   eedhaa and the Waterford   eed eohl.   
 
AddHtHonal HnforaatHon regardHng thHs aedHa caa aHgn can be focnd Hn the “ aHd MedHa” sectHon 
of the report. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(b) 0195-0741-AD CT-DST/ HS Sccspaa  

Protection 
Meria Bsy 

$278n374s65 

 
Projec  Ti pe: Sccspaa  Pro ec ioa Psbpic Iaoorma ioa aar Ersca ioa             
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Phyllis DiFiore 
 
The goal of thHs task has to edccate drHeers and  assengers on the Ha ortance of hearHng theHr 
seat belts.  ThHs  roiect has to  crchase edccatHonal aaterHals to be dHstrHbcted at health and 
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safety fairs, school events and other public outreach events. Prior to April 20, 2015, promotional 
items and educational materials here  crchased cnder thHs  roiect.   roaotHonal Hteas had a 
 Hghhaa  afeta aessage and here gHeen oct after HnteractHon hHth the  artHcH ants on the 
Ha ortance of hearHng seat belts to  rotect thea Hn a car crash.  The  cr ose of thHs  roiect has 
to also  crchase sc  lHes and other related ee enses to asscre a coa rehensHee statehHde 
 cblHc HnforaatHon and edccatHon aedHa caa aHgn  roaotHng the statehHde  rograa.   cblHc 
HnforaatHon and edccatHon efforts here condccted throcgh a earHeta of  cblHc octreach venues.  
 afeta belt aessages and Haages HnclcdHng “ClHck Ht or THcket”, “ecckle U  ConnectHcct” and “ eat 
eelts  aee LHees” here  roaHnentla  laced at seeeral of the  tates s orts eences (HnclcdHng bct 
not lHaHted to: Neh erHtaHn  tadHca,  artford XL Center, erHdge ort’s  arbor Yard, Rentschler 
 Held,  odd  tadHca, LHee NatHon theatres, LHae Rock  ark,  tafford Motor   eedhaa, Thoa son 
InternatHonal   eedhaa and the Waterford   eed eohl) throcgh the  aHd aedHa  roiect.  In 
support of the visual messages,  cblHc octreach has condccted at these eences throcgh tablHng 
o  ortcnHtHes hhHch  roeHded the o  ortcnHta to edccate aotorHsts aboct the Ha ortance of 
safety belt use for themselves and their passengers.    
 
During this fiscal year reflective bracelets and reflectHee zH  er  clls hHth the “eUCKLE U  
CONNECTICUT LOGO” here  crchased cnder thHs  roiect. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(b) 0195-0741-AF CT-DST/ HS Sccspaa  

Pro ec ioa PI&E 
$4n704s00 

 
 To ap Amosa  oo osare expearer ia  hie proiram area: 

There has $792,909 Hn 4n (b) fcnds s ent Hn thHs Occc ant  rotectHon  rograa area dcrHng   Y2n1 .  

There has $212,364 in 402 funds spent in this Occupant Protection program area during FFY2015. 

* lease note tho ChHld  assenger  afeta  roiects are reflected in the Financial Summary in this area but 
not under this section. 
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Child Passeiner Safety 

Peroormaace Goape: 
 
Improve the availability, use, and proper installation of child restraint systems. 

Increase  cblHc ahareness of chHld safeta seat/booster seat lahs and ahareness of relHable 
sources of information on proper child seat/booster use. 

Implement changes to current data collection methods to provide more accurate data to identify 
children not properly restrained in motor vehicles. 

The following activities took place as part of the Child Passenger Safety program to meet the 
above goals/targets.  The target(s) was/were met/not met for the following reasons:  

An c dated seat belt lah flaer and flaer for  regnant hoaen here  ct Hnto a  ad form for 
distribution.   The HSO  attended Safe Kids Day, the Hispanic Festival in Losada Park, 
Grand arents  aa Hn ecshnell  ark,  afeta faHr Hn MHddletohn, Earla ReadHng and  ead  tart 
programs in Waterbury and Naugatuck,  and numerous car seat check-up eeents that here held 
across the state.  

List any follow up action that will be taken to achieve targets in the future: 

Implement changes to current data collection methods to provide more accurate data to identify 
children not properly restrained in motor vehicles. 

 



 3 
 

Ac iii iee: 

Projec  Ti pe: Wa erbsry Area Traooic Haoe y Proiram    
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Juliet Little 
 
The Waterbcra Area TraffHc  afeta  rograa (WAT  ), adaHnHstered throcgh the CHta’s  olHce 
Department, serves the Waterbury and Litchfield County region of the State.  This program 
reached over 1,800 parents, children and caregivers through educational presentations on 
occc ant  rotectHon hhHch also Hnclcded car seat safeta. ecckle eear  rograas here also 
condccted throcghoct the Waterbcra area and for the Nacgatcck  ead  tart  rograa hhere 
14n chHldren attended the heeklong  resentatHons. 1   resentatHons here done reaching 1,225 
chHldren and 344 adclts for  alloheen and  edestrHan  afeta.  

These  resentatHons here held for groc s as saall as   to as large as 3nn and soae of these 
 resentatHons here a aHnHaca of tho-hocrs. EdccatHonal aaterHal has handed oct at every 
presentation to the parents, caregivers and children.  

The WAT    rograa aaHntaHns a close relatHonshH  hHth  aHnt Mara’s  os Htal, Caa Hon 
Ambulance, Waterbury Police Department, Waterbury Fire Department, Waterbury Elks, 
Naugatuck Police Departaent, Watertohn  olHce  e artaent, Yale Neh  aeen ChHldren’s 
 os Htal and  tate  olHce to nethork on ncaerocs  rograas  resented Hn the coaacnHta.  

The WAT    rograa c dates the statehHde car seat fHttHng statHon lHstHng and scbaHts to CT  OT  
on a monthly bases. This involves tracking the contact at each location and making sure their 
locatHon contHnces to haee a certHfHed chHld  assenger safeta technHcHan on hand. AddHng neh 
HnforaatHon hHth neh contacts, eerHfaHng theHr daas and tHaes of o eratHon and removing stations 
that are no longer actHee. In addHtHon all de artaents of nehla traHned technHcHans here 
contacted to see Hf thea are actHeela checkHng car seats and hant to be on the  tate lHstHng. There 
are presently 77 fitting stations in the State of Connecticut.   

Three ChHld  assenger  afeta CertHfHcatHon classes here held dcrHng the grant aear, addHng  6 
neh technHcHans to the  tate. 

The WAT    rograa condccted seatbelt screeas for Greater Waterbcra and scrrocndHng tohns 
hHth the follohHng resclts: Waterbcra 83%, CheshHre 9n%, MHddlebcra 93%, Nacgatcck 93%, 
 ros ect 8 %, Watertohn 87% and Wolcott 7 %. 

 

Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0702-AD Wa erbsry PD Wa erbsry Area 

Traooic Haoe y 
Proiram 

$100n664s45 

Projec  Ti pe: Chipr Ree raia  Armiaie ra ioa 
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Juliet Little 
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There here 189 technHcHans hho here elHgHble to recertHfa for ConnectHcct froa October 2014 
thru September 2015.  A total of 134 technHcHans dHd recertHfa brHngHng CT to a 70.9 % 
recertification rate compared to a 58.4% natHonal aeerage.  or aana that dHd not recertHfa Ht has 
due to their position change at their job and retirements.    
 
The number of fitting stations increased from 73 to 77.  Printed literature, car seat 
recoaaendatHons and edccatHonal sc  lHes here  roeHded to assHst Hn sc  ortHng the fHttHng 
stations.  Staff attendance at various car seat checkup, head-start and after school eeents has 
provided in support of the fitting stations.  There are 27 child passenger safety instructors 
available to teach certification classes for those interested in becoming a car seat technician.  
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0709-AA CT-DST/ HS Chipr Restraint 

Armiaie ra ioa 
$1n994s44 

 
 
Projec  Ti pe: Chipr Paeeeaier Haoe y Hsppor  - Traiaiai    
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Juliet Little 
 
The HSO hosted a child passenger safety conference attended by 250 car seat technicians.  Car 
seat aancfactcrers here HneHted to deao and shohcase the nehest car seats on the aarket.   
We had eaergenca rooa doctors to s eak on hhat thea see hhen a chHld coaes into the 
hos Htal hho has not  ro erla restraHned.  Occc atHonal and  hasHcal Thera Hsts also s oke 
aboct the challenges technHcHans face hhen assHstHng  arents hHth a chHld hho has a s ecHal need.  
VarHocs HnforaatHonal brochcres here  roeHded to eeeraone.   He CEU’s here earned froa 
attending this conference.   
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0709-AC Coaaec ics  

Chiprrea’e 
Mericap Cea er 

CPH Fi  iai 
H a ioae  

$50n000 

 
ConnectHcct ChHldren’s MedHcal Center (CCMC)  crchased C   sc  lHes for 31 grant a  lHcants.   
Where 267 seats here checked and the 87 seats here dHstrHbcted.  Thea reached  nn chHldren 
and 267 parents/caregivers.  Grant recipients held 21 events during Child Passenger Safety 
Week.  
 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0709-AD Yape Neh  aiea 

Chiprrea’e 
 oepi ap 

CPH Fi  iai 
H a ioae  

$50n808s99 
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Yale-Neh  aeen ChHldren’s  os Htal had total of 32 a  lHcatHons receHeed.  These a  lHcants 
included 22 police departments, 2 state troop locations, 6 fire/ems departments, 1 hospital and 
1 not for  rofHt lHeera sereHce.  There here total of 2,nnn sheets of educational materials given 
oct.  The “eest  Ht” foras here offered Hn EnglHsh and   anHsh. There has oeer 3 n car seats 
checked and icst oeer 4n seats re laced dcrHng ChHld  assenger  afeta heek.   
 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0709-AE Yape Neh  aiea 

Chiprrea’e 
 oepi ap 

Yape-Neh  aiea 
Chiprrea’e 
 oepi ap 
Commsai y 
Traooic Haoe y 
Proiram  

$86n244s93 

 
The coordHnator of thHs  rograa tacght at tho certHfHcatHon classes rescltHng Hn 38 neh car seat 
technicians.  This coordinator also serves as a resource to other technicians, parents and 
caregHeers to hel  hHth the  ro er haa to trans ort chHldren hHth s ecial health care needs.  
Worked hHth lah enforceaent, fHre rescce agencHes statehHde to attend theHr clHnHcs and fHttHng 
stations.  Provided over 60 car seat sign-offs and assisted over 20 officers and healthcare 
personnel on maintaining active status as a car seat technician.  Coordinator consulted on 
deeelo aent of a fHttHng statHon at erHdge ort  os Htal Hn conicnctHon hHth   recentla certHfHed 
technHcHans at erHdge ort  olHce  e artaent.  We Hntrodcced “ eat eelt  afeta Hn  regnanca 
educational handout to local OeGYN offHces and scrrocndHng  rHaara Care ClHnHcs.   These foras 
hHll be dHstrHbcted at  edHatrHcs offHces as hell.   
 
Yale Neh  aeen ChHldren’s  os Htal (YN C ) hent lHee hHth a neh  rograa Hn theHr  edHatrHc 
Emergency Department.  An alga-rhytha  E I  loh Chart has deeelo ed to trHage ana chHld hho 
 resents to Y NC ’s  edHatrHc eaergenca after a aotor eehHcle crash.  A s ecHfHc crHterHon has 
developed and an algorithm established to assist staff in determining the need for a child 
restraint system to be issued.  The entire Pediatric medical staff and nursing staff have all 
received in-sereHce edccatHon of the car seat lah, s ecHfHc ta e of car seat and booster seat 
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selectHon, and edccatHon aaterHal to be gHeen to faaHlHes.  YN C  and the  Hghhaa Safety Office 
collaborated and deeelo ed the K.I. . .  rograa (KHds IdentHfHcatHon  ata sastea).      
 
To ap Amosa  oo osare expearer ia  hie proiram area: 

There has $392,496.4  Hn 4n2 fcnds s ent Hn thHs area dcrHng   Y 2n1  

* lease note, the “WAT  ”  rograa and “Look eefore aoc Lock”  rograas are reflected Hn the 
Occupant Protection portion of the Financial Summary 
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Police Traffic Services 

Performance Goape: 
To reduce the number of speed related fatalities from the five aear (2008-2012) moving average 
of 88 in 2012 by 10 percent to a fHee aear (2n12-2016) moving average of 84 in 2016.  
 
The following activities took place as part of the Police Traffic Services program to meet the 
above goals/targets:   

The  Hghhaa  afeta Office, Hn  artnershH  hHth the Connectcct  olHce ChHefs AssocHaton, held a 
Lah Enforceaent  caaHt to discuss ccrrent hHghhaa safeta  rHorHtes and to recognize the lah 
enforceaent coaacnHta for theHr  artcH aton Hn  OT’s  Hghhaa  afeta  rograas.  Over 2 n lah 
enforceaent officers a ended.    Heteen lah enforceaent agencHes  artcH ated Hn the Lah 
Enforceaent Challenge and here recognHzed for theHr octstandHng enforceaent efforts Hn the 
follohHng categorHes: eest Oeerall Alcohol Enforceaent  rograa, eest Overall Child Passenger 
 afeta  rograa, eest Oeerall Occc ant  rotecton  rograa, and eest oeerall   eed Ahareness 
Program. 
 
Ac iii iee: 

Projec  Ti pe: Popice Traooic Heriicee Proiram Armiaie ra ioa                                  
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Edmund M. Hedge 
 
This task included coordination of activities and projects outlined in the police traffic services 
 rograa area, statehHde coordHnatHon of  rograa actHeHtHes, support to other program areas in 
the HSO including oversight of enforcement components of both local and/or national 
aobHlHzatHons and crackdohn  erHods, lah enforceaent traHnHng, development and facilitation of 
public information and education projects, and providing status reports and updates on project 
activity to the Transportation Principal Safety Program Coordinator and the NHTSA Region 1.  
 cndHng has  roeHded for  ersonnel, ea loaee-related ee enses and oeertHae,  rofessHonal and 
outside services, traeel, aaterHals, sc  lHes, and other related o eratHng ee enses. The majority 
of thHs  roiect has csed to fcnd salara hhHle a saall  ortHon has csed for traeel and o eratHng 
ee enses. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0707-AA CT-DST/ HS PT 

Armiaie ra ioa 
$15n279s47 

 
Projec  Ti pe: Hpeer Eaoorcemea  Graa e – Major Ci iee      
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Edmund M. Hedge 
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This task provided funding for the administration and approval of High Visibility Enforcement 
speed specific grants by the LEL. The major City of Hartford participated in High Visibility speed 
enforcement and focused on the four predominant contributing factors listed in the PTS problem 
ID.  The Department considered grant submissions from the Hartford and State Police agencies 
HdentHfaHng s ecHfHc s eed related crash data hHthHn theHr icrHsdHctHons, scbstantHated ba 
enforcement and crash data.  This task addressed speed related crashes, injuries and fatalities in 
the urban area, not coeered ba the  Hgh RHsk Rcral Road data.  These areas here HdentHfHed ba 
Lah enforceaent Hn theHr res ectHee areas as haeHng hHgher HncHdences of speed related crashes.  
The City of Hartford and The Connecticut State Police Participated in this initiative and issued 
3n3  Infractions for Speeding, 41 Infractions for Cell Phone violations, 9 Suspended licenses, 10 
Seat belt violations and 202 other motor vehicle violations.  
 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(rii)-3 0195-0740-AD  ar oorr Hpeer 

Eaoorcemea  
$14n662s94 

405(rii)-3 0195-0740-AK H a e Popice Hpeer 
Eaoorcemea  

$72n707s79 

*Please note: “405(dii) references “Alcohol – ignition interlock” funding as referenced in the 
Federal Register Vol. 78, No. 15, Page 4997 
 

 
 
Projec  Ti pe Lah Eaoorcemea  Chappeaie /Lah Eaoorcemea  Hsmmi                       
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Edmund M. Hedge 
 
The Lah Enforceaent Challenge Hs a  erforaance based traffHc safeta coa etHtHon betheen 
sHaHlar sHze and ta es of lah enforceaent agencHes.  The areas of concentratHon included the 
 reeHocs aear (2n14) efforts to enforce lahs and edccate the  cblHc aboct occupant protection, 
Ha aHred drHeHng, and s eedHng.  e artaents scbaHtted an a  lHcatHon hhHch doccaents theHr 
agency's efforts and effectiveness in these areas including national mobilizations and 
crackdohns.  The hHnnHng safeta  rograas are those that combine officer training, public 
HnforaatHon, and enforceaent to redcce crashes and HnicrHes hHthHn Hts icrHsdHctHon.  A lah 
enforceaent scaaHt has held hhere  artHcH atHng agencHes here recognHzed and all 250 
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attendees learned the latest traffic safety priorities.  The Summit also served as a forum to 
dHsccss aaior Hssces HnclcdHng bct not lHaHted to the statcs of eeHstHng lahs, Ha aHred drHeHng, 
safety belt use, distracted driving, training and the importance of crash data collection.  The 
summit included a guest speaker specializing in the latest traffic safety enforcement strategies as 
 art of a horkHng lcnch and  laqces recognHzHng de artaents for theHr  erforaance Hn kea 
hHghhaa safeta  rHorHta areas.  
 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0707-AB Chiefs of Police Lah 

Eaoorcemea  
Chappeaie 

$28n995s00 

 
Projec  Ti pe 1906 Raciap Profipiai                                                                                 
Administrative ivrsiigt:   e artaent of Trans ortaton,  Hghhaa  afeta Office 
StaffePvrson:  Aaron  hanson 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
1906 0195-0725-AA Central 

Coaaectcs  
H a e Uaiierei y 

Raciap Profipiai 
Prohibitoa 
Project 

$304n876s18 

*Please note: There was no equipment purchased under this project 
 
 
Coaaectcs  Raciap Profipiai Projec  Comppe er Actiitee 
 Hnce Maa of 2n12, the Insttcte for McnHcH al and RegHonal  olHca at Central Connectcct  tate 
UnHeersHta has been deeelo Hng and Ha leaent the Connectcct RacHal  rofilHng  rohHbHton 
Project. In the almost three years of this project, IMRP project team – hHth gcHdance froa 
seeeral natonal ee erts on racHal  rofilHng – deeelo ed a neh standardHzed aethod to aore 
efficHentla and effecteela collect racHal  rofilHng data froa traffic sto s. We haee also horked to 
deeelo  a sastea that hHll Hnfora goeernaent officHals, the  cblHc at large and  olHce agencHes of 
the Hnforaaton that Hs aeaHled throcgh the data collecton  rocess.  
Connectcct's ant-racHal  rofilHng lah, enttled The AleHn W.  enn RacHal  rofilHng  rohHbHton Act 
(Connectcct General  tatctes  ectons  4-1l and 54-1a), has changed sHgnHficantla dcrHng the 
2n12 and 2n13 legHslatee sessHons. The Hntent of reeHsHng thHs legHslaton has to enscre a aore 
rHgorocs a  lHcaton of the HnHtal lah, hhHle allohHng for aethods and gcHdelHnes to be  ct Hn 
 lace that hocld effecteela Hnfcse ccrrent and fctcre best  ractces Hnto all facets of Hts kea 
 roeHsHons (e.g. the data collecton/analasHs, traHnHng, and coa laHnt  rocesses).  
  
The hork to date on thHs  roiect has been sHgnHficant. Mcch of the HnHtal hork of thHs  roiect has 
to deeelo  a standardHzed aethod for data collecton and analasHs; Ht has onla been one 
component to  reeent fctcre  rofilHng acteHtes.   cblHc ahareness and edccaton, effectee 
training, a rigorous complaint process – all are tools hHthHn a dHeerse toolboe aeaHlable to  reeent 
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the occcrrence of racHal  rofilHng Hn traffic sto s and enhance trcst betheen coaacnHtes and 
lah enforceaent. 
 
As of the end of  ederal  Hscal Year 2n1 , the  roiect teaa has coa leted the follohHng 
obiectees octlHned Hn the   -1 a  lHcaton: 
 

1. The  roiect  taff has coordHnated the follohHng aeetHngs dcrHng thHs re ortHng  eriod: 
• 1 Full advisory board meeting 

2. The  roiect staff contHnced to aeet hHth the follohHng lah enforceaent agencHes to 
dHsccss the folloh-up analysis from our April 2015 report: State Police, Granby, Groton 
Tohn, Waterbcra,  aaden, Manchester, Neh erHtaHn, Wethersfield, Stratford, East 
 artford, MerHden, NorhHch and WHndsor.  

• As  art of the folloh-up analysis, the project staff gathered additional information 
froa each lah enforceaent agenca HnclcdHng accHdent records, calls for sereHce 
and local crime statistics. 

• All the aboee lHsted agencHes cnderhent an eetensHee  rocess to aa  all theHr 
traffic stops and analyze the information by census tracts. 

• The  roiect staff  artnered hHth CERC to deeelo  the aethodologa for an offHcer 
level analysis.  

3. The project staff horked hHth the  taaford  olHce  e artaent to collect aHssHng traffHc 
sto  HnforaatHon and deeelo  a connectHon betheen theHr Hnternal RM  sastea and CJI .  

4. Traffic stop data from October 1, 2014 – March 31, 2n1  has c loaded to the 
Connecticut Data CollaboratHee hebsHte. In addHtHon to the data c date, the hebsHte has 
enhanced to Hnclcde a data storHes that hel ed to ee laHn the analatHcal aethodologa 
used in the April 2015 report.   

5. Coa leted an MOU hHth the CentralHzed InfractHon ecreac to enhance the electronic 
cHtatHon sastea to Hnclcde electronHc harnHng and scaaons. In addHtHon, HnfractHons hHll 
include the inclusion of the notice of motorist’s rights onto the printed form.  

6.  roiect staff condccted a  roeHaatela 1n  aHr and Ia artHal  olHcHng trainings for line 
OffHcers and  c ereHsors. ThHs  rograa has deeelo ed ba the  e artaent of JcstHce and 
Hs eHght hocr lah enforceaent traHnHng. Ccrrentla, oeer 8nn lah enforceaent offHcers haee 
been trained in Fair and Impartial Policing.  

7. Project staff partnered hHth the AfrHcan AaerHcan AffaHrs CoaaHssHon and condccted 2 
statehHde forcas to  resent to re ort to aeabers of the  cblHc. These forcas here hell 
attended hHth an aeerage of 1nn aeabers of the  cblHc at each forca.   

8. The hebsHte contHnced to be Ha roeed and c dated hHth the a  ro rHate HnforaatHon. 
• 17,n63 ncaber of cnHqce eHsHts occcrred dcrHng the re ortHng  erHod 
• 134,782 ncaber of total eHsHts to date 

 

To ap Amosa  oo osare expearer ia  hie proiram area: 

There has $44,274 in 402 funds spent in this program area during FFY2015 

There has $87,37n.74 Hn 4n (d) fcnds s ent Hn this program area during FFY2015 
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*These fcnds are re resented Hn the 4n (d) sectHon of the  HnancHal scaara 

There has $3n4,876.18 in 1906 funds spent in this program area during FFY2015 
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Distracted Driviin 

Peroormaace Goape:  
 
To increase the number of police agencies participating in HVE distracted driving enforcement 
froa 8 Hn 2n14 to 3n Hn 2n1 . 
 
Nsmber oo Aieaciee  ha  par icipa er ia  VE rie rac er rriiiai eaoorcemea  ia FFY 2015: 51 
 

The following activities took place as part of the Distracted Driving program to meet the above 
goals/targets.  The target was met for the following reasons:  

The HSO continued the first ever Distracted Driving High Visibility Enforcement (  VE)  rograa 
ctHlHzHng 4n (e) fcnds.  ThHs  roiect s anned sHe heeks HnclcdHng focr Hn A rHl and tho Hn Acgcst, 
hHth  n acnHcH al  olHce agencHes and the ConnectHcct  tate  olHce here HneHted to  artHcH ate 
based on analysis of crash data.  Agencies that declHned  artHcH atHon cHted a lack of aan oher, 

lack of matching funds and 
inability to get grants through 
their respective common councils 
as reasons for non-participation.  
In all, the 50 participating 
agencies nearly doubled the 26 
hho  artHcH ated Hn similar activity 
in 2014 and can be considered a 
success.  In addition, paid and 
earned media supported the HVE 
mobilization. 

List any follow up action that will be taken to achieve targets in the future: 

 crHng   Y 2n16, the    VE aobHlHzatHon hHll be aade available to a similar number of agencies.  
Earla  roiectHons HndHcate as aana as  n agencHes aaa take  art Hn the neet  lanned aobHlHzatHon 
dcrHng A rHl, 2n16, N T A  Hstracted  rHeHng aonth and agaHn for tho heeks Hn Acgcst.  It Hs 
anticipated further  aHd and earned aedHa hHll sc  ort thHs effort. 

The summary of Impaired Driving program activity for the 2015 Federal Fiscal Year is listed 
below: 
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Ac iii iee: 

Projec  Ti pe:  VE Die rac er Driiiai - Eaoorcemea                                   
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Aaron  hanson 

This task provided funding for HVE distracted 
drHeHng enforceaent ba acnHcH al lah 
enforcement agencies.  This evidence based 
enforcement program used data sourced from 
table DD-1 (see   Y 2n1     ) to  rHorHtHze 
funding levels based on various types of crash 
data based on crash type, severity, population 
and roadhaa data.  The  rHaara goal of thHs task 
has to sc  ort the state’s “U  rHee. U Teet. U 
 aa” aobHlHzatHon that ran froa A rHl 1-3n and 
Acgcst 3-16, 2n1 .   artHcH atHng agencHes here 
able to choose dates throcghoct the sHe heek 
period to carry out HVE enforcement targeting 
drHeers hho cse aobHle  hones behHnd the hheel.    
 
The sHe heek aobHlHzatHon sah a coabHned 2n,91  

cHtatHons hrHtten ba acnHcH al lah enforceaent agencHes for cell  hone, teetHng and dHstracted 
drHeHng eHolatHons.  McnHcH al agencHes ee ended a total of $987,86 .nn Hn federal fcnds on 
overtime enforcement during the HVE perHod.  These fcnds here aatched at 2 % ba all 
 artHcH atHng agencHes aaocntHng Hn $1,317,1 3.nn Hn total ee endHtcres.  
 
 artHcH atHng Lah Enforceaent also 
contributed to a very highly publicized 
earned media campaign.  Nearly every 
aaior nehs aedHa octlet in the state as 
hell as aana local and ha er-local 
outlets in participating communities 
coeered the Hncreased lah enforceaent 
 resence targetHng drHeers hho chose to 
talk or teet hhHle drHeHng.   AddHtHonalla, 
the HSO conducted both observation 
surveys and  MV ahareness screeas 
before and after the enforcement 
period to measure its effect.  A 
discussion of those findings can be 
focnd beloh as hell as Hn the AttHtcde 
and Ahareness screea sectHon of thHs 
document.) 
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Fsar Projec  Nsmber Aieacy Title $ Amosa  
Expearer 

405(e) 0195-0745-2-AC Neh  aeen Die rac er Driiiai 
Eaoorcemea  

$26,099.15 

405(e) 0195-0745-2-AD Danbury Die rac er Driiiai 
Eaoorcemea  

$4 ,632.68 

405(e) 0195-0745-2-AE Waterbury Die rac er Driiiai 
Eaoorcemea  

$22,381. 2 

405(e) 0195-0745-2-AF Hartford Die rac er Driiiai 
Eaoorcemea  

$48,064.10 

405(e) 0195-0745-2-AG Manchester Die rac er Driiiai 
Eaoorcemea  

$44,775.77 

405(e) 0195-0745-2-A  Norhalk Die rac er Driiiai 
Eaoorcemea  

$31,6  .61 

405(e) 0195-0745-2-AJ Westport Die rac er Driiiai 
Eaoorcemea  

$19,743.71 

405(e) 0195-0745-2-AK Hamden Die rac er Driiiai 
Eaoorcemea  

$3n,497.61 

405(e) 0195-0745-2-AL Farmington Die rac er Driiiai 
Eaoorcemea  

$23,6 3.22 

405(e) 0195-0745-2-AM Orange Die rac er Driiiai 
Eaoorcemea  

$25,691.69 

405(e) 0195-0745-2-AN erHstol Die rac er Driiiai 
Eaoorcemea  

$26,097.71 

405(e) 0195-0745-2-AS NorhHch Die rac er Driiiai 
Eaoorcemea  

$26,463.61 

405(e) 0195-0745-2-AP West Haven Die rac er Driiiai 
Eaoorcemea  

$6,298.77 

405(e) 0195-0745-2-AQ erHdge ort Die rac er Driiiai 
Eaoorcemea  

$41,105.66 

405(e) 0195-0745-2-AR Stamford Die rac er Driiiai 
Eaoorcemea  

$32,2 6.34 

 
Fsar Projec  Nsmber Aieacy Title $ Amosa  

Expearer 
405(e) 0195-0745-2-AH Derby Die rac er Driiiai 

Eaoorcemea  
$12,198.74 

405(e) 0195-0745-2-AT Stratford Die rac er Driiiai 
Eaoorcemea  

$9,652.85 

405(e) 0195-0745-2-AV Trumbull Die rac er Driiiai 
Eaoorcemea  

$19,773.77 

405(e) 0195-0745-2-AW Wethersfield Die rac er Driiiai 
Eaoorcemea  

$1n, 66.32 
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405(e) 0195-0745-2-AX Vernon Die rac er Driiiai 
Eaoorcemea  

$9, 4 .39 

405(e) 0195-0745-2-AY North Haven Die rac er Driiiai 
Eaoorcemea  

$16,n93.4n 

405(e) 0195-0745-2-AZ elooafHeld Die rac er Driiiai 
Eaoorcemea  

$15,929.08 

405(e) 0195-0745-2-BB West Hartford Die rac er Driiiai 
Eaoorcemea  

$34,72 .nn 

405(e) 0195-0745-2-BC Southington Die rac er Driiiai 
Eaoorcemea  

$4,884.17 

405(e) 0195-0745-2-BD eranford Die rac er Driiiai 
Eaoorcemea  

$8,173.41 

405(e) 0195-0745-2-BE Wallingford Die rac er Driiiai 
Eaoorcemea  

$18,075.00 

405(e) 0195-0745-2-BF East Hartford Die rac er Driiiai 
Eaoorcemea  

$19,709.27 

405(e) 0195-0745-2-BG Waterford Die rac er Driiiai 
Eaoorcemea  

$4,088.56 

405(e) 0195-0745-2-B  erookfHeld Die rac er Driiiai 
Eaoorcemea  

$16,076.49 

405(e) 0195-0745-2-BI Willimantic Die rac er Driiiai 
Eaoorcemea  

$17,519.16 

405(e) 0195-0745-2-BJ Groton Tohn Die rac er Driiiai 
Eaoorcemea  

$8,971.93 

405(e) 0195-0745-2-BK eerlHn Die rac er Driiiai 
Eaoorcemea  

$21,967.45 

 
Fsar Projec  Nsmber Aieacy Title $ Amosa  

Expearer 
405(e) 0195-0745-2-BL Meriden Die rac er Driiiai 

Eaoorcemea  
$26,642.22 

405(e) 0195-0745-2-BM Cheshire Die rac er Driiiai 
Eaoorcemea  

$16,7n9.13 

405(e) 0195-0745-2-BO Monroe Die rac er Driiiai 
Eaoorcemea  

$13,2 2.1n 

405(e) 0195-0745-2-BP East Haven Die rac er Driiiai 
Eaoorcemea  

$9,775.54 

405(e) 0195-0745-2-BQ Old Saybrook Die rac er Driiiai 
Eaoorcemea  

$14,755.88 

405(e) 0195-0745-2-BR Croahell Die rac er Driiiai 
Eaoorcemea  

$14,947.04 

405(e) 0195-0745-2-BH Canton Die rac er Driiiai 
Eaoorcemea  

$6,n73.14 
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405(e) 0195-0745-2-BV Neh MHlford Die rac er Driiiai 
Eaoorcemea  

$16,469.62 

405(e) 0195-0745-2-BW GreenhHch Die rac er Driiiai 
Eaoorcemea  

$20,000.00 

405(e) 0195-0745-2-BY Neh erHtaHn Die rac er Driiiai 
Eaoorcemea  

$34,9 1.2  

405(e) 0195-0745-2-BZ Rocky Hill Die rac er Driiiai 
Eaoorcemea  

$26,778.47 

405(e) 0195-0745-2-CA Naugatuck Die rac er Driiiai 
Eaoorcemea  

$13,317.14 

405(e) 0195-0745-2-CB Stonington Die rac er Driiiai 
Eaoorcemea  

$12,885.99 

405(e) 0195-0745-2-CC Middlebury Die rac er Driiiai 
Eaoorcemea  

$4,801.61 

405(e) 0195-0745-2-CD Milford Die rac er Driiiai 
Eaoorcemea  

$21,7n3.34 

405(e) 0195-0745-2-CG Ridgefield Die rac er Driiiai 
Eaoorcemea  

$11, 31.n6 

 
Fsar Projec  Nsmber Aieacy Title $ Amosa  

Expearer 
405(e) 0195-0745-2-C  Plymouth Die rac er Driiiai 

Eaoorcemea  
$7,33 .97 

405(e) 0195-0745-2-CI eethel Die rac er Driiiai 
Eaoorcemea  

$17,567.96 

      Total $987,865.60 
 
Projec  Ti pe:  VE Die rac er Driiiai – Eaoorcemea  - CHP      
Administrative Oversight:  Department of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Aaron  hanson 
 
This task provided funding for HVE distracted driving enforcement by Connecticut State Police.  
This evidence based enforcement program used data sourced from table DD-1 ( ee   Y 2n1  
HSP) to prioritize funding levels based on various types of crash data based on crash type, 
seeerHta,  o clatHon and roadhaa data.  The  rHaara goal of thHs task has to sc  ort the state’s 
“U  rHee. U Teet. U  aa” aobHlHzatHon that ran froa A rHl 1-3n and Acgcst 3-16, 2015.  
 artHcH atHng agencHes here able to choose dates throcghoct the sHe heek  erHod to carra oct 
 VE enforceaent targetHng drHeers hho cse aobHle  hones behHnd the hheel.     
The sHe heek aobHlHzatHon sah a coabHned 126n cHtatHons hrHtten ba C   for cell  hone, teetHng 
and dHstracted drHeHng eHolatHons.  C   ee ended a total of $19 ,874.nn Hn federal fcnds on 
oeertHae enforceaent dcrHng the  VE  erHod.  These fcnds here aatched at 2 % ba C   
aaocntHng Hn $261,16 .nn Hn total ee endHtcres.  
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CSP also contributed to a very highly publicized earned media campaign.  Nearly every major 
nehs aedHa octlet Hn the state as hell as aana local and ha er-local outlets in participating 
coaacnHtHes coeered the Hncreased lah enforceaent  resence targetHng drHeers hho chose to 
talk or teet hhHle drHeHng.  AddHtHonalla, the   O condccted both obsereatHon screeas and  MV 
ahareness screeas before and after the enforceaent  erHod to aeascre Hts effect.  A dHsccssHon 
of those fHndHngs can be focnd beloh as hell as Hn the AttHtcde and Ahareness screea sectHon of 
this document.  
 
Fsar Projec  asmber Aieacy Title $ Amosa  

Expearer 
4n (e) 0195-0745-DW Coaaec ics  H a e 

Police 
Die rac er Driiiai 
Eaoorcemea  

$195,874.70 

 

Projec  Ti pe:  VE Die rac er Driiiai Meria       
Administrative Oversight:   e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person:  Aaron  hanson 
 
The goal of thHs task has to redcce HnicrHes and fatalHtHes related to dHstracted drHeHng crashes 
throcgh  aHd aedHa caa aHgns. ThHs effort has coa rHsed of tho aaior coa onents: 
The fHrst coa onent of thHs task dHrectla sc  orted N T A’s natHonal “U  rHee. U Teet. U  aa.” 
MobHlHzatHon dcrHng the aonth of A rHl, 2n1 .  aHd aedHa  crchases here aade Hn sc  ort of/to 
supplement the national media buy using the same demographic information contained in 
NHTSA’s 2015 media plan. Media buys included TV, radio, internet, social, and outdoor 
adeertHsHng. MedHa effectHeeness has tracked and aeascred throcgh reqcHred eealcatHon re orts 
from media agencies and attHtcde and ahareness screeas condccted at local  MV’s. Meascres 
used to assess message recognition include Gross Rating Points, total Reach and total Frequency 
for both the entHre caa aHgn as hell as the target acdHence. 
 

 
The second component of this task funded year round placement of a social norming media 
caa aHgn harnHng drHeers aboct the dangers of dHstracted drHeHng – especially related to mobile 
phone use – aear rocnd. MedHa bcas hHll Hnclcded TV, radHo, Hnternet, socHal, and octdoor 
advertising. MedHa effectHeeness has tracked and aeascred throcgh reqcHred eealcatHon re orts 
froa aedHa agencHes and attHtcde and ahareness screeas condccted at local  MV’s. Meascres 
used to assess message recognition include Gross Rating Points, total Reach and total Frequency 
for both the entHre caa aHgn as hell as the target acdHence. 
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 crther HnforaatHon regardHng thHs aedHa caa aHgn can be focnd Hn the “ aHd MedHa” sectHon of 
this report. 
 
 
 
Fsariai 
Hosrce 

Projec  asmber Aieacy Title $ Amosa  

405(e) 0195-0745-DX  HS Die rac er Driiiai 
Meria 

$366n573s36 

 
Project Ti pe: Public Outreach and Edccaton Campaigns 
Administrative Oversight: Department of Transportation,  Hghhaa Safety Office 
Staff Person: Aaron  hanson  
 
The goal of this task has to educate Connecticut motorists about the dangers of distracted 
driving – especially related to mobile phone use – year round. This has accomplished through 
outreach and advertising at gas statHons csHng the s ecHalla desHgned “ cbtract the  HstractHon” 
messaging.   
 
Further HnforaatHon regardHng thHs aedHa caa aHgn can be focnd Hn the “ aHd MedHa” sectHon of 
this report. 
 
 

Fsar Project asmber Aieacy Title $ Amosa  
405(e) 0195-0745-DY CT-DST/ HS Die rac er 

Driiiai 
Meeeaiiai at 
Ss reach ieasee 

$50n50s00 

 
Prior to April, 2015, this task also funded the purchase 
of educational materials including citation holders 
csed to sc  ort the sHe heek long  VE caa aHgn as 
hell as thcab bands and aHrror reflectHee bands.  
These public outreach information and Education 
materials here distributed to attendees of PI&E 
events. Patrons spoke to a  Hghhaa Safety Specialist 
in order to receive a PI&E item. The PI&E 
educational materials here also distributed to 
younger drivers at teen driver safety events.  
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Fsar Project asmber Aieacy Title $ Amosa  
405(e) 0195-0745-DZ CT-DST/ HS Die rac er 

Driiiai 
Ma eriape to 
espport PI&E 

$20n018s41 

 
Project Ti pe: “Gaae Oeer”  Hstracted  rHeHng MessagHng Caa aHgn 
Administrative Oversight: Department of Transportation,  Hghhaa Safety Office 
Staff Person: Aaron  hanson 
 

This project originated from a 
conce t scbaH ed ba  cblHc 
access teleeHsHon  roeHder, WGe  
of eoston. The primary objective 
for thHs  roiect has to raHse 
ahareness aaong chHldren of the 
danger posed by their parents' 
distracted driving. Delivered in a 
non-threatenHng haa ba a faaHlHar 
character, the message of this 
caa aHgn Hs one hhere kHds are 
encouraged to tell their parents 
to focus on driving.  The 
dissemination of these messages 
is simultaneously ambitious and 

HnnoeatHee. The  roiect  rodcced anHaated   A eHdeos that hHll be dHstrHbcted hHdela throcgh 
 e  KI   onlHne and socHal aedHa channels. It hHll be made available for broadcasters by the 
ConnectHcct  Hghhaa  afeta OffHce,  e artaent of Trans ortatHon. Additional content aimed at 
kHds hHll be  roeHded throcgh a hebsHte that Hs alreada cnder deeelo aent at  bskHds.org and Ht 
hHll be coa leaented ba content for  arents. The cornerstone of thHs content hHll be a aobHle-
frHendla dHgHtal gaae that hHll deaonstrate that teetHng and safe drHeHng cannot coeeHst. KHds or 
 arents hHll be able to  laa thHs gaae.   
 
Additional information about this project can be focnd Hn the Notehortha  ractHce  ectHon of thHs 
document. 
 
 
 

Fsar Project asmber Aieacy Title $ Amosa  
405(e) 0195-0745-EB CT-DST/ HS “Game 

Sier” 
$88n355s34 
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Project Ti pe: Die rac er Driiiai Erscatoa Proirammiai anr Yosaier Driier Erscatoa 
Administrative Oversight: Department of Transportation,  Hghhaa Safety Office 
Staff Person: Michael Whaley 
 

The HSO continued to partner hHth Kramer International’s ‘ aee a Life Tour’ to build on the 
success of the Connecticut high school distracted driving program developed over the past 
several years. After tho pilot projects hHth the company that visited a total of eight schools, 
the HSO horked hHth ‘ aee a Life Tour’ staff to implement a more ee ansHee and structured 
program that visited 30 high schools during the 2n13-2014 school year. eecacse of the 
eetreaela  osHtHee reeHehs froa stcdents and adaHnHstrators at the schools, the   O Hncreased 
the commitment and brought the program to 60 Connecticut high schools in FY2015. Kramer 
continued to administer pre and post student surveys at each school to evaluate the program 
and also determine their behaviors and opinions on distracted driving. The results and 
feedback from students and school administrators regarding the program continued to be 
oeerhhelmingly encouraging. The goal of the HSO continues to be to bring this program to 
each Connecticut high school over the neet several years, including returning to schools that 
reqcest the  rograa for neh groc s of stcdents.  

 
The HSO has continued to  artner hHth AT&T to feature their highly acclaimed distracted 
driving documentary, ‘ rom One Second to the Neet’, hhHch continues to be shohn at these 
programs due to its effectiveness in reaching the students regarding the potentially 
devastating consequences of distracted driving.  ollohHng the video, a ‘ aee a Life Tour’ 
employee addresses the crohd hHth additional important distracted driving related statistics, 
and stresses that these incidents are preventable. Students are dismissed and later return in 
smaller groups for the hands-on portion of the program, hhHch consists of tho distracted 
driving simulators. Every hHllHng student is given the opportunity to ee erience the 
dangerous practice of distracted driving in a safe setting, hhHle the others are able to 
observe the impacts of these behaviors on large projection screens.  ollohHng the program, 
the surveys are sent to Kramer hho compiles the results and sends them to the HSO for 
analysis. 

 
 

Fsar Project asmber Aieacy Title $ Amosa  
405(e) 0195-0745-EA CT-DST/ HS Haie a Lioe Tosr $171n000 
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Project Ti pe: Boye & Girpe Cpsbn NSYH Coaoereace – Die rac er Driiiai Ersca ioa Proirammiai 
aar Yosaier Driier Ersca ioa 
Administrative Oversight: Department of Transportation,  Hghhaa Safety Office 
Staff Person: Michael Whaley 
 
The   O bcHlt a  artnershH  hHth the eoas and GHrls Clcb of ConnectHcct to edccate the aocths 
in their program about the dangers of distracted driving and inspire members to educate other 
 eers on the Hssce. There are 16 organHzatHons Hn the AllHance of eoys and Girls Clubs in 
ConnectHcct that seree 37 tohns and cHtHes throcghoct the state. EHght teaas here foraed, 
aade c  of a teen leader and adeHsor, hhHch attended the NatHonal OrganHzatHon of Yocth 
Safety - NatHonal Teen  afe  rHeHng  caaHt hhere dHstracted driving and injury prevention 
here featcred to Hcs. An addHtHonal eetra aocth aeaber attended brHngHng the total to 17 teen 
leaders and adeHsors that hent to the conference and gaHned eetreaela ealcable knohledge 
and information about engaging their peers, parents, community members and policymakers 
about the issues of distracted driving. In total, over 100 youth leaders and advisors from 22 
states came together in Washington, D.C. for the traffic safety event.  
 
The teaas here foraed ba engagHng the dHfferent alliances throughout the state to form 
teaas of dedHcated aocths to attend the eeent.   ollohHng the conference, the teens hHll aoee 
forhard to take an actHee leadershH  role at the eoas and GHrls Clcbs thea re resent, HnclcdHng 
at the eoas and GHrls Club Northeast Leadership Conference in Trumbull, Connecticut. This 
groc  of teen leaders and adeHsors hHll lead a dHsccssHon Hn a horksho  hHth other teens to 
dHsccss Ha leaentatHon of statehHde HnHtHatHees and start coneersatHons aboct local  roiects 
that they can begin at their respective clubs.  

 
 

Fsar Project asmber Aieacy Title $ Amosa  
405(e) 0195-0745-5-AB CT-DST/ HS Teea Haoe y $14n233s29 
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PRSGRAM DEHCRIPTISN – DD VE SBHERVATISN AND AWARENEHH HURVEYH 
 
The HSO continued the first eeer  Hstracted  rHeHng  Hgh VHsHbHlHta Enforceaent (  VE)  rograa 
ctHlHzHng 4n (e) fcnds.  ThHs  rograa has rolled oct Hn  e teaber, 2n14 and contHnced dcrHng 
A rHl and Acgcst 2n1  hHth  1 acnHcH al  olHce agencHes and the ConnectHcct  tate  olHce HneHted 
to  artHcH ate based on analasHs of crash data.  Thenta-fHee acnHcH al agencHes  artHcH ated hHth 
those declHnHng cHtHng; aan oher, lack of aatchHng fcnds and HnabHlHta to get grants throcgh theHr 
respective common councils as reasons for non-participation.  In addition, paid and earned 
media supported the HVE mobilization.  
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EVALUATISN MET SD 
 
Hepo-repor er Uee aar Ahareaeee Hsrieye  
 
We ta Hcalla eHsHt the saae nHne (9) fcll-sereHce  MV offHces to collect ahareness data for all of 
the caa aHgns he eealcate for the  Hghhaa  afeta OffHce (erHdge ort,  anbcra,  aaden, Neh 
erHtaHn, Norhalk, NorhHch, Waterbcra, WethersfHeld and WHnsted).  Questionnaires asking about 
dHstracted drHeHng attHtcdes and  ractHces here dHstrHbcted to aotorHsts at select  MV offHces Hn 
the state scrrocndHng the caa aHgn(s).  creeaors here Hnstrccted to collect a aHnHaca of 1 n 
coa leted screeas  er offHce.  ata here collected before/after the April distracted driving 
 rograa began ( re: 3/18 – 3/27;  ost: 4/3n/1  – 5/8/15), and directly after a second distracted 
drHeHng HnHtHatHee Hn Acgcst (“ ost 1:” 8/18/1  - 8/26/1 ).   lease note, dce to recent hHdes read 
changes hHth the CT  MV coa cter sastea and related offHce closcres, he here onla able to 
eHsHt eHght (8) offHces dcrHng the HnHtHal  re/ ost A rHl  erHod. Eetra screeas here collected at the 
tho offHces Hn closest  roeHaHta to the offHce he here not able to eHsHt (Waterbcra) Hn order to 
acqcHre the a  ro rHate N needed for analasHs. The Acgcst screea has dHstrHbcted at the cscal 
nHne (9) locatHons and has dcal  cr ose, collectHng data to eealcate the  tate’s Labor  aa 
Ha aHred drHeHng crackdohn as hell as the dHstracted drHeHng  rograa (“ ost 1” has dHstracted 
drHeHng related, hhHle “ ost 2” has Ha aHred drHeHng related).  The  rograas dHd not oeerla .   
 
 crHng the A rHl  re and  ost haees, he collected 1,418 and 1,4n  screeas res ectHeela.   crHng 
the August Post he collected 1,184 screeas (the saaller N has dce to offHce oeercrohdHng and 
tea orara offHce closcres after the neh  MV coa cter sastea has Hntrodcced). The  MV 
screea qcestHons related to dHstracted drHeHng here as follohs: 
 

 
Cell Phone Use Sbeeria ioae 
 
Cell  hone cse obsereatHons here condccted at 3  sHtes Hn ConnectHcct (fHee sHtes Hn each of 
seeen tohns: erHdge ort;  anbcra;  artford; Manchester; Neh  aeen and; NorhHch).  
ObsereatHons here condccted 3 tHaes oeer the aear.  The fHrst has prior to the April distracted 
drHeHng enforceaent HnHtHatHee.  The second occcrred after the A rHl haee and the thHrd after an 

19. Do you think the hand-held cellular phone law in Connecticut is enforced: 

___ Very strictly      ___ Somewhat strictly    ___ Not very strictly     ___ Rarely           ___ Not at all 

20. Have you recently read, seen or heard anything about distracted driving in 
Connecticut? ___ Yes     ___ No 

If yes, where did you see or hear about it? (Check all that apply): 

___ Newspaper    ___ Radio    ___ TV     ___ Billboards    ___ Brochure    ___ Online    ___Police 
Enforcement    ___Other 

21. Do you know the name of any of these distracted driving programs in Connecticut? 
(check all that apply): 

___ Hang up or pay up      ___ Phone in one hand, ticket in the other 
___ U Drive, U Text, U Pay  ___ Stop the texts, Stop the wrecks 
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addHtHonal Acgcst dHstracted drHeHng enforceaent HnHtHatHee.  Tohns here selected based on theHr 
likelihood of participating and based on the  rHor aear’s actHeHta.  ObsereatHon sHtes here selected 
along hHgh eolcae roadhaas hHthHn each tohn hHth no sHtes occcrrHng on Interstates or Local 
roadhaas. The aaHn goal of sHte selectHon has to ca tcre large traffHc streaas Hn a gHeen area 
rather than create a heHghted estHaate of cell  hone cse. 
 
Use of hand-held cell  hones has obsereed for 6n aHnctes at each sHte. Three ta es of cell  hone 
cse here recorded:  hand-held  hone cse, talkHng hHth no deeHce Hn hand, or aanH clatHng a 
device. Hand-held cse has coded hhen a cell- hone has held Hn the general  roeHaHta of the 
drHeer’s ear. TalkHng hHth no deeHce has coded hhen a solo drHeer has obsereed talkHng hhen no 
deeHce has obsereed Hn the hand, HndHcatHee of hands-free deeHce csage (H.e. eluetooth or 
earbcd).   ManH clatHon has coded hhen the deeHce has held Hn the drHeer’s hand bct not Hn the 
general eHcHnHta of the head. ManH clatHng cocld Hnclcde teetHng, dHalHng, checkHng eaaHl, csHng a 
mobile GPS application or other activities. No attea t has aade to dHstHngcHsh betheen these 
actHeHtHes and categorHes here not actcalla eeclcsHee. Obsereers also recorded “hHgh” and “loh” 
aanH clatHon based on the  laceaent of the  hone relatHee to the steerHng hheel of the eehHcle. 
Information on type of eehHcle (car,  Hckc  trcck, s ort ctHlHta eehHcle, or ean), drHeer’s see, and 
a  roeHaate age categora (<2 , 2 - 9, > 9) here also coded.  
 
VehHcles to be obsereed here selected ba HdentHfaHng a reference  oHnt far enocgh dohn the road 
so that the vehicle, bct not the drHeer, cocld be obsereed.  ThHs reference  oHnt has csed to 
select each eehHcle Hn tcrn. Onla one eehHcle at a tHae has recorded. Once the data for the target 
eehHcle has recorded, the obsereer hocld start recordHng data froa the neet eehHcle to pass the 
reference  oHnt. ThHs  rocedcre enscred that the neet eehHcle to be obsereed has randoala 
selected froa the traffHc streaa hHthoct  rHor knohledge of cell  hone cse. Onla  assenger 
eehHcles here obsereed (eeclcdHng  olHce, fHre, or aabclance). TraffHc  HrectHon has selected 
based on safest observation point and kept consistent for all observations. Only the nearest lane 
of traffHc has obsereed (as that lane Hs the onla one hhere loh aanH clatHon cocld be obsereed 
consistently. 
 
Analases here simple Chi square tests comparing the percent use for a behavior in the Pre 
observation period to the Post observation period.  
 
REHULTH 
 
Ahareaeee Hsriey 
Res ondents here asked hoh strHctla thea thocght the  olHce enforced dHstracted drHeHng lahs.  
During the  re, 14.n% re orted that thea thocght Ht has enforced “eera strHctla”.  That 
 ercentage Hncreased sHgnHfHcantla to 2n.2% Hn the  ost (  < .nn1).   Hs anHcs consHstentla 
re orted sHgnHfHcantla hHgher  erceHeed “eera strHct” enforceaent of the lah (28% and 31% of 
 Hs anHcs  re and  ost res ectHeela) as dHd res ondents re ortHng theHr race as elack (18% and 
22%) and as “Other” (27% and 33%).   
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Res ondents here asked Hf thea had recentla seen or heard anathHng aboct dHstracted drHeHng.  
More than half of res ondents anshered “aes” Hn the  re ( 6.n%).  That  ercentage Hncreased 
draaatHcalla ( <.nn1) Hn the  ost (67.7%).   MV offHce-leeel resclts shoh sHgnHfHcant dHfferences 
( < .n1).  One offHce deaonstrated a greater than 2n  ercentage  oHnt Hncrease  re to Post, three 
offHces shohed a 13-1   ercentage  oHnt Hncrease and focr offHces shohed less than a 1n 
percentage point increase.  During the Post, the most frequently reported source of distracted 
drHeHng HnforaatHon re orted ba res ondents has TV (67%), follohed ba RadHo (38%), eHllboards 
(33%), and Nehs a er (23%).  All other socrces here less than 2n%. 
 
The aaHn  rograa slogan has “U Teet, U  rHee, U  aa.”   crHng the  re, 2 .4% recognHzed the 
slogan.  ea the  ost aeascreaent, 46.n% recognHzed Ht (  < .nn1).  Office-level differences in 
slogan ahareness here sHgnHfHcant (  < .n ), hHth tho offHces haeHng the tho lohest ahareness 
leeels for both the  re and  ost. “ hone Hn One  and, THcket Hn the Other,” (a  reeHocsla csed 
slogan) has less recognHzed Hn both Waees, shohHng no sHgnHfHcant change  re to  ost (1 .8% to 
15.9%).   
 
Sbeeria ioa 
There here 37,618 drHeers obsereed ( re A rHl 2n1 : 12,247,  ost A rHl 2n1 : 12,997 and;  ost 
Acgcst 12,374).  Across both haees, 13% of the drHeers here estHaated to be cnder the age of 
2 ; 78% here betheen 2  and  9 and; 9% here 6n or older. Male drHeers aade c   4% of the 
obsereatHons (feaale drHeers: 46%).   Hfta-focr  ercent of the drHeers here Hn cars, 8% here Hn 
 Hckc  trccks, 29% Hn  UVs, and 9% here Hn eans. 
  
Results HndHcate that dHstracted drHeHng (drHeHng hhHle holdHng a hand-held phone to an ear or 
aanH clatHng the  hone) has loher Hn both  ost obsereatHon haees coa ared to the  re 
obsereatHon haee ( ee Table 1 beloh).  There has a saall bct sHgnHfHcant effect from Pre to Post 
1 (χ2= 4.196, p < n.n ). The change froa  re to  ost 2 has bHgger (χ2= 26.198, p < n.nn1). 
 
Table 1. Observed Driver Cellphone Use 

  Pre Post 1 Post 2 
Distracted Driving* 9.6% 8.8% 7.8% 
Hand-Held 4.4% 4.0% 3.2% 
Manipulation 7.0% 6.5% 5.7% 

* Hand-held and Manipulation do not add to overall distracted Driving because a single driver may have been 
obsereed doHng both (cscalla hhen thea here seen holdHng a  hone and s eakHng Hnto Ht as Hs the case hHth s eaker 
phone usage. 
 
None of the  re to  ost 1 effects here sHgnHfHcant hhen lookHng at  hone to the ear and 
aanH clatHng se aratela (see Table 1).  These dHfferences here sHgnHfHcant hhen coa arHng the 
decrease Hn cse froa  re 1 to  ost 2 ( and-held: (χ2= 21.985, p < n.nn1); ManH clatHng: (χ2= 
16.889, p < n.nn1). 
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Diecseeioa 

The data suggest that the public knew the program. There here clear Hncreases Hn those 
reporting having heard distracted driving messages and in those recognizing the slogan. 
 erceHeed strHctness of the lah also shohed a significant increase Pre to Post.   
 
The enforcement appears to have led to a decrease in use.  Each scccessHee haee lohered cse 
fcrther.  It Hs cnclear to hhat eetent the cse rates aaa haee Hncreased betheen haees (as no  re 
Waee 2 aeascreaent has conducted).  Given the magnitude of the decrease from Pre to Post 2 
Ht Hs cnlHkela that the effects here drHeen ba soaethHng other than the  rograa bct the lack of a 
control groc  (e.g. oct of state obsereatHons)  reeent ocr beHng able to eeclcde  re-eeHtHng 
dohnhard trends Hn cse (for eeaa le).   
 
There Hs no eeHdence to scggest that cse rates, on theHr ohn, hocld declHne bct there Hs aa le 
evidence suggesting increasing use. It should be noted that the observed rate of phone 
aanH clatHon has acch hHgher than hhat has obsereed Hn  rHor stcdHes. Indeed the rates here 
hHgher than obsereatHon of talkHng on a  hone. ThHs effect aaa be consHstent hHth a recent re ort 
by State Farm describing self-re orted behaeHors.  TheHr data shoh that coa ared to 2n11, 
drHeers Hn 2n14 here 2n  ercentage  oHnts less lHkela to re ort talkHng on a hand-held phone.  
And hhHle self-re orted teetHng hhHle drHeHng decreased ba 13  ercentage  oHnts, all other 
behaeHors that hocld be coded as “aanH clatHng” Hn ocr obsereatHons 
(sendHng/readHng/accessHng eaaHl on  hone, readHng/c datHng socHal aedHa eHa  hone) Hncreased 
ba betheen   and 13  ercentage  oHnts).  HaHlarla, CalHfornHa has recentla re orted Hncreased cell 
 hone cse hhHle drHeHng.  
 

To ap Amosa  oo osare expearer ia  hie proiram area: 

There here $1,893,97n Hn 4n (e) fcnds s ent Hn thHs  rograa area dcrHng   Y2n1   

 
  

  

http://www.multivu.com/players/English/7292854-state-farm-distracted-driving-survey-cellphone-use/
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Motorcycle Safety 

Peroormaace Goape: 
To decrease the number of un-helmeted fatalHtHes beloh the fHee aear (2nn8-2012) moving 
aeerage of 31 Hn 2n12 ba    ercent to a fHee aear (2n12-2016) projected moving average of 29 in 
2016. 
 
To decrease the number of fatalHtHes beloh the fHee aear (2nn8-2012) moving average of 49 in 
2012 by 5 percent to a five aear (2n12-2016) projected moving average of 46 in 2016. 
 
To decrease the  ercentage of fatalla Hnicred aotorcacle o erators hHth eACs greater than n.nn 
beloh the five aear (2nn8-2012) moving average of 41 percent in 2012 by 5 percent to a five year 
(2n12-2n16)  roiected aoeHng aeerage of 39 percent in 2016.  
 

The following activities took place as part of the Motorcycle Safety program to meet the above 
goals/targets.  The target(s) was/were met/not met for the following reasons:  

The general goal of Connecticut’s Motorcycle Safety Program is to reduce the number of injuries 
and deaths among motorcycle operators and passengers. The latest available data from 2014 
indicates that the three year moving average of un-helaeted fatalHtes Hs 26.  During the same 
tae  erHod, the three aear aoeHng aeerage for fatalHtes has  1. Un-helaeted fatalHtes oeer the 
last three aears haee shohn an Hncrease hhHle oeerall aotorcacle fatalHtes has Hncreased slightly 
in relaton to total fatalHtes at 21  ercent ( 4 out of 250). Data also indicates that in 2014, 3n 
percent of the fatalHtes tested had a eAC greater than n.nn. The Connectcct RHder Edccaton 
 rograa (CONRE ) Hs the state’s  rHaara cocnteraeascre to coabat death and serHocs Hnicra.   

List any follow up action that will be taken to achieve targets in the future: 

These goals hHll be achHeeed ba contHncHng eeHstHng, and horkHng tohard ee andHng, aotorcacle 
rHder edccatHon  rograas, s ecHfHcalla the CONRE  (ConnectHcct RHder EdccatHon  rograa). 
Addressing attitudes and operational skills through a targeted media campaign, including 
 roaotHng helaet cse ba all rHders (not icst those aocng rHders ccrrentla coeered cnder eeHstHng 
lah), and HnclcdHng aotorcaclHsts Hn the  lanned ea hasHs on redccHng Ha aHred drHeHng. 
 
The summary of Motorcycle Safety program activity for the 2015 Federal Fiscal Year is listed below: 
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Ac iii iee: 

Projec  Ti pe: Mo orcycpe Haoe y Proiram Armiaie ra ioa           
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Nicholas Just 
 
This task included the coordination of activities and projects outlined in the motorcycle safety 
 rograa area, statehHde coordHnatHon of  rograa 
activities, development and facilitation of public 
information and education projects, and providing status 
reports and updates on project activity to the 
Transportation Principal Safety Program Coordinator and 
the NHTSA Region 1 Office. Served as a direct line of 
coaacnHcatHon betheen the   O and CoaacnHta 
College system that administers the CONREP, including 
assisting in annual activity proposals and voucher 
reHabcrseaent.  ThHs task and assocHated  roiect has 
specifically meant for in-house management of the 
aotorcacle safeta  rograa.  cndHng has  roeHded for 
personnel, employee-related ee enses, oeertHae,  rofessHonal and octsHde sereices including 
facilities and support services for the required annual instructor update. Technical assistance and 
RHder Coach TraHner sereHces here  roeHded to c date the CONRE  to the nehest M   ccrrHcclca 
as hell as HnstHtcte a 3-hheel traHnHng  rograa. This project included travel to the in-state 
training facilities for project monitoring, requests for support and out-of-state travel to the 
anncal  tate Motorcacle  afeta AdaHnHstrators  caaHt Hn ealtHaore, Maraland.  
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0195-0701-AA CT-DOT/HSO Motorcycle 

Safety Program 
Administration 

$4 ,936.62 

 
Projec  Ti pe:  Coaaec ics  Rirer Ersca ioa Proiram (Traiaiai) Armiaie ra ioa              
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta Office 
Staff Person: Nicholas Just 
 
Rider training is the primary countermeasure applied to reaching the performance goal of 
decreasing the total number of motorcycle fatalities and decreasing the number of un-helmeted 
fatalities. During Fiscal Year 2015,  OT’s ConnectHcct RHder EdccatHon  rograa (CONRE ) 
continued motorcycle rider training at 14 sites locations throughout the state. Each location 
offered the easHc RHder Cocrse (begHnner) including scooters, intermediate Rider Course, and 
Ee erHenced RHder Course. In 2015 CONREP continued a pilot program offering an additional 
cocrse targetHng adeanced and s ort bHke rHders, the Adeanced RHder Cocrse (ARC).  relHaHnara 
data for 2015 indicates that 4997 stcdents here enrolled Hn 489 Connecticut Rider Education 
 rograa Cocrses. ThHs task  roeHded for the oeersHght of the CONRE  Hn the follohHng haas; the 
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training and monitoring of 110 certified motorcycle safety 
instructors, providing support services to the Connecticut Rider 
Education Program training sites by, providing range 
maintenance including but not limited to; range design and 
quality assurance monitoring and technical support services, 
Motorcacle  afeta  ocndatHon(M  ) ccrrHcclca aaterHals. 
Updated and maintained the program’s hhh.rHde4eeer.org  
hebsHte, hhHch Hs the  rograas dHrect  oHnt of contact for 
cocrse stcdents and lHcense haHeer HnforaatHon. A Motorcacle 
TraHnHng CoordHnator as hell as a data conscltant has ctHlHzed 
to accomplish this task, preparing and maintaining project 
documentation, and evaluating task accomplishments.  
 cndHng has  roeHded for  ersonnel, ea loaee-related 
ee enses and oeertHae,  rofessHonal and octsHde sereHces, 
traeel, aaterHals, sc  lHes, and other related o eratHng ee enses. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
402 0194-0701-Ae CT-DOT /HSO CONREP 

Program 
Administration 

$82.678.75 

 
 
Projec  Ti pe:  Expaariai Mo orcycpe Haoe y Eooor e  
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Nicholas Just 
 
ThHs task ctHlHzed  ectHon 4n (f) fcnds to ee and statehHde aotorcacle safeta efforts.  To ee and 
training activities the CONREP recruited and trained potential instructor candidates and 
purchased supplies including MSF curriculum materials to support motorcycle training activities, 
as hell as ccrrHcclca needed to begHn ocr neh 3-hheel traHnHng  rograa. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
4n (f)  0194-0744-Ae CT-DOT/HSO Ee andHng 

Motorcycle 
Safety Efforts 

$6,657.32 

 
Total Amosa  oo osare expearer ia  hie proiram area: 

There has $6,6 7 Hn 4n (f) fcnds s ent Hn thHs  rograa area dcrHng   Y2n1 . 

There has $128,614.97 in 402 funds spent in this program area during FFY2015.  

http://www.ride4ever.org/
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Traffic Records 

Peroormaace Goape: 
The 2015 HSP Goal is to reduce the number of days from the report of a motor vehicle crash to 
entra Hnto the Conn OT database ba 2nn daas froa 37n to 17n. 
 
Reduce the number of days from the report of a motor vehicle crash to entry into the ConnDOT 
database by 200 days from 37n daas for the aear A rHl 1, 2n12 to March 31, 2n13 to 17n daas for 
the aear A rHl 1, 2n13 to March 31, 2n14. 
 
The following activities took place as part of the Traffic 
Records program to meet the above goal.  The target 
was met for the following reasons:  

The overall goal of the crash data repository is to 
 roeHde aeabers of the traffHc safeta coaacnHta hHth 
timely, accurate, complete, and uniform crash data that 
are Hntegrated hHth other databases aaHntaHned Hn the 
state.  At the initiation of the Crash  ata eacklog effort 
Hn late 2n12, crash data  beHng dohnloaded Hnto the C R  froa Conn OT has not tHaela.  There 
has a 377 daa backlog of  a er  R-1 crash reports being processed by the ConnDOT Crash Data 
and analysis Section.  Improvement of the tHaelHness froa 377 daas to 167 Hs beaond the 17n 
days stated for the performance goal.  Improvement in the timeliness of the crash report 
processing backlog has been the result of added coder support at both UConn and ConnDOT 

List any follow up action that will be taken to achieve targets in the future: 

Continue to reduce the number of days from the date of a crash reported by both State and 
Local lah enforceaent to entra Hnto the database. 

 The summary of the Traffic Records program activity for the 2015 Federal Fiscal Year is listed 
below: 

Ac iii iee: 

Projec  Ti pe: Traooic Recorre Armiaie ra ioa                                
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa Safety Office 
Staff Person: Juliet Little 
 
The task included coordination of activities and projects outlined in the traffic records program 
area, statehHde coordHnatHon of  rograa actHeHtHes, and the deeelo aent and facHlHtatHon of 
public information and edccatHon  roiects.   cndHng has  roeHded for ea loaee-related 
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ee enses,  rofessHonal and octsHde sereHces HnclcdHng conscltHng sereHces that  roeHde TRCC 
coordHnatHon, traeel, aaterHals, sc  lHes, assessaents and other related o eratHng ee enses.  The 
majorHta of thHs  roiect has csed for to fcnd salara hhHle a saall  ortHon has csed for traeel and 
o eratHng ee enses. 
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(c) 0195-0742-AA CT-DST/ HS Traooic Recorre 

Armiaie ra ioa 
$79n609s53 

402 0195-0705-AA CT-DST/ HS Traooic Recorre 
Armiaie ra ioa 

$106n660s72 

 
Projec  Ti pe: Traooic Recorre H ra eiic Ppaa Imppemea a ioa                      
Administrative Oversight:  e artaent of Trans ortatHon,  Hghhaa  afeta OffHce 
Staff Person: Juliet Little 
 
This task provided the necessary funding to assess and develop the Connecticut Traffic Records 
 rograa ba Ha leaentHng the follohHng  roiects octlHned Hn the sectHon 4n (c) 9th year 
application: 
 
1. ElectronHc Crash Re ortHng UsHng NatHonal  tandards (E-Crash)  

     Projec  Deecrip ioa:  
 

The E-Crash initiative provides local lah enforcement multiple o tons for participating 
in the neh electronic crash reporting system, based on national standards/guidelines. 
Developed and tested by the Capitol Region Council of Governments (CRCOG), E-Crash 
is a component of the brohser based CT: Chief records management system (RMS) 
being offered to communities hHthoct license fees and no requirement for a local 
server. An option for a standalone version of E-Crash is also being provided to 
incorporate as a “front end” to eeHstHng RMS systems. Support hHll be provided to 
communities seeking to convert their application to the neh crash reporting system. 

 
System hosting hHll eventually be provided on a secure server suite operated under 
the direction of the State of Connectcut Criminal Justice Information Systeas (CJIS) 
organization in conjuncton hHth the eureau of Enterprise Systems Technology hHth 
full access to CISS. Currently, an interim hosting site is located at the NehHngton 
Police Department, hhHch allohs addHtonal commcnHtes to pilot the system hhHle 
final policy issues hHth CJIS are resolved. 

 
It is ee ected that the added time to collect addHtonal data at higher quality levels hHll 
be offset by the ability to import large amounts of crash detail (operator names, 
vehicles, street names and intersections, event dates and times) rapidly and hHth 
modest user intervention. Importantly, the application attempts to conserve valuable 
police time by only posing questions specifically related to the type of crash under 
investigation. 
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The proposed deadline for the neh MMUCC compliant crash reporting systea has 
January 2015. 

 
 

Fsar Projec  asmber Aieacy Title $ Amosa  
405(c) 0195-0742-AD CRCSG E-Crash $131n000 
 

 
2. 100% Electronic Submission of  Crash Reports 

 Projec  Deecrip ioa:  
 

The 100% electronic crash data collection and transmission initiative hHll be closely 
linked to the E-Crash initiative for local lah enforcement, as hell as the State Police 
solution. The system hHll be interfaced hHth the ConnDOT/UConn Crash Data 
Repository (CDR). Electronic crash reporting hill reduce data input errors and improve 
the completeness of the collected data.  It should also improve police officer efficHency 
by reducing the amount of time that officers spend collecting crash data and decrease 
the time it takes this data to be received by the appropriate State agency. 

 
This effort focused on developing the capability for connectivity, enabling parallel floh 
of crash data to the Crash Data Repository at UConn. Diversion of crash data to 
UConn from the File Transfer Protocol ( T ) site for import into the Crash Data 
Repository (C R) has based on a model already in place – State Police currently sends 
electronic files of the PR-1 to UConn and to ConnDOT. Connectivity has established, 
allohHng UConn to import the data once it has received 
at the FTP site; giving lah enforcement near immediate access to their ohn data; a 
strong selling point to motivating agencies to convert to the neh reporting system in 
2015. 

  
 
Fsar Projec  asmber Aieacy Title $ Amosa  
405(c) 0195-0742-AC CIB E-Citation $109n044s46 
405(c) 0195-0742-AG  Neh 

Mipoorr/Brookoiepr 
E-Ci a ioa/Locap 
Lah Eaoorcemea  

$60n878s74 

405(c) 0195-0742-A  Cheshire E-Craeh/Ci a ioa 
Repor iai/Locap 
Lah Eaoorcemea  

$20n824s00 

405(c) 0195-0742-AI Ppaiaoiepr E-Craeh/Ci a ioa 
Repor iai/Locap 
Lah Eaoorcemea  

$33n887s00 

405(c) 0195-0742-AJ Neh oha E-Craeh/Ci a ioa 
Repor iai/Locap 
Lah Eaoorcemea  

$6n447s22 
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3. E-Citation Pilots – Local Lah Enforceaent 

 
 Projec  Deecrip ioa: 
 

This project continued the roll out of e-cHtatHon Hn local lah enforceaent agencHes.   
 ofthare has alreada been  roccred for the eeHstHng e-citation efforts and printers, and 
other a  ro rHate hardhare/softhare hHll be Hnstalled Hn  olHce eehHcles.   
The reqcested grant fcnds has csed to  crchase aobHle  rHnters, and other a  ro rHate 
softhare and hardhare for select lah enforceaent agencHes.  The eehHcles here eqcH  ed 
hHth the reqcHred hardhare, to alloh lah enforceaent  ersonnel to cse the e-citation 
softhare.  CHtatHon data Hs electronHcalla c loaded to the a  ro rHate lah enforceaent 
servers.  These servers upload the citation data  electronically to the appropriate State of 
Connecticut agency servers via XML specification standards. 

 
Using the e-cHtatHon softhare has redcced data Hn ct errors and Ha roeed the 
completeness of thecollected data.  It has also improved police officer efficiency by 
reducing the amount of time that officers spend collecting citation data and decreased 
the time it takes the data to be received by the appropriate State agency. 
 
 
 

4. E-Charging – Citation / Summons Arrest / Warning 
 

Project Descriptoa: 
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The E-Charging project hHll eetend previous as hell as current efforts on electronic 
document and data collection. Strategies include heaeHng paperless data transfer from 
point of data collecton to final repository hHthoct HnteraedHate human intervention. 
Field data collection hHll be eetended from the successful e-citation initiative to e-
harnHng tickets. The goal is to round out the suite of enforcement data collection for 
the field police officer and relieve those officers of the burden of redundant data entry 
and the need for manual and multiple sets of forms. The approach eetends beyond 
the paper-centric notion of a single charging document and instead provides a single 
charging approach that correctly routes enforcement data to the correct storage and 
processing facility. This hHll position the state to move further ahay from the legacy 
paper based systems of the prior century and closer to the connected mode of the 

21st century. 
 

The softhare applications developed in this project hHll reduce data input errors and 
improve the completeness of the collected data. It hHll also improve police officer 
efficiency by reducing the amount of time that officers spend collecting citaton and 
harnHng data and decrease the time it takes this data to be received by the 
appropriate State agency. 

 

 

To ap Amosa  oo osare expearer ia  hie proiram area: 

There has $441,69n.9  Hn 4n (c) fcnds s ent Hn thHs  rograa area dcrHng   Y2n1  

There has $ 1n6,66n.72 Hn 4n2 fcnds s ent Hn this program area during FFY2015  
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PAID MEDIA REPSRT 
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CT Department of Transportation 
Haoe Driiiai Campaiia 

 opiray 2014 
The campaign included a broad media mie to deliver the message to all of Connecticut’s drivers. The 
target audience has all drivers hith a specific focus on males 18---34. The media vehicles used, 
consisted of the follohing:  
 
•    Television  
•    Radio Traffic Sponsorships  
•    Highhay Digital eillboards  
•    ecs Posters  
•    Web Pre---Roll Video Ads  
•    UCONN easketball Radio Sponsorship  
•    Pandora  
•    Gas Station Radio  
 
Hcherspe Timiai  
The campaign aired from November 24, 2014 – January 4, 2015.  Advertising messages here 
constantly  
visible throughout that period.  
 
Campaiia Hpenriai  
  
The campaign totaled $175n500s The spending broke out as follohs:   
 
TV:                         $88,046.73 
Radio:                  $21,123 
eillboards:          $17,800  
ecs Posters:       $8,970.49 
Web Video:        $14,912.72 
UCONN:               $17,647.06  
Pandora:               $6,000 
Gas Station Rad.: $1,000 
 
Teleiisioa: 
Broarcast:                         # of Hpots                          Cost 
 
WCTX---TV 59                      95                                        $2,32n.00 
 
W  e---TV 3                        54                                        $15,050.00 
 
WTIC---TV 61                       95                                        $9,900.00 
 
WCCT---TV 20                      60                                        $4,580.00 
 
WTNH---TV 8                       67                                        $15,600.00 
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WVIT---TV 30                       65                                        $11,100.00 
 
Cozi---TV (Ind)                     70                                        $200.00 
 
Cable: 
 
Connecticst Cable Interconnect (20 cable systems): SNY, CSNE, FXNC, TRAV, VH1, eET, TNT, 
TOON, TWC, AEN, CMDY, YES, AMC, FOOD, HGTV, USA, HIST, M NeC, NESN, SYFY, ENT, Te , TRU, 
APL, DISC, ESPN, ESP2, MTV, NeC , FX 
 
                                $14,090.00 
 
Fairfielr Cosa y Cableiision: eET, eRAVO, COMEDY, ENT, ESNU, TOON, ESNU, ESP2, ESPN, FAM, 
FX, FXNC, LIF, MSG, MTV, NeC , NFLN, SNY, SPK, SYFY, NWCT 
 
711                                       $15,206.73 
 
Total Teleiision:              1n894                                   $88n046s73 
 

Rario: 
 
Clearchannel Traffic Sponsorships 

 
631 (Hncludes bonus) 

 
$21,123.00 

 
UConn easketball 

 
38 spots plus 
videoboard presence 

 
$17,647.06 

 
Pandora 

 
957,795 plays 

 
$6,000.00 

 
AMP Radio 

 
104,506 

 
$1,000.00 

 
Total Rario: 

  
$45n770s06 

 
Diiital Billboarre: 

  

 
Location 

 
# Units   

 
Cost 

 
Hartford, Neh Haven, eridgeport, Waterbury 

 
9 units, varied timing 

 
$17,800.00 

 
*See attached screen shots. 

  

 
Bse Posters 

  

 
Hartford, Neh Haven, eridgeport, Waterbury 

 
25 units 

 
$8,970.49 
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Web Vireo Pre Roll   

Websites                            521,696 impressions 771 click throughs $14,912.72 

Pandora heb banners*  412,081 impressions 2,579 click throughs  

*Dollars shohn under radio   

GRAND TOTAL                                                                                                            $175n500 
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SVERVIEW 

eacza & AssocHates has confHraed on Noeeaber 2n14 as the assHgned agenca to schedcle 
the Holiday Safety campaign on the Hispanic Market for Connecticut Department of 
Transportation. The campaign included media placement implementation on Radio, TV 
and eHllboards that ran froa Noeeaber 2n14 and ended Jancara 2n1 .   

Detailed in this document is the summary report and evaluation of the campaign.  This 
report includes the air checks by media. The campaign plan and purchase order called for 
ee oscres to delHeer 914 cnHts betheen all aedHa. Ocr  ost analasHs shoh resclts of 1,n3  
units- a 13% addHtHonal ee oscre than  lanned. The 6 heeks effort aHelded  osHtHee resclts 
and aaeHaHzed the assHgned bcdget based ROI. 

In addition to media planning, negotiating, placement and reconciliation, the project 
Hnclcded eacza & AssocHates to assess and recoaaend on aeaHlable aaterHals for the 
campaign nationally on htt ://hhh.traffHcsafetaaarketHng.goe/. Part of the scope of 
sereHce the agenca Hnclcded  rodccHng a local 3nss radHo s ot to rcn for the  rHee  ober or 
Get  clled Oeer caa aHgn. The agenca co a hrHtes and  rodcced the “X-aas lHghts” 
campaign. After approval on the scrH t “X-aas LHghts 3nss” has  rodcced and ran as 
scheduled. 

The caa aHgn coa rehensHeela ctHlHzed a aedHa aHe of   anHsh-language radio broadcast 
aedHa, tactHcal   anHsh TV  laceaent and eHllboards on hHgh traffHc  Hs anHc areas across 
the state to deliver a culturally-relevant message that reminds the Latino community 
aboct the Ha ortance of the enforceaent of the lah for the coaacnHta’s safeta agaHnst 
 rcnk  rHeHng.  In ocr efforts to gacge the Ha act of the caa aHgn, eacza & AssocHates 
obtained through negotHatHons hHth the aedHa 1,n14 cnHts and negotHated rates aHrHng 
 ackages hhHch added aore ee oscre of the caa aHgn. 

 

 

 

 

 

 

 

 

 

http://www.trafficsafetymarketing.gov/
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Meria Ppaa & Depiieriee 

Meria Mix 

Net total aedHa bcaHng bcdget: $34,677.nn 

 

















 

 

 

 

HUMMARY & EVALUTATISNH 

 

Radio 

RadHo aedHa re orts 42% of  hare of Ineestaent ( OI). eacza & AssocHates selected the 
best 7 Hispanic radio stations in the state to reach the target during high driving times and 
heaea c  on holHdaa heekend. The  lan leeerages radHo as a freqcenca bcHlder and 
reaches the target audience through segmentation by selection of the best Hispanic 
statHons Hn ConnectHcct that coeer all areas Hn the state hHth the coaactHng and danaaHc 
target.  
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Rario Ppaaaer Ac sap Variaace 

 Units $ Units $ Units $ 

WCUM-AM 94 2,480.00 94 2,480.00 0 0.00 

WILI-AM 
(Hpeciap Rario) 

16 240.00 14 240.00 0 0.00 

WLAT-AM 144 3,48n.nn 142 3,48n.nn 0 0.00 

WNEZ-AM 48 810.00 48 810.00 0 0.00 

WRYM-AM 158 1,575.00 158 1575.00 0 0.00 

WXCT-AM 132 2,250.00 169 2,250.00 0 0.00 

WLAT-AM 
(Hpeciap Rario) 

16 640.00 16 640.00 0 0.0 

 

 

The actcal bca re orts the fHnalHzed negotHatHon hHth addHtHonal  resence throcgh added 
value and PSA – on aHr  afeta tH s. eacza & AssocHates has able to obtaHn a  .8% addHtHonal 
ee oscre as a resclt of additional negotiation. 

WLAT– AM Mena 

WLAT – AM 91n Hs Tro Hcal   anHsh featcrHng  alsa, Merengce, eachata and Reggaeton. 
Tropical music appeals primarily to those of Caribbean and Coastal Central American 
descent. Mega Hs the hHghest hattage   anHsh-language AM station in Connecticut... 

PLANNED AND DELIVERED 

eacza & AssocHates aedHa  lan called for  lacHng a total of  1: 3n second s ots on the aHr.  
Mega 910 offered 100% bonuses to run on simultaneously during advertising period. 15 
:1 ss VHgnettes here reqcested as added ealce to the statHon. The boncs s ots here set to 
rcn betheen 1na-7pm.  

EVALUATION AND NOTES  

This station is one the top station in Greater Hartford. The spots aired provided the CT 
Department of Transportation a great o  ortcnHta to reach the large and grohHng 
Hispanic market in the Hartford area. 
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WRYM “La Ginaite”– AM 

WRYM– AM 910 is Spanish-langcage radHo statHon featcrHng  alsa, Merengce, eachata and 
Reggaeton. Tropical music appeals primarily to those of Caribbean and Coastal Central 
AaerHcan descent. La GHgante has one of the aost  o clar aornHng shohs Hn the state.  

 

 

PLANNED AND DELIVERED 

eacza & AssocHates aedHa  lan called for  lacHng a total of 4 :3n  aHd second s ots on the 
aHr and WRYM agreed to  roeHde 9n:3n boncses. And addHtHonal as  art of the   A Added 
Valce  resence 23-15ss Vignettes during the 6-heek caa aHgn.  

45 paid commercial spots, eqcalla dHstrHbcted Hn betheen aornHng and afternoon 
 rograaaHng (6a-7 ) and 1n1 on aHr s ots for the 6 heeks of the caa aHgn. The statHon 
 roeHded the CT  OT hHth a s ecHal dHscocnted s ot rate, hHth a total of $ 1, 7 .nn 

EVALUATION AND NOTES  

This station is the top station in central Connecticut. The spots aired provided the CT 
 e artaent of Trans ortatHon a great o  ortcnHta to reach the large and grohHng 
Hispanic market in central Connecticut. 

WCUM- 1450AM 

WCUM-AM has been 22 aears on the aHr and offers a great follohHng.  oraat Hnclcdes 
 alsa ClassHcs,  o clar  Hts and s ecHalHzed shohs hHth hell knoh radHo  ersonalHtHes Hn the 
CT area.  ereHng the erHdge ort area Hs Hdeal  art of ae statHon aHe.  

PLANNED AND DELIVERED 

eacza & AssocHates aedHa  lan called for  lacHng a total of 62  aHd: 3n second s ots. And 
addHtHonal as  art of the   A Added Valce  resence 32-15ss Vignettes during the 6-heek 
campaign for a total of $2480.00 

EVALUATION AND NOTES  

This station Hs the to  statHon Hn erHdge ort. The s ots aHred  roeHded the CT  e artaent 
of Trans ortatHon a great o  ortcnHta to reach the large and grohHng  Hs anHc aarket. 
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WXCT-AM Power 990 AM- Southiintoi CT 

 oher 99n aa Hs the local sHgnal of  aeHdson MedHa Groc   oher 127nAM froa 
  rHngfHeld Mass. The foraat coabHnes  alsa ClassHcs,  o clar  Hts and s ecHalHzed shohs 
hHth hell knoh radHo  ersonalHtHes Hn the Neh England are.  ereHng the  octhHngton area Hs 
ideal part of ae statHon aHe.  

PLANNED AND DELIVERED 

eacza & AssocHates aedHa  lan called for  lacHng a total of  1  aHd: 3n second s ots on the 
aHr at a great loh rate and 39 boncses for the 6 heek caa aHgn and 42:1  VHgnettes. 

80 commercial spots, equally distributed Hn betheen aornHng and afternoon 
 rograaaHng (6a-7 ) for the 6 heeks of the caa aHgn. The statHon  roeHded the CT  OT 
hHth a s ecHal dHscocnted s ot rate, hHth a total of $ 2,2 n.nn 

 

EVALUATION AND NOTES  

This station is the top station in Southington. The spots aired provided the CT Department 
of Trans ortatHon a great o  ortcnHta to reach the large and grohHng  Hs anHc aarket. 

WILI- 1400 AM 

WILI “ abor LatHno  hoh” (WHllHaantHc) 

ThHs heekla radHo  rograa broadcasts lHee each  cndaa aornHng begHnnHng @ 1n:3n AM, 
on WILI-AM Radio 14 in Willimantic, CT.   

PLANNED AND DELIVERED 

eacza & AssocHates hHll  lace a total of 8:3n second s ots. 8:1 ss VHgnettes here 
negotHated as  art of the  ackage. Total of 16 cnHts here  lanned hHth $24n.nn as 
investment. 

EVALUATISN AND NSTEH  

ThHs  hoh Hs the onla   anHsh-language radio program directed to the Hispanic 
coaacnHta, Hn WHllHaantHc offerHng the caa aHgn great ee oscre on thHs area. 

WLAT-FM – MEGA “Asi caita mi Peru 

MEGA  Hs anHc  hoh “AsH canta aH  erc” – Greater Hartford Are 

ThHs heekla radHo  rograa broadcasts lHee each  cndaa aornHng on WLAT-AM Mega.   
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PLANNED 

eacza & AssocHates  crchased a total of 8-:3n second heekla s ots. A total of 8-:3nss 
s ots here  crchased and a 1nn% boncs. Total of 16 cnHts here  lanned hHthHn   heeks 
hHth $64n.nn Hneestaent. 

EVALUATISN AND NSTEH  

ThHs  hoh Hs the onla   anHsh-language radio program directed to the Hispanic community 
specifically the Peruvian market in Connecticut offering the campaign great ee oscre on 
the Greater Hartford area. 

WNEZ– AM Latiia 1230 

WNEZ AM is broadcasting Spanish variety program. Tropical music appeals primarily to 
those of Caribbean and Coastal Central American descent.  

PLANNED AND DELIVERED 

eaczá & AssocHates aedHa  lan called for  lacHng a total of 18: 3n second s ots on the aHr.  
Mega 910 offered 100% bonuses to run on simultaneously during advertising period. 12- 
:1 ss VHgnettes here reqcested as added ealce to the statHon.   Total of 48 cnHts here 
 lanned hHthHn 6 heeks hHth $81n.nn Hneestaent. 

 

EVALUATION AND NOTES  

This station is one the top station in Greater Hartford. The spots aired provided the CT 
 e artaent of Trans ortatHon a great o  ortcnHta to reach the large and grohHng 
Hispanic market in the Hartford area. 

Televisioi- Spaiish Broadcast 

The TV  laceaent totals  1% of  hare of Ineestaent ( OI). As reqcested ba the R   a 
tactHcal bca to reach  Hs anHc aales has recoaaended. 

 occsHng the aedHa bca on 3 of the aaHn 3   anHsh broadcast statHon Hn the state. A 
coabHnatHon of heekla  rograaaHng on Teleacndo, UnHeHsHon and UnHaas for 6 heeks 
provided tactical reach on the target for the campaign.  
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Tepeiieioa Ppaaaer Ac sap Variaace 

 Units $ Units $ Units $ 

WRDM-TV 
Tepemsaro 

138 $8,070.00 138 $8070.00 0 0.00 

WUT -TV Uaimae 

 

144 $2845.00 144 $2845.00 0 0.00 

WUVN-TV Uaiiieioa 

 

137 $4470.00 137 $4470.00 0 0.00 

  

eacza & AssocHates  lan for a total of 419-3nss betheen the selected stations. 

Billboards 

As  art of the a  roach an octdoor coa onent has Hnclcded to reach hHgh densHta 
Hispanic areas. With a SOI of 18% of the net media buying budget, the locations rotated in 
the  artford and Neh  aeen areas. 

 Special negotiation 1 to 1,  yielding  6 units 

•  Hze:  osters 1n’e6’’ e 22’e9’’  

 Locations to rotate creative 

• 4 units in Hartford 

• 2 UnHts Hn Neh  aeen 

RT 80 E/S RT 103 Neh  aiea 

1252 Maia H ree 300 N/S Bsraeire Aieasen EH E  ar oorr 

919 Neh Bri aia Aie 25’E/S  oppyhoor HH  ar oorr 

179  sreoa H ree  125’H/S Capi ap Aie WH  ar oorr 

236  amip oa H ree  200 E/S Fraacie NH FW  ar oorr 

RT 80 E/S RT 103 Neh  aiea 
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 Average cost per unit: $1,061 including production 

o eHllboards- creatHee caa aHgn scggested has a  roeed for the “ rHee  ober 
or Get  clled” on Noeeaber 21st 

 

Campaiia Reesp e Recapi spa ioa 

 

Meria Pair Boase Viiae  ee Units    $ Aies CPU 

TV 206 183 3n 419 $16,13  38. n 

Radio 282 200 100 582 $10,812 18.57 

Outdoor 3 3  6 $7060 1176 

 Web eanners 4 3  7 670 95.71 

Totals 495 389 130 1n014 34n677 34s19 
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CSNNECTICUT DEPARTMENT SF TRANHPSRTATISN 
Cpick i  or Ticke  Ar Campaiia 

Hpriai 2015 
 
 
Meria Mix 
 
The campaign used a variety of media vehicles to deliver the message to Connecticut’s 
residents. They included the follohHng: 
 

• Television 

• Radio  

•  Hghhaa eHllboards  

• OnlHne Web eanners & VHdeo 

• Online Search Media  

• Internet RadHo ( andora) 

• Gas Station Media 

 
Meria Bsy H ra eiy 
 
ThHs aedHa caa aHgn reached all statehHde drHeers bct has targeted to Men 18-34, the 
demogra hHc groc  beHng least coa lHant Hn seat belt csage. The caa aHgn has seen and 
heard statehHde bct has foccsed slHghtla to  artford and  aHrfHeld CocntHes hhere traffHc 
volume is the heaviest and more accidents occur.   
 
 Hnce thHs has a  cblHc HnforaatHon campaign operating in the best interest of 
ConnectHcct’s resHdents, Cashaan & Katz negotHated hHth the aedHa eendors to seccre 
addHtHonal free boncs ee oscre. The ee oscre and acdHence leeels delHeered Hn thHs 
caa aHgn eeceeded  lanned leeels. The eeact audience levels delivered are detailed by 
medium in this report.  
 
Hcherspe Timiai 
 
The entHre caa aHgn ran froa Maa 11 throcgh Maa 31, 2n1  – a  erHod of three heeks. 
 oheeer, the greatest concentratHon of aedHa heHght has skehed Hnto a tho-heek  erHod 
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froa Maa 18 throcgh Maa 31 leadHng Hnto, dcrHng, and HaaedHatela follohHng the 
Memorial Day Weekend holiday.   
 
Tepeiieioa 
 
Tho dHfferent coaaercHals  rodcced ba C+K aHred statehHde across sHe broadcast 
television stations and 22 cable systems throughout the state from May 18 through May 
31. The coaaercHals that aHred here: 
 

• “ Hne” (3n-seconds) 

• “ Hne” (1 -seconds) 

 
The 3n-second s ot ran 8 % of the tHae hHth the 1 -second spot in rotation for 15%.   
 
A schedule of paid commercials and no-charge bonus commercials aired across a range of 
programs for each station. The stations that aired these commercials, and the time 
 erHods thea aHred hHthHn, Hnclcded the follohHng: 
 
Broarcae  Tepeiieioa 
WTNH-TV8 (AeC) 

• Earla MornHng Nehs (M-Sun 5-9am) 

• Late Nehs (M-F 11-11:3n a) 

• Weekend   orts ( a-Su 12n-6pm) 

• Inda  nn ( c  /31) 

• Late NHght Coaeda (M- cn 11:3  a-2am) 

 
W  e-TV3 (Ce ) 

• Earla MornHng Nehs (M-Sun 5-9am) 

• Earla  rHnge (M-F 4-8pm) 

• Late Nehs (M-Sun 11-11:3n a) 

• Late NHght Coaeda (M- cn 11:3n -2a) 

• Weekend   orts ( a-Su 12n-6p) 

•  aatHae RotatHon (M-Su 5a-2a) 
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WVIT-TV3n (NeC) 
• Earla MornHng Nehs (M-Sun 5-9am) 

• Weekend   orts ( a-Su 12n-6P) 

• Late NHght Coaeda (M- cn 11:3  a-2am) 

•  aatHae RotatHon (M-Su 5a-2a) 

WCTX-TV 9 (MaTV) 
•  rHaetHae (M-Sun 8-10pm) 

• EeenHng Nehs (M-F 10-1n:3n ) 

• Yankees easeball (M-F 7P-10P) 

•   orts Edge/Late NHght (M- cn 1n:3  a-1am) 

• Weekend ( a-Su 12n-8P)  

WTIC-TV61 ( OX) 
• Earla MornHng Nehs (M-Sun 5-9am) 

•  aatHae (M-F 9am-4pm) 

• Earla  rHnge/Earla Nehs (M-F 4-7pm) 

•  rHae Access/ rHaetHae (M-Sun 7-10pm) 

• Late Night Comeda (M- cn 11:3  a-1am) 

• Weekend ( a-Su 12n-6p) 

WCCT-TV2n (CW) 
•  aatHae (M-F 9am-5pm) 

• EeenHng Nehs (M-F 5-7pm) 

• Mets easeball (M-F 7-10pm) 

•  rHae Access/ rHaetHae (M-Sun 7-10pm) 

• Late NHght (M- cn 11:3  a-2am) 
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Cabpe Tepeiieioa 
 
Connecticut Cable Interconnect (22 sasteas statehHde, less  aHrfHeld Cocnta) 

• eET      TNT     

• Comedy Central    TRU 

• ESPN      Te  

• E!      FX 

• History      TOON 

• MTV      M NeC 

• NESN      ESPN2 

• Syfy       YES 

• Spike      SNY 

• NeC   orts      HGTV 

• VH1      TRAVEL 

• FOX NEWS     TLC 

• USA      MLe 

• AMC      FOX Sports 1 

• FOOD       

• LIFETIME 

• CNeC 

 
CableeHsHon (Tho  aHrfHeld Cocnta cable sasteas) 

• ESPN      NeC   orts 

• ESPN 2      VH1 
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• ESPN NEWS     YES 

• FX      eET 

• MLe      Nehs 12 

• Comedy Central    TRU 

• DISCOVERY     SYFY 

• MSG      HGTV 

• MTV      FOOD  

• TOON 

• SNY 

•  oe   orts 1 

• Spike 

 
Tepeiieioa Bsy Recap 
 
To ap Hpea : $28n435 
To ap Hpo e: 466   
To ap GRPH Depiierer: 432 
Asrieace Reach: 80%   
Aieraie Asrieace Freqseacy: 5s4  imee  
 
Rario 
The radio buy consisted of a combination of 15-second “lHee read”  rHee THae Traffic 
  onsorshH s and “ rodcced” 3n-second commercials running throughout the day. The 
 rHee THae TraffHc   onsorshH s ran across a statehHde nethork of 1  dHfferent radHo 
statHons for tho heeks froa Maa 18 throcgh Maa 31, 2n1 . The localla  rodcced 
coaaercHal tHtled “ Hne” ran for three heeks froa Maa 11 throcgh Maa 31 across 1n 
stations. The stations, and their formats, that aired the commercials included the 
follohHng: 
Daabsry Marke  
WAXe-FM  Classic Hits 
W AQ-FM  Hot Adult Contemporary 
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 ar oorr Marke  
WDRC-FM  Classic Hits 
WHCN-FM  70’s 80’s Hits 
WKSS-FM  Hot Adult Contemporary 
WMRQ-FM  Alternative Rock 
WPOP-AM   oe   orts 
WRCH-FM  Light Hits 
WTIC-AM  Nehs-Talk 
WTIC-FM  Adult Contemporary 
WUCS-FM  ESPN Sports 
WWYZ-FM  Country 
WZMX-FM  Urban-Hip Hop 
Neh  aiea Marke  
WAVZ-AM  ESPN Sports 
WELI-AM  Nehs-Talk 
WKCI-FM  Hot Adult Contemporary 
WPLR-FM  Classic Rock 
WYeC-FM  R & e 
 
Bririepor  Marke  
WEZN-FM  Adult Contemporary 
WEeE-FM  Adult Contempoary 
 
Neh Loaroa Marke  
WCTY-FM  Country 
WKNL-FM  Oldies 
Torrriai oa/Wa erbsry Marke  
WZeG-FM  Adult Contemporary 
WATR-AM  Nehs-Talk 
WSNG-AM  Nehs-Talk 
 
 
Rario Hcherspe Recap 
To ap Hpea : $23n635 
To ap Hpo e: 530 
To ap GRPe Depiierer: 440 
Asrieace Reach: 70% 
Aieraie Asrieace Freqseacy: 6s2  
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Diii ap Bippboarre 
 
Click It or Ticket Digital Outdoor spots ran on nine interstate billboards from May 11 
throcgh Maa 31, 2n1 . These 8-second s ots ran Hn the  artford, Neh  aeen, erHdge ort 
and Waterbcra aarkets Hn rotatHon hHth sHe other adeertHsers 24 hocrs  er daa. 
 
Diii ap Bippboarr Bsy Recap 
 
To ap Hpea : $10n605 
To ap Loca ioae: 9 
To ap Impreeeioae: 1n414n154 
 
Diii ap Dieppay Baaaere & Vireo 
OnlHne eHdeo and heb banner ads ran froa Maa 1  throcgh Maa 31. ThHs bca, csHng 
standard leaderboard (728 e 9n) and tHle (3nn e 2 n) banner ad sHzes along hHth ocr 3n-
second TV s ot “ Hne” has targeted geogra hHcalla and deaogra hHcalla. Thea ran across 
the follohHng nehs, s orts, acto, and entertaHnaent hebsHtes: 
 
About.com   Autotrader.com  Automotive.com 
Ce local.coa     carsdirect.com  Ce s orts.coa 
Flickr.com   Gameshark.com  foenehs.coa 
Mensfitness.com  motortrend.com  movies.com 
Videopoker.com  amazon.com   rollingstone.com 
Trucktrend.com  ultimateguitar.com  USAtoday.com 
Wrestlezone.com  hrestlHngnehs.coa  NeA.coa 
TV.com   ESPN.com   SI.com 
Sportinglife.com  Yahoo.com   prosportsdaily.com 
MLe.coa   bleacherreport.com  eonline.com 
Nascar.com   s ortHngnehs.coa  rotohorld.coa 
Golfdigest.com  aaeHa.coa   bobvila.com 
W  e.coa   WTNH.com   efHnHta.coa 
Hearstct.com   Nehs12.coa    oect.coa 
 
 
AddHtHonalla he ran ocr 3n-second TV s ot “ Hne” on Yoc Tcbe & Google searches ba ocr 
target audience based on specific interests and online behaviors.   
 
 
Diii ap Dieppay Baaaere & Vireo Bsy Recap 
 
To ap Hpea : $30n500 
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To ap Impreeeioae Depiierer: 4n652n200  
 
Paarora 
The ClHck Ht or THcket 3n-second radHo s ot and heb banners ran statehHde on  andora, the 
leadHng Hnternet radHo sereHce, for tho heeks froa Maa 11 throcgh Maa 24. These ads 
here deaogra hHcalla targeted to Adclt 18-34 csers of the service.   
 
Paarora Bsy Recap 
 
To ap Hpea : $4n500 
To ap Impreeeioae Depiierer: 618n340  
 
Gae H a ioa Meria 
One 15-second ClHck Ht or THcket radHo s ot ran tho tHaes  er hocr each daa across 8  gas 
statHons throcghoct ConnectHcct. These ad aessages here heard for tho heeks, Maa 18 
throcgh Maa 31 ba  eo le fHllHng theHr tanks at gas  ca s. A total of $2,nnn has spent on 
this buy.  
 
To ap Cpick-i  or Ticke  Meria Campaiia Depiiery 
 
To ap Hpea : $99n675 
Asrieace Reach: 95% 
Aieraie Freqseacy: 18s2  imee 
 
ThHs aeans that a  roeHaatela 9 % of state resHdents here ee osed to the caa aHgn 
message at least once. Of those adclts ee osed to the caa aHgn aessage, on aeerage 
thea here ee osed to the aessage 18 tHaes or sHe tHaes  er heek. 
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CSNNECTICUT DEPARTMENT OF TRANHPSRTATION 
IMPAIRED DRIVING 

MAY---HEPTEMBER 2015 
 

Meria Mix 
 
The campaign used a variety of media vehicles to deliver the message to Connecticut’s 
residents. They included the follohHng: 
 

 
• Radio 
•  Hghhaa Digital eHllboards 
• Online Web eanner 
• Internet RadHo ( andora) 
• Gas Station Media 
 
 
Meria Bsy H ra eiy 
 
This media campaign reached all statehHde drivers hHth a focus on Men 18---49 and Adults 
18---34, the tho demographic groups most likely to drink and drive. The caa aHgn has 
seen and heard statehHde but has focused slightly to Hartford, Neh Haven, and 
erHdge ort/ taaford metro areas, the state’s most populated, hhere traffic volume is 
the heaviest and more accidents occur. 
 
Since thHs has a public information campaign operating in the best interest of 
Connecticut’s residents, Cashman & Katz negotiated hHth the media vendors to secure 
additional free boncs ee oscre. The ee oscre and audience levels delivered in this 
campaign eeceeded planned levels. The eeact audience levels delivered are detailed by 
medium in this report. 
 
Hcherspe Timiai 
 
This campaign ran in three 1---heek flights prior to and during the Memorial, 
Independence, and Labor Day holidays as follohs: 
 
May 18--- May 25 (MeaorHal Day) June 
29---July 5 (Inde endence Day) August 
31---September 7 (Labor Day)
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Rario 
The radio buy consisted of 3n---second commercials running throughout the day. The 
commercial that aired has the 3n---second CT DOT HSO Don’t Drink and Drive 
commercial. The stations, and their formats, that aired the commercials included the 
follohHng: 
 
 ar oorr Marke  
WTIC FM                       Pop Hits 
WWYZ FM                    Country 
WUCS FM                     Sports 
WZMX FM Urban/Hip Hop 
WHCN FM Classic Pop/Rock Hits 
WMRQ FM Alternative Rock 
 
Neh  aiea Marke  
WKCI FM Pop Hits 
WPLR FM Rock 
 
Neh Loaroa Marke  
WWRX FM Urban/Hip Hop 
WCTY FM Country 
 
Fairoiepr Cosa y Marke  
WEZN---FM   Adult Contemporary 
WEeE---FM 
WFOX--- FM 

 Adult Contemporary 
Classic Rock 

 

Neh Loaroa Marke  
WQGN---FM Pop Hits 
WCTY---FM Country 
 
 
Rario Hcherspe Recap 
Total Hpea : $33n112s00 
Total Hpo e: 744 
Total Arrer Vapse Hpo e: 298 
Total GRPe Depiierer: 310 
Asrieace Reach: 67% 
Aieraie Asrieace Freqseacy: 4s7
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Diii ap Bippboarre 
 
Impaired Driving Digital Outdoor spots ran on 6 interstate billboards from 5/18–5/24, 
6/29---7/5 and 8/31---9/6. These 8---second spots ran in the Hartford, Neh Haven and 
erHdge ort area 24 hours per day. 
 
Diii ap Bippboarr Bsy Recap 
 
Total Hpea : $8n676s00 
Total Loca ioae: 6 
Total Hpo e: 90n572 
Total Arrer Vapse Hpo e: 36n228 
 
 
 
Diii ap Display Banners 
OnlHne heb banner ads ran from May 18---May 26, June 29---July 5 and August 31--- 
September 7, 2015. This buy, using standard leaderboard (728 e 9n) and tile (3nn e 2 n) 
banner ad sizes along hHth ocr (32n e  n) mobile size has targeted geographically and 
demographically. They ran across the follohHng hebsHtes: 
 
FOXCT.com 
WTNH.com 
W  e.coa 
XFINITY.com 
Courant.com 
 
 
 
Diii ap Display Banner Bsy Recap 
 
Total Hpea : $11n208s39 
Total Impreeeioae: 1n757n617 
Total Arrer Vapse Impreeeioae: 703n046 
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Paarora 
The Don’t Drink and Drive   O :3n radio spot and heb banners ran statehHde on 
Pandora, the leading internet radio service, for the heeks of May 18---24, June 29th – July 
5th and August 31--- September 6th. These ads here demographically targeted to Men 18--- 
49 users of the service. 
 
Paarora Bsy Recap 
 
Total Hpea : $4n006s30 
Total Impressions Depiierer: 675n000 
Total Arrer Vapse Impreeeioae: 337n000 
Total Cpick Throsihe: 1n432 
 
 
 
Gae H a ioa Meria 
One 3n---second HSO Don’t Drink and Drive radio spot ran tho times per hour each day 
across 149 gas stations throughout Connecticut. These ad messages here heard for 
three heeks, May 18 through May 24, June 29 through July 5 and August 31 through 
September 6 by people filling their tanks at gas pumps. A total of $3,nnn.nn has spent 
on this buy. Our contracted plays here more than doubled in added value plays. Total 
contracted plays over the three heeks here 122,670 and total delivered plays over the 
three heeks here 265,482. Therefore, Amp RadHo Nethork provided a total of 142,812 
bonus spots! 
 
 
 
Total Impairer Driiini Meria Campaiin Deliiery 
 
 
Total Hpea : $60n002s69 
Asrience Reach: 85% 
Aieraie Freqseacy: 15s0 
 

 
This means that a  roeHaatela 85% of state residents here ee osed to the campaign 
message at least once. Of those adclts ee osed to the campaign message, on average 
they here ee osed to the message 15 times or five times per heek. 
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Outdoor Photos: 
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Web Screen Shots: 
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CSNNECTICUT DEPARTMENT OF TRANHPSRTATION Uareraie 
Driakini Preiention 

May ---   Hep ember 2015 
 
 
Meria Mix 
 
The campaign used a variety of media vehicles to deliver the message to Connecticut’s 
residents. They included the follohHng: 
 

 
• eroadcast Television 
• Cable Television 
• Hispanic Radio 
•  Hghhaa eHllboards 
• Online Video 
• Internet Radio ( andora) 
 
 
 
Meria Bsy H ra eiy 
 
This media campaign reached all statehHde residents but has targeted primarily to Parents 3 ---
54 and their teenage children. The majority of the media buy has directed to TV and Online 
Video in order to generate the largest reach and frequency against both target groups. The 
campaign had equal geographic coverage across all of the state’s individual media markets. 
 
Since thHs has a public information campaign operating in the best interest of Connecticut’s 
residents, Cashman & Katz negotiated hHth the media vendors to secure additional free bonus 
ee oscre. The total ee oscre delivered in this campaign eeceeded  lanned levels. The eeact 
audience levels delivered is detailed by medium in this report. 
 
Hcherspe Timiai 
 
The entire campaign ran from May 25, 2015 through September 6, 2015. ThHs allohed the CT 
DOT to communicate the Underage Drinking Prevention ad message throughout the summer 
hhen the most drinking opportunities ( artHes, concerts, beach going etc.) occur. 
 
In order to have a consistent ad message presence throughout the summer hHth the allocated 
media budget, the media bca has staggered. The eroadcast Television and Pandora kicked off 
the campaign in late May around Memorial Day and the start of the Summer Season. 
Hcherspe Timiai (coa ’r) 
 
 tatehHde Cable Television provided ongoing presence throughout the summer and ran 
2 heeks in June and 2 more heeks in July hhHle Hispanic Radio has flighted at every other 
heek from June 15 through August 2. The outdoor hHghhaa boards had a consistent presence 
in the month of August hhen beach traffic and summer travel is at a high, and the online 
video rounded out this buy hHth a constant presence from June through August. 
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Tepeiieioa 
 
 
The Underage Drinking Prevention TV commercial “Not My KHd” aired statehHde across five TV 
stations, 22 cable systems, and Frontier homes. A schedule of paid and bonus spots ran across 
various programs on each station. Where and hhen these commercials ran included the 
follohHng: 
 
Broarcae  Tepeiieioa 
 
W  e – TV3 Ce  
 
• Early Morning Nehs (5a---9a) 
• Evening Nehs (6 ---7p) 
• Prime Access (7 ---8p) 
• Late Night (11:3np---2a) 
 
WTIC – TV 61 FOX 
 
• Early Morning Nehs (5a---9a) 
• Weekend (12n---8p) 
• Prime Access (7 ---8p) 
• Late Night (11:3np---2a) 
WCCT – TV 20 CW 
 
• Prime Access (6 ---8p) 
• Prime (8 ---10p) 
• Late Night (11:3np---1a) 
 
WTNH – TV 8 AeC 
 
• Early Morning Nehs (5a---9a) 
• Daytime (9a---5p) 
• Evening Nehs (6p---7p) 
• Prime Access (7 ---8p) 
• Late Night (11:3np---2a) 
 
WCTX---  MyTV 9 
 
• Prime Access (6 ---8p) 
• Late Nehs/NHght (10p---1a) 
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Cable Tepeiieioa 
 
Comcast Cable Interconnect (22 cable eye eme) 
Spots ran on the Comcast Cable System Interconnect on the follohHng nethorks: 
 
E Comedy LIFE TWC 
VH1 M NeC Yes eET 
USA AMC Spike NESN 
Te  A&E CNN MTV 
ESPN Food FXNC Animal Planet 
FX TLC FAM  
HGTV eRVO ESPN 2  

Cable Tepeiieioa (coa ’r) 
 
Froa ier 
  ots here also placed in Frontier households that here not reached through the 
Comcast Cable Interconnect. Spots ran on the follohHng nethorks: 
 
CMDY eRVO AMC A&E 
DISC ENT ESPN FAM 
FOOD FX FXNC HGTV 
HIST LIF MTV NICK 
SPIKE Te  TLC TNT 
USA    

 
 
 

Teleiision Bsy Recap 
 
 
Total Hpea : $29n995 
Total Hpo s Ran: 602 
Total “Arrer Valse” Boass Hpo e: 203 
Total GRPs Deliierer: 286 
Asrience Reach: 75% 
Aieraie Asrience Freqseacy: 3s8 
 
 iepaaic Rario 
 
In order to provide additional reach to the statehHde Hispanic population, a four heek radHo 
buy scheduled Hn a “on one heek, off one heek” strategic pattern ran throughout the 
summer. 
 
One Hispanic 3n---second spot ran on the follohHng stations throughout the heekdaas and 
heekends: 
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Bririepor  Marke  
WCUM---AM 1450 
 
 ar oorr Marke  
eoaba 97.1 FM WLAT---
AM 
 
Neh  aiea Marke  
eoaba--- 99.5 FM 
 
Neh Britain Marke  
WRYM---AM 840 
 
 
 ispanic Rario Hchersle Recap 
Total Hpea : $11n980 
Total Hpo s Ran: 516 
Total “Arrer Valse” Boass Hpo e: 206 
 
Diii ap Bippboarre 
 
 He dHfferent Underage Drinking Prevention ads ran on eight hHghhaa billboards for the period 
of July 27---August 3n, 2015. These 8---second spots ran in the Hartford, Neh Haven and 
erHdge ort markets every day 24 hours per day and eetended our campaign for the remainder 
of the summer. 
 
Diiital Billboarr Bsy Recap 
Total Hpea : $8n970 
Total Hpo s Ran: 96n063 
Total “Arrer Valse” Boass Hpo s Ran: 48n031 
Online Vireo 
 
The Underage Drinking Prevention TV spot, “Not My KHd” aired on popular hebsHtes. ThHs 
buy has seen by a hHde statehHde audience on various hebsHte home pages bct skehed 
demographically to Adults 3 ---54. The commercial has seen and clicked on across a range of 
nehs, sports, parenting, and education hebsHtes including: 
 
acccheather.coa  usatoday.com  nehsheek.coa 
Parenting.com  Parents.com  family.com 
Mommysavers.com  Greatschools.org  esqcHre.coa csnehs.coa
  cbssports.com  roadandtrack.com 
nehhoaesocrce.coa  discovery.com  mothering.com 
entrepreneur.com  reporter.com  familydoctor.com 
parentingforum.com  usatodayhss.com  NeA.coa 
 oebcsHness.com  ESPN.com  horkHngaother.coa 
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gq.com        thetohntalk.com hashHngtontHaes.coa CNN.com
        travelandleisure.com pgatour.com 
popularmechanics.com latina.com nbcsports.com 
edccatHonhorld.coa dailypress.com MLe.coa 
education.com collegecures.com parentsask.com 

Online Web Banner Bsy Recap 
 

 
Total Hpea : $30n000 
Total Nsmber of TV Viehe: 1n309n150 
Total TV Viehs 75% or loaier: 975n833 
Total Click Throsihe: 2n084 
 
 
Paarora 
The CT DOT 3n---second radio spot “Not My KHd” and corresponding heb banners ran 
statehHde on Pandora, the leading internet radio service, during the heeks of May 25, June 
29, and August 31. These ads here demographically targeted to statehHde deaogra hHc of 
Adults 3 ---54. 
 
Paarora Bsy Recap 
 
 
Total Hpea : $6n000s00 
Total Impressions Deliierer: 761n357 
Total Click---throsihe: 4n311 
Total Arrer Valse Impressions: 311n357 
 
 
Total Uareraie Driakini Preieation Campaiin Deliiery 
 
 

Total Hpea : $86n945s00 
Tariet Asrience Reach: 90% 
Aieraie Freqseacy: 13s5 
 
 
 
 
 
 
 
 
 
 
 



 

 
 

Independent eHllboard Photos: 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Pandora Screen Shots: 
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NSTEWSRT Y PRACTICE 1 

PROJECT TITLE 
“Gaae Oeer” a  Hstracted  rHeHng MessagHng Caa aHgn 
 
TARGET 
Adclt drHeers throcgh the Hnncence or “nag  oher” of theHr chHld  assengers    
 
PROGRAM AREA 
Distracted Driving 
 
 ROeLEM  TATEMENT 
As  art of a neh HnHtatee for chHldren, WGe 's Hnnoeatee  HgHtal teaa Hs  rodccHng anHaaton 
and Hnteractee content for  e KI  .org featcrHng the  o clar anHaated host of WGe 's  ETC H 
hHth Rcff Rcffaan.  ETC H stll generates nearla   aHllHon eHdeo streams per month, 
deaonstratng that Rcff stll holds treaendocs a  eal. Rcff's neh  roiect ee lores the Ha act 
of aedHa and aobHle technologa on kHds, and Hs sc  orted hHth  Hlot fcndHng froa the 
Cor oraton for  cblHc eroadcastng, and ba a large natonal panel of academic advisers. This 
 roiect's foraatee hork Hnclcded a screea of oeer 4,nnn chHldren. One clear conclcsHon: kHds are 
acctela ahare that theHr  arents are dHstracted ba theHr ohn  hones (8 % re orted thHs) – even 
hhen theHr  arents are drHeHng. In a related focus group, one girl remarkably noted that she 
confiscates her aother's  hone Hn the car. And so WGe  Hs seekHng addHtonal fcndHng and 
 artners to create a foccsed and testable caa aHgn hhere kHds are the adeocates,  resscrHng 
parents to change theHr teetng behaeHors. KHds haee been scccessfcl at getng their parents to 
hear seatbelts, recycle, and stop smoking –so hha not thHs? WHth a coabHnaton of short onlHne 
anHaatons and dHgHtal Hnteractees – all supported by social media – WGe  hocld ee laHn the 
importance of the issue and harness the unstoppable tsunami that is a nagging child to get 
 arents to finalla hang c  and drHeeH 
 
OeJECTIVE  
The  rHaara obiectHee for thHs  roiect Hs to raHse ahareness aaong chHldren of the danger  osed 
by their parents' distracted driving. Delivered in a non-threatenHng haa ba a faaHlHar character, 
the aessage of thHs caa aHgn Hs one hhere kHds are encocraged to tell theHr  arents to foccs on 
driving. The dissemination of these messages is simultaneously ambitious and innovative. The 
 roiect hHll  rodcce anHaated   A eHdeo that hHll be dHstrHbcted hHdela throcgh  e  KI   onlHne 
and socHal aedHa channels. It hHll be aade aeaHlable for broadcasters ba the ConnectHcct 
 Hghhaa  afeta,  e artaent of Trans ortation. 
 
AddHtHonal content aHaed at kHds hHll be  roeHded throcgh a hebsHte that Hs alreada cnder 
deeelo aent at  bskHds.org and Ht hHll be coa leaented ba content for  arents. The 
cornerstone of thHs content hHll be a aobHle-frHendla dHgHtal gaae that hHll demonstrate that 
teetHng and safe drHeHng cannot coeeHst. KHds or  arents hHll be able to  laa thHs gaae. 
 
 
STRATEGIES 
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Game development:  
A kea a  roach he took Hn deeelo Hng a dHgHtal gaae has to offer the  laaer a chance to  
keep the driver’s thoughts clear and foccsed, leaeHng the  assenger to address ana dHstractons. 
UsHng the eHscal teetng langcage of eaoiHs, he haee created gaae  Heces the  laaer acst 
assign to either the driver’s thoughts or the passenger’s. The player has to keep the driver 
focused on traffic,  edestrHans, heather etc. and so acst assHgn these Hcons to Rcff’s thocght 
bcbbles and assHgn the rest (food, Hnconseqcental eeents, aedHa cse etc.) to Rcff’s ne heh 
Glen, hho Hs re resents the chHld/ laaer.  
  
The game introduces feedback to ee laHn hha a drHeer aHght need, for eeaa le, to be ahare of 
a ball or dog Hn the road, or hha the drHeer shocld not be hearHng head hones. The gaae also 
has ta Hcal gaaHng featcres scch as a taer, rocnds of HncreasHng dHfficclta, fcn feedback, socnd 
effects, and an oeerall goal (of coa letng a faaHla  hoto albca.)  
  
We also chose to aake thHs ocr first eeer res onsHeela desHgned gaae, one Hn hhHch the gaae’s 
se arate coa onents noh and confora to the sHze and sha e of a deskto  or aobHle brohser. 
ThHs creates as seaaless an ee erHence for a  laaer on a tablet,  hone or la to  as  ossHble. The 
gaae res onds to both aocse Hn ct or tocchscreen.  ocnd effects Hnclcde an arcade---game 
stale eersHon of the dHstracted drHeHng song he created.  
 
Website development:  
 
These aaterHals hHll be Hncor orated Hnto the  o clar Rcff Rcffaan hebsHte at  e  KHds and hHll 
include not only the videos but a rich set of complementary material for children and adults. 
These include:   
 
•     A qcHz hhere Rcff asks qcestons aboct drHeHng and offers a  ro rHate feedback  
•     A pledge for families to print and sign  
•     Real le ers froa kHds aboct theHr ohn dHstracted drHeHng ee erHences  
•     A gcHde for  arents ee laHnHng hhat’s Hn the eHdeo  
•     eackgrocnd Hnforaaton for parents about the hazards of distracted driving  
 aa le Haages froa these are beloh:  
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RESULTS 
 
A neh grant has been aharded hhHch hHll alloh cs to coa lete the gaae,  
 cblHsh the hebsHte and eHdeos and hork hHth aarketng colleagces to  roaote  
all of thHs content. It hHll also alloh WGe  to sc  ort a  ro osed lacnch eeent Hn  
 artord CT.  
 
COST 
$ 88,3 6.nn 
 
Fsariai Hosrce(e):    
4n (e)  
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NSTEWSRT Y PRACTICE 2 
 
PROJECT TITLE 
 Hgh RHsk Rcral Roads   eed  roiect ( RRR) – Phyllis DiFiore 
Connectcct Hs the onla state that ctlHzed   WA  enalta transfer fcndHng for  RRR.  ThHs  Hgh 
VHsHbHlHta Enforceaent has HnHtated Hn   Y2n14 and contnced Hnto   Y2n1 .  
 
TARGET 
McnHcH alHtes that haee  Hgh RHsk Rcral Roads hhere s eedHng  robleas haee been Hdentfied.    
 
PROGRAM AREA 
  eed Enforceaent and Edccaton 
 
 ROeLEM  TATEMENT 
During the 2006 to 2010 period, the most prevalent driver-related factors Hn fatal crashes here 
speeding-related.  In 2010, speeding-related has HdentHfHed Hn 28.1% of fatal crashes.   roa 
Jancara 1, 2n12 to  eceaber 31, 2n12, ConnectHcct’s “ Hgh RHsk Rcral Roads” had 23 fatalHtHes 
and 6n seeere HnicrHes. 17 tohns had acltH le crashes HneoleHng a total of 8 fatalities and 29 
serHocs “A” ta e HnicrHes.  Over the 5-year period of 2006 to 2010, the greatest proportion of 
fatalHtHes (36.n  ercent) occcrred on roads hHth a  osted s eed lHaHt of 3n a h or less, follohed 
ba roads hHth lHaHts of 3  or 4n a h (2 .3  ercent) and 4  or  n a h (16.7  ercent).  
 
OeJECTIVE  
The aaHn obiectee has to sHgnHficantla redcce the ncaber of fatalHtes and serHocs Hnicra 
crashes on rcral roads.  ThHs has accoa lHshed throcgh a s eed enforceaent caa aHgn 
combining high eHsHbHlHta enforceaent ( VE) and the strategHc cse of aedHa octlets on 
Connectcct’s rcral roads.  HstorHcalla, strong hHgh eHsHbHlHta enforceaent efforts Hntegrated hHth 
targeted aedHa caa aHgns haee  roeen to be aost effectee Hn creatng change Hn  cblHc 
behavior. 

STRATEGIES 
The acteHtes Hnclcded: 
1. LI AR,  O  LER and s eed dHs laa sHgns here  crchased and csed hhere the s eedHng 

 robleas haee been HdentHfHed.  TraHnHng classes here also aade aeaHlable to edccate 
ConnectHcct’s Lah Enforceaent TraHners on the proper use of these speed detection devises.  

2. The program also provided overtime funding for high-visibility enforcement initiatives.  
Enforceaent has data based,  erforaance drHeen and s eed enforceaent dcrHng the 
identified problem time periods. 

3. The neet stratega csed has a  cblHc HnforaatHon and edccatHon coa onent.  aHd and Hn-kind 
media campaign including radio spots, TV spots, Pandora, billboards, and on-line banners 
hhere csed to brHng the eHscal aessage on the s eedHng  roblea Hn ocr state.  The  Hghhaa 
 afeta  taff horked closela hHth the contracted aedHa conscltant to deeelo  a neh TV 
coaaercHal fHlaed Hn  tonHngton hhHch Hs one of the hHgh rHsk rcral tohns. 

 
RESULTS 
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Enforcement ran from July 1, 2015 – Acgcst 31, 2n1  and the resclts Hnclcded: 
• 47 rcral tohns receHeed fcndHng   
•  ,3 2 hocrs of enforceaent  
•  , 2  s eed cHtatons here Hssced 
• 1,n86 other aotor eehHcle cHtatons 
• 123 cell hone cHtatons 
• 1 1 seat belt cHtatons 
• 8 drHeHng cnder the Hnncence  

 
COST 

• Enforcement  $ 465,815 
• Equipment    $ 141,284 
• Radar Training  $  9,950 
• Media   $ n.nn (ReceHeed added ealce froa last aear’s aedHa caa aHgn) 

 
Fsariai Hosrce(e):    
4n (d) - $0.00 
FHWA - $607,099 
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ATTITUDE AND AWARENEHH 
SUTCSME MEAHUREH 

 
  



 

126 
 

 
 
CT  opiray Haoe Driiiai Campaiia – DMV Reesp e  
November 2014 vs. Jaiuary 2015  
 
 The purpose of this memo is to outline the Connecticut Department of Transportation’s 
 Hghhaa  afeta OffHce resclts for Waee 1 ( re) and Waee 3 ( ost) of the  MV screea effort 
surrounding the Holiday 2014 Safe Driving Initiative.  A one- age qcestHonnaHre has dHstrHbcted Hn 
 MV offHces and has desHgned to assess res ondents’ knohledge and ahareness of the paid media 
that has  crchased ba the  Hghhaa  afeta OffHce and aHred scrrocndHng the holHdaa season ( re-
ThanksgHeHng thocgh Neh Year’s). The  artHcH atHon of the  MV offHces has essentHal Hn ocr analasHs 
of the caa aHgn and he hocld lHke to eetend ocr thanks and gratHtcde to each offHce for theHr efforts. 
Nine CT DMV offices here eHsHted: erHdge ort,  anbcra,  aaden, Neh erHtaHn, Norhalk, NorhHch, 
Waterbcra, WethersfHeld and WHnsted.  The fHrst haee of  MV screeas has condccted dHrectla 
before the aedHa began (Noeeaber 18 – 22, 2n14) and another haee has collected dHrectla 
afterhard (Jancara 2 – 8, 2015).   
 
 A sna shot of the resclts Hs  roeHded beloh hhereas detaHled analasHs of the tho screea 
haees Hs  roeHded Hn the follohHng  ages. Resclts HndHcate Hncreases Hn  erce tHon of 
enforceaent seeerHta betheen the  re Waee and the post Wave for both general traffic 
enforceaent and  UI enforceaent. Ahareness of the safe drHeHng aessage and slogan 
recognHtHon dHd not dHffer acch betheen the  re Waee and the  ost Waee. The ncaber of 
res ondents that re orted haeHng recentla “read, seen, or heard anything” aboct safe drHeHng 
reaaHned at 6n.9  ercent froa baselHne to  ost Waee. RecognHtHon of the slogan “Drive Sober 
of Get Pulled Over” Hncreased sHgnHfHcantla, froa 41.3  ercent at baselHne to  2.2  ercent Hn the 
post Wave, p<.nnn1.  
 
 The tables that folloh scaaarHze res ondent characterHstHcs as hell as screea qcestHon 
resclts across the tho haees.  All statHstHcal sHgnHfHcance testHng has done hHth chH-square 
analysis at the p<n.n1 leeel. 
 
Baeic Iaoorma ioa aar Demoiraphice 
A  roeHaately 140-1 n screeas here collected Hn each offHce Hn each of the haees (Table 1).  
There here a total of 2,771 screea res ondents Hn the  re and  ost haees, 1,388  re-campaign 
and 1,383  ost-campaign.    

Tabpe 1s Nsmber oo Comppe er Hsrieye by DMV Sooice Loca ioan by Waie 
 
 
 
 
 
 
 
 
 
 

Sooice Loca ioa Pre Waie Poe  Waie 
erHdge ort 150 1 3 
Danbury 150 154 
Hamden 159 154 
Neh erHtaHn 158 158 
Norhalk 155 154 
NorhHch 151 155 
Waterbury 150 1 3 
Wethersfield 158 149 
Winsted 157 1 3 
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Table 2 summarizes the demographic characteristics of the survey respondents. During both 
 re Waee and  ost Waee, a lHttle aore than half ( 6.3% and  3.9%, res ectHeela) of screea 
res ondents here aale.  crHng both haees, the tho aost coaaon re orted age categories for 
res ondents here 21-34 aear olds (26.6% Hn  re Waee and 31.n% Hn  ost Waee) and 3 -49 year 
olds (31. % Hn  re Waee and 27.4% Hn  ost Waee). The aaiorHta of res ondents here WhHte Hn 
both haees (71.6% Hn  re Waee and 69.6% Hn  ost Waee). A  roeHaatela 18  ercent of 
res ondents here  Hs anHc (18.8% Hn  re Waee, 17.6% Hn  ost Waee).  
 

Tabpe 2s Demoiraphic Charac erie ice oo Hsriey Reepoarea e 
 

Characteristic Pre Waie Poe  Waie 
Hex   
 Male  6.3%  3.9% 
 Female 43.7% 46.1% 
Total (N) 100%  

(N=1,384) 
100% 

 (N=1,368) 
Aie   
 Under 18 1.2% 1.0% 
 18-20 4.1% 4.6% 
 21-34 26.6% 31.n% 
 3 -49 31. % 27.4% 
 50-59 19.1% 2n.3% 
 60+ 17.5% 15.7% 
Total (N) 100%  

(N=1,381) 
100%  

(N=1,378) 
Race   
 White 71.6% 69.6% 
 elack 11.2% 13.1% 
 Asian 3.6% 3.2% 
 Native American 0.5% n.3% 
             Other 11.9% 12.9% 
             Multiple 1.2% 1.0% 
Total (N) 100%  

(N=1,324) 
100%  

(N=1,322) 
 iepaaic   
 Yes 18.8% 17.6% 
 No 81.2% 82.4% 
Total (N) 100%  

(N=1,329) 
100%  

(N=1,306) 
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Bep  & Apcohop Uee  
 
 Tables 3 to 6 scaaarHze and coa are the fHndHngs for  re Waee and  ost Waee ba 
qcestHon. QcestHons here groc ed together hHth others based on scbiect sHaHlarHta.   
 
 There has no sHgnHfHcant change Hn re orted seat belt cse betheen  re Waee and  ost 
Wave.  ercentage of Res ondents that HndHcated “Always” hearHng theHr seat belts Hncreased 
slHghtla froa 8 .7  ercent Hn  re Waee to 86.3  ercent Hn  ost Waee (see Table 3). More than 8  
 ercent of Res ondents HndHcated that, Hn the  ast 3n daas, thea had not once drHeen hHthHn tho 
hours of drinking. 
 

Tabpe 3s Bep  Uee aar Apcohop Ueen Qsee ioae 7 & 12 
 

Qsee ioa Pre Waie Poe  Waie 

Q7s   oh oo ea ro yos see eea  bep e hhea yos             
rriie/rire ia a carn iaan HUV or pick sp? 

  

 Alhaas 85.7% 86.3% 
            Nearla Alhaas  8.5% 7.3% 
            Sometimes 3. % 4.4% 
            Seldom 1.5% 0.9% 
            Never 0.9% 1.2% 
 Total (N)  100%  

(N=1,382) 
100%  

(N=1,375) 
Q12s Ia  he pae  30 rayen hoh maay  imee haie yos 
rriiea a mo or iehicpe hi hia 2 hosre ao er rriakiai 
apcohopic beieraiee? 

  

              None 86.5% 86.0% 
              1 or 2 times 8.1% 8.0% 
              3 or aore tHaes 5.4% 5.0% 
 Total (N)  100%  

(N=1,307) 
100%  

(N=1,272) 
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Percep ioa oo Heieri y oo Eaoorcemea  & Experieace hi h Eaoorcemea  

 
 DMV survey responses indicated some increases in perception of enforcement severity 
(Table 4). Res ondents eealcated that theHr chance of “Always” receHeHng a tHcket for not csHng a 
seat belt has 26.1  ercent Hn both Waees. More than a qcarter (28.6  ercent) of  re Waee 
res ondents icdged that state and local  olHce enforced seat belt lahs “Very Strictly” coa ared 
to 33.   ercent Hn  ost Waee. There has a aargHnalla sHgnHfHcant Hncrease Hn  ro ortHon of 
Res ondents hho icdged that  tate and Local  olHce enforced drHnkHng and drHeHng lahs and 
oeerall drHeHng lahs “Very Strictly”. More than half ( 3. %) of  re Waee res ondents re ortHng 
that  tate and Local  olHce enforced drHnkHng and drHeHng lahs “Very Strictly”, coa ared to  9.2 
percent of  ost Waee Res ondents(p<.n ). Oeerall traffHc lahs here  erceHeed to be enforced 
“Very Strictly” ba 28.n  ercent of  re Waee res ondents coa ared to 32.n  ercent Hn the  ost 
Waee (p<.n ). 
 

Tabpe 4s Hsriey Qsee ioae 8n 11n 13n 14n 15 
 

    Qsee ioa Pre Waie  Poe  Waie  

Q8s Wha  ro yos  hiak  he chaacee are oo ie  iai a 
 icke  io yos roa’  see yosr eea bep ?  

  

 Alhaas 26.1% 25.5% 
 Nearla Alhaas 16.3% 17.4% 
             Sometimes 38.6% 36.9% 
             Seldom 12.7% 14.3% 
             Never   6.3%   6.0% 
 Total (N) 100%  

(N=1,365) 
100%  

(N=1,367) 
Q11s  Do yos  hiak e a e aar pocap popice eaoorce  he 
eea  bep  pahe:  

  

 Very Strictly 28.6% 33. % 
  oaehhat  trHctla 42.8% 41.1% 
             Not Very Strictly 21.6% 18.9% 
             Rarely   5.1%   4.7% 
             Not at All   1.9%   1.8% 
 Total (N) 100%  

(N=1,341) 
100%  

(N=1,354) 
Q13s Wha  ro yos  hiak  he chaacee are oo ie  iai 
arree er io yos rriie ao er rriakiai?   

  

 Alhaas 32.3% 34.n% 
            Nearla Alhaas  22.8% 22.9% 
            Sometimes 3n.6% 3n. % 
            Seldom   6.0%   4.8% 
            Never   8.3%   7.8% 
 Total (N) 100%  

(N=1,348) 
100%  

(N=1,349) 
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    Qsee ioa Pre Waie  Poe  Waie  

Q14s  Do yos  hiak e a e aar pocap popice eaoorce  he 
rriakiai aar rriiiai pahe:  

  

 Very Strictly  3. % 59.2%^ 
  oaehhat  trHctla 36.8% 32.3% 
             Not Very Strictly   6.8%   6.7% 
             Rarely   1.6%   0.7% 
             Not at All   1.3%   1.2% 
 Total (N) 100%  

(N=1,349) 
100%  

(N=1,353) 
Q15s  Do yos  hiak e a e aar pocap popice eaoorce  he 
oierapp  raooic pahe:  

  

 Very strictly 28.0% 32.n%^ 
  oaehhat  trHctla  3. % 51.5% 
             Not Very Strictly 14.2% 13.3% 
             Rarely   3. %   1.9% 
             Not at All   0.9%   1.2% 
 Total (N) 100%  

(N=1,352) 
100%  

(N=1,356) 
^ Significant at p<.n    
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 MV screea res onses HndHcated that res ondents had soae  ersonal ee erHence hHth 
enforceaent (Table  ). Res ondents here asked Hf thea had eeer receHeed a tHcket for not 
hearHng a seat belt. There has a non-sHgnHfHcant change betheen haees; 13.   ercent 
respondents indicated they had received a ticket in pre Wave compared to 12.7 percent in post 
Wave. There has no change Hn  ercentage of res ondents HndHcatHng haeHng gone throcgh an 
alcohol check oHnt Hn the  ast 3n daas (14.1% Hn  re Waee coa ared to 14.2% Hn  ost Waee). 
There has a non-significant decrease in percentage of respondents that indicated having gone 
throcgh a seat belt check oHnt Hn the  ast 3n daas, froa 17.7  ercent Hn  re Waee to 1 .9 
 ercent Hn  ost Waee. A  roeHaatela 1n  ercent of Res ondents re orted haeHng receHeed a 
tHcket for cell  hone cse. The rate of tHcketHng shohed no change froa  re Waee (1n. %) to 
 ost Waee (9.2%).   
 
 

Tabpe 5s Hsriey Qsee ioae 9n 18n 19n 20 
 

Qsee ioa Pre Waie  Poe  Waie  

Q9s  aie yos eier receiier a  icke  oor ao  heariai 
yosr eea  bep ? 

  

Yes 13. % 12.7% 
No 86.5% 87.3% 
Total (N)  100% 

(N=1,362) 
100%  

(N=1,360) 
Q18s Ia  he pae  30 rayen haie yos ioae  hrosih a 
checkpoia  hhere popice here pookiai oor apcohop-
impairer rriiere? 

  

Yes 14.1% 14.2% 
No 85.9% 85.8% 
Total (N)  

100% N=1,336) 
100%  

(N=1,342) 
Q19s Ia  he pae  30 rayen haie yos ioae  hrosih a 
checkpoia  hhere popice here pookiai oor sabep er 
rriiere? 

  

Yes 17.7% 15.9% 
No 82.3% 84.1% 
Total (N)  

100% N=1,328) 
100%  

(N=1,339) 
Q20s  aie yos eier receiier a cepp phoae  icke ?   

Yes 10.5%   9.2% 
No 89.5% 90.2% 
Total (N)  

100% N=1,333) 
100%  

(N=1,342) 
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Ahareaeee oo Haoe Driiiai Meeeaie aar Hpoiaa Recoiai ioa  
 
  MV screea res onses HndHcated soae sHgnHfHcant Hncrease Hn  cblHc ahareness of safe 
drHeHng aessages froa  re Waee to  ost Waee. There has no change Hn  ercentage of 
respondents indicating having “read, seen or heard anything about safe driving in Connecticut” 
froa  re Waee to  ost Waee, hHth both haees at 6n.9  ercent. Those ansherHng aes to thHs 
screea qcestHon here then asked aboct the socrce of the aessage. Resclts are scaaarHzed Hn 
Table 6. Res ondents here also asked Hf thea kneh the naae of ana safe driving enforcement 
 rograa Hn ConnectHcct. The slogan “Drive Sober of Get Pulled Over” has recognHzed ba 41.3 
percent of respondents in pre Wave compared to 52.2 percent of respondents in post Wave, 
 <.nnn1. No other slogan shohed a sHgnHfHcant Hncrease.  
 

Tabpe 6s Hsriey Qsee ioae 16 aar 17 
 
Qsee ioa Pre Waie   Poe  Waie   
Q16s  aie yos recea py rearn eeean or hearr aay hiai 
abos  eaoe rriiiai ia Coaaec ics ? 

  

Yes 60.9% 60.9% 
No 39.1% 39.1% 
Total (N)  100%  

(N=1,334) 
100%  

(N=1,342) 
Q16as Where rir yos eee or hear abos  aay hiai 
abos   eaoe rriiiai ia Coaaec ics ? 

  

 Nehs a er 28.5% 24.3% 
 Radio 37.1% 38.9% 
 TV 58.7% 60.8% 
  oster/eHllboard 36.9% 39.6% 
 ecs   7.4% 10.6%^ 
 Checkpoint 11.9% 12.3% 
 Movie   5.8%   5.7% 
 Other 10.6% 10.6% 
Q17s Do yos kaoh  he aame oo aay eaoe rriiiai 
eaoorcemea  proiram(e) ia CT? 

  

             Drive Sober or Get Pulled Over 41.3% 52.2%* 
             eczzed  rHeHng Hs  rcnk  rHeHng 25.7% 28.6% 
 Click it or Ticket 72.6% 74.7% 
 Don’t Let This  olHdaa ee Yocr Last 13.6% 14.5% 
 Drunk Driving. Over the Limit. Under Arrest 21.5% 23.9% 
 You Drink & Drive. You Lose 31.8% 31.2% 
 A Happy Holiday is a Safe Holiday   8.5% 10.0% 
 Friends Don’t Let Friends Drive Drunk 44.7% 44.3% 
             ecckle U  CT 31.n% 31.n% 
 SubtraCT the Distraction   2.4%   2.2% 
             U  rHee. U Teet. U  aa 32.3% 31. % 
*Significant at p<n.n1 
^Significant at p<n.n  
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Ahareaeee oo Lahe aar Fiaee  
 
  creea qcestHons also HnqcHred aboct res ondents’ knohledge of seat belt fHnes and cell 
phone use fines  
 
 There here no sHgnHfHcant changes Hn re orted knohledge of eHther belt or cell  hone 
fines. The most commonly reported fine for a seat belt violation has betheen $86 and $11 , 
re orted ba 32.2  ercent of  re Waee res ondents, coa ared to 32.n  ercent of  ost Waee 
res ondents. The aost coaaonla re orted fHne for a fHrst offense cell  hone eHolatHon has 
betheen $1nn and $12 , re orted ba 41.6  ercent of Respondents in the pre Wave, compared 
to 38.9  ercent of res ondents Hn the  ost Waee.  

 
Tabpe 7s Hsriey Qsee ioae 10aar 21 

 
Qsee ioa Pre Waie   Poe  Waie   
Q10s Wha  ie  he oiae oor iiopa iai  he eea  bep  pah ia 
Coaaec ics ? 

  

Less than $3    2.8%   2.4% 
$3  to $ n 14.3% 12.8% 
$51 to $65   9.7% 11.6% 
$66 to $85 15.9% 14.0% 
$86 to $115 32.2% 32.n% 
More than $115 25.2% 27.2% 
Total (N)  100%  

(N=1,153) 
100% 

(N=1,186) 
Q21s Wha  ie  he oire  oooeaee oiae oor iiopa iai  he cepp 
phoae pah ia Coaaec ics ? 

  

$99 or less 15.5% 13.8% 
$100 to $125 41.6% 38.9% 
$126 to $150 14.2% 17.8% 
$151 to $175 10.0% 8.6% 
$176 to $200 8.8% 8.8% 
More than $200 10.0% 12.2% 
Total (N)  100%  

(N=1,095) 
100%  

(N=1,131) 
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Coaaec ics  Cpick I  or Ticke  Campaiia 2015 - DMV Reesp e 
 
The  cr ose of thHs aeao Hs to share hHth the ConnectHcct  e artaent of Trans ortatHon’s  Hghhaa 
 afeta OffHce (  O) resclts for Waee 1 ( re) and Waee 2 ( ost) of the  MV screea effort scrrocndHng 
the 2015 Click It or Ticket Initiative. A one- age qcestHonnaHre has dHstrHbcted Hn  MV offHces 
desHgned to assess res ondents’ knohledge and ahareness of the  aHd aedHa that has  crchased ba 
  O.. The  artHcH atHon of the  MV offHces has essentHal Hn ocr analasHs of the caa aHgn and he 
hocld lHke to eetend ocr thanks and gratHtcde to each offHce for theHr efforts. NHne CT  MV offHces 
here eHsHted: erHdge ort,  anbcra,  aaden, Neh erHtaHn, Norhalk, NorhHch, Waterbcra, 
WethersfHeld, and WHnsted. The fHrst haee of  MV screeas has condccted dHrectla before the media 
began and the second haee has collected dHrectla afterhard . 
 
A sna shot of the resclts Hs  roeHded beloh hhereas detaHled analasHs of the tho screea haees 
Hs  roeHded Hn the follohHng  ages. Resclts HndHcate that self-reported belt use decreased slightly 
froa Waee 1 to Waee 2. More than eHghta  ercent (86.2%) of res ondents re orted “Always” 
hearHng theHr seatbelt Hn Waee 1 dro  Hng (nonsHgnHfHcantla) to 8 .4  ercent Hn Waee 2. The 
percentage of respondents indicating the chance of getting a tHcket has “Always” remained 
stable.  Just over one third of respondents indicated that State and Local police enforced the 
seat belt lah “Very Strictly” hHth saall decreases froa Waee 1 to Waee 2.  Res ondent  ersonal 
ee erHence of enforceaent Hncreased sHgnHfHcantla froa Waee 1 to Waee 2 (froa 19.8% to 
24.7%).   Hne ahareness also shohed sHgnHfHcant Ha roeeaent (3 .9% to 39.8%) Ahareness of 
the safe drHeHng aessages shohed a sHgnHfHcant Hncrease froa Waee 1 to Waee 2. The ncaber of 
respondents that re orted haeHng “read, seen, or heard anything” aboct eetra belt enforceaent 
in Connecticut increased significantly, as did percentage of respondents having read, seen or 
heard “anything about belts in Connecticut”. When asked hhere the safe drHeHng aessage has 
heard, the aost coaaon anshers here TV and radio. RecognHtHon of the “Click It or Ticket” 
campaign slogan increased from 87.9 percent in Wave 1 to 90.8 percent in Wave 2.  
 
The tables that folloh scaaarHze res ondent characterHstHcs as hell as screea question results 
across the tho haees.  All statHstHcal sHgnHfHcance testHng has done hHth chH-square analysis. 
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Baeic Iaoorma ioa aar Demoiraphice 
 
A  roeHaatela 1 n screeas here collected Hn each offHce for each haee (Table 1). There here a 
total of 2,763 screea res ondents, 1,392  re-caa aHgn and 1,371  ost-campaign.  
 

Tabpe 1s DMV Sooice Loca ioa aar Nsmber oo Comppe er Hsrieyen by Waie 
 
 
 
 
 
 
 
  

Office Loca ioa Waie 1 Waie 2 
erHdge ort 149 151 
Hamden 158 1 3 
Danbury 155 154 
Neh erHtaHn 151 151 
NorhHch 156 151 
Waterbury 156 1 3 
Wethersfield  156 150 
Winsted 154 152 
Norhalk 157 156 
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Table 2 summarizes the demographic characteristics of survey respondents. During both Wave 
1 and Waee 2, icst oeer half ( 2.8% and  3.4%, res ectHeela) of screea res ondents here aale. 
 crHng both haees, the tho aost coaaon re orted age categorHes for res ondents here 3 -49 
aear olds (28.8% Hn Waee 1 and 26.8% in Wave 2) and 21-34 aear olds (28.6% Hn Waee 1 and 
27.4% Hn Waee 2). The aaiorHta of res ondents here WhHte (68. % Hn Waee 1 and 7n.n% Hn 
Waee 2).  Jcst oeer 2n  ercent of res ondents here  Hs anHc (24.2% Hn Waee 1, 2n.2% Hn Waee 
2).  Significant differences Hn Waee 1 es Waee 2 res onses for age (  < .nnn1) and  Hs anHc 
statcs         ( < .n ) here also focnd. 
 

 
Tabpe 2s Demoiraphic Charac erie ice oo Hsriey Reepoarea e 

 
Characteristic Waie 1 Waie 2 

Gearer   
 Male 52.8%  3.4% 
 Female 47.2% 46.6% 
Total (N) 100% (N=1,384) 100%  (N=1,366) 
Aie   
 Under 18   0.9%   2.9%* 
 18-20   3. %   6.6% 
 21-34 28.6% 27.4% 
 3 -49 28.8% 26.8% 
 50-59 21.3% 20.0% 
 60+ 16.8% 16.4% 
Total (N) 100% (N=1,383) 100%  (N=1,368) 
Race   
 White 68.5% 70.0% 
 elack 10.2% 11.5% 
 Asian   3.8%   3.3% 
 Native American   0.8%   1.1% 
               Other 15.8% 13.n% 
 Multiple   0.9%   1.1% 
Total (N) 100% (N=1,302) 100%  (N=1,312) 
 iepaaic   
 Yes 24.2% 20.2%^ 
 No 75.8% 79.8% 
Total (N) 100% (N=1,308) 100%  (N=1,300) 

    Driiiai Be heea Miraiih  aar 4am 
               None/Almost None 75.7% 75.4% 
               A Lot Less Than Half 16.4% 16.3% 
               About Half    4.7%    5.7% 
               A Lot More Than Half    1.6%    1.6% 
              All/Almost All    1.5%     1.0% 
Total (N) 100% (N=1,374) 100%  (N=1,347) 

*Significant at p<n.n1 ^ p<n.n  
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Bep  & Reaeoa oor Beiai H opper by Popice  
 
Tables 3 to 7 scaaarHze the fHndHngs for Waee 1 and Waee 2 ba qcestHon. QcestHons here 
groc ed together hHth others based on scbiect sHaHlarHta.   
 
There has a non-significant decrease in reported seat belt use from Wave 1 to Wave 2. The 
percentage of respondents re ortHng “Always” hearHng theHr seat belts has 86.2  ercent Hn 
Waee 1 coa ared to 8 .4  ercent Hn Waee 2 (see Table 3). Res ondents here also asked 
“When aoc  ass a drHeer sto  ed ba  olHce [Hn the daatHae/Hn the nHghttHae], hhat do aoc thHnk 
the sto  has for?” Resclts for both daatHae and nHghttHae are shohn Hn Table 4.  
 

Tabpe 3s Hepo Repor er Bep  Ueen Qsee ioa 11 
 
Qsee ioa Waie 1  Waie 2  
Q11s   oh oo ea ro yos see eea  bep e hhea yos             
rriie/rire ia a carn iaan HUV or pick sp? 

  

Alhaas 86.2% 85.4% 
Nearla Alhaas   7.3%   8.8% 
Sometimes   4.1%   3.n% 
Seldom   1.1%   1.3% 
Never   1.3%   1.5% 
 Total (N)  100% (N=1,379) 100%  (N=1,360) 

 
 

Tabpe 4s  Reaeoae oor Beiai H opper by Popicen Qsee ioae 6 aar 7 (msp ippe reepoaeee) 
 
Qsee ioa Waie 1  Waie 2  
Q6s Whea yos paee a rriier e opper by popice ii the 
daytimen hha  ro yos  hiak  he e op hae oor? 

  

 Speeding 72.1% 73.2% 
  eat eelt VHolatHon  23. % 21.9% 
 Drunk Driving   4.3%   5.5% 
 Reckless Driving   7.8%   8.2% 
 Registration Violation   8.2%   8.5% 
 Other 12.8% 14.2% 
 Total N  N=1,355 N=1,323 
Q7s Whea yos paee a rriier e opper by popice ii the 
iinhttimen hha  ro yos  hiak  he e op hae oor? 

  

 Speeding 46.7% 46.2% 
  eat eelt VHolatHon    7.7%   7.0% 
 Drunk Driving 44.7% 47.9% 
 Reckless Driving 19.3% 18.1% 
 Registration Violation   5.1%   4.5% 
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 Other 11.6% 11.6% 
 Total N  N=1,345 N=1,333 
 
Percep ioa oo Heieri y oo Eaoorcemea  & Experieace hi h Eaoorcemea  
 
 MV screea res onses shohed no sHgnHfHcant increase or decrease in perception of 
enforceaent seeerHta froa Waee 1 to Waee 2 (Table  ). When asked to eealcate the chance of 
receiving a ticket for not using a seat belt, 25.6 percent of respondents in Wave 1 indicated it 
has “Always”, coa ared to 2 .   ercent Hn Waee 2. More than a thHrd (38.2%) of Waee 1 
res ondents icdged that  tate  olHce enforced seat belt lahs “Very Strictly” coa ared to 36.8 
 ercent Hn Waee 2. When asked aboct seeerHta of enforceaent ba Local  olHce: 3 .3  ercent of 
Wave 1 respondents selected “Very Strictly”, coa ared to 33.6  ercent Hn Waee 2.   
 
 

Tabpe 5s Hsriey Qsee ioae 12n 13n 14 
 
Qsee ioa Waie 1  Waie 2  
Q12s  Wha  ro yos  hiak  he chaacee are oo ie  iai a 
 icke  io yos roa’  hear yosr eea bep ?  

  

Alhaas 25.6% 25.5% 
Nearla Alhaas 19.2% 20.1% 
Sometimes 38.8% 3 .9% 
Seldom 11.9% 14.3% 
Never   4.5%   4.1% 
 Total (N) 100% (N=1,377) 100%  (N=1,351) 
Q13s  Do yos  hiak  he Coaaec ics  H a e Popice 
eaoorce  he eea  bep  pah: 

  

Very strictly 38.2% 36.8% 
 oaehhat  trHctla 41.0% 42.7% 
Not Very Strictly 15.9% 16.1% 
Rarely   4.1%   3.2% 
Not at All   0.9%   1.2% 
 Total (N) 100% (N=1,374) 100%  (N=1,349) 
Q14s  Do yos  hiak  he pocap popice eaoorce  he eea  
bep  pah:  

  

Very strictly 3 .3% 33.6% 
 oaehhat  trHctla 40.6% 42.1% 
Not Very Strictly 18.1% 17.7% 
Rarely   5.0%   4.6% 
Not at All   1.1%   2.0% 
 Total (N) 100% (N=1,368) 100%  (N=1,347) 
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 MV screea res onses HndHcated that res ondents had soae  ersonal ee erHence hHth 
enforceaent (Table 6).  More than 1n percent of respondents received a belt ticket at some 
 oHnt (12.n% Hn Waee 1 es. 14. % Hn Waee 2). There has a sHgnHfHcant Hncrease Hn  ercentage of 
res ondents haeHng ee erHenced seat belt enforceaent Hn the  ast aonth, froa 19.8  ercent Hn 
Wave 1 to 24.7  ercent Hn Waee 2 (p<.n1).  artHcH ants here asked hhether or not  olHce 
shocld be able to sto  a eehHcle solela for a seat belt eHolatHon. There has lHttle change froa 
Waee 1 (76.1% res ondHng yes) to Waee 2 (77. %).  Res ondents here gHeen a selectHon of 
dollar ranges to HdentHfa the ConnectHcct seat belt eHolatHon fHne.  More than a thHrd (3 .9% Hn 
Waee 1 and 39.8% Hn Waee 2) selected the corrected aaocnt.  Res onses froa Waee 1 to Waee 
2 here sHgnHfHcantla dHfferent (  < .n ), hHth aore res ondents shohHng ahareness for the 
correct fine amount in Wave 2 compared to Wave 1.  
 

 
Tabpe 6s Hsriey Qsee ioae 15n 17n 20 aar 8 

 
Qsee ioa Waie 1  Waie 2  
Q15s  aie yos eier receiier a  icke  oor ao  heariai yosr 
eea  bep ? 

  

Yes 12.0% 14.5% 
No 88.0% 85.5% 
Total (N)  100% (N=1,342) 100% (N=1,313) 
Q17s Ia  he pae  moa hn haie yos pereoaappy experieacer 
eaoorcemea  by popice pookiai a  eea  bep  see? 

  

Yes 19.8% 24.7%* 
No 80.2% 7 .3% 
Total (N)  100% (N=1,352) 100% (N=1,337) 
Q20s Hhospr  he popice be abpe  o e op a iehicpe oor a eea  
bep  iiopa ioa apoae? 

  

Yes 76.1% 77.5% 
No 23.9% 22.5% 
Total (N)  100% (N=1,329) 100% (N=1,308) 
Q8s Wha  ie  he oiae oor iiopa iai  he eea  bep  pah ia 
Coaaec ics ?   
Less than $3     3.3%    1.8% 
$3 -$50 12.2% 10.9% 
$51-$65 10.2%   8.7% 
$66-$85 14.2% 15.0% 
$86-$115 3 .9% 39.8%^ 
Over $115 24.1% 23.8% 
Total (N)  100% (N=1288) 100% (N=1,260) 

*Significant at p<n.n1 
^ p<n.n  
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Ahareaeee oo Hea  Bep  Meeeaie aar Hpoiaa Recoiai ioa  
 
DMV survey responses indicated an Hncrease Hn  cblHc ahareness of seat belt aessages froa 
Waee 1 to Waee 2. There has a sHgnHfHcant Hncrease Hn  ercentage of res ondents HndHcatHng 
haeHng “seen or heard about extra enforcement where police were looking at seat belt use” 
from Wave 1 to Wave 2 (froa 39.7% to  n.6%, res ectHeela, p<.nnn1). When asked Hf thea had 
recentla ”read, seen or heard anything about seat belts in Connecticut, 50.1 percent of 
res ondents anshered affHraatHeela Hn Waee 1 coa ared to  7.8  ercent Hn Waee 2 (p<.nnn1). 
Those ansherHng aes to the latter qcestHon here then asked aboct the socrce and the natcre of 
the aessage. Resclts are scaaarHzed Hn Table 7. Res ondents here also asked Hf thea kneh the 
name of any seat belt enforcement program in Connecticut. The campaign slogan, “Click It or 
Ticket” Hncreased (nonsHgnHfHcantla) Hn recognHtHon froa 87.9  ercent Hn Waee 1 to 9n.8  ercent 
Hn Waee 2 (see Table 7).  
 

Tabpe 7s Hsriey Qsee ioae 16n 18n 19 
 
Qsee ioa Waie 1  Waie 2  
Q16s Ia  he pae  moa hn haie yos eeea or hearr abos  ex ra 
eaoorcemea  hhere popice here pookiai a  eea  bep  see? 

  

Yes 39.7% 50.6%* 
No 6n.3% 49.4% 
Total (N)  100% (N=1,367) 100% (N=1,352) 
Q18s  aie yos recea py rearn eeean or hearr aay hiai abos  
eea  bep e ia Coaaec ics ? 

  

Yes 50.1% 57.8%* 
No 49.9% 42.2% 
Total (N)  100% (N=1,392) 100% (N=1,371) 
Q18as Where rir yos eee or hear abos  aay hiai abos  
 eaoe rriiiai ia Coaaec ics ? (msp ippe aaehere) 

  

 Nehs a er 17.9% 15.9% 
 Radio 32.2% 34.7% 
 TV 48.1% 46.2% 
 Internet  13.3% 15.9% 
 erochcre    .3%   7.1% 
 Checkpoint 18.2% 21.4% 
 Other 19.2% 19.3% 
Q18bs Wha   ype oo meeeaie hae i ?   
 Enforcement 16.2% 22.1% 
 Safety    8.5%   9.0% 
 Political Opinion   0.0%   1.4% 
                on’t Knoh/ on’t Reaeaber   2.8%   1.4% 
               Specific Slogan 72.5% 66.2% 
Total (N)  100% (N=142) 100% (N=145) 
Q19s Do yos kaoh  he aame oo aay eaoe rriiiai 
eaoorcemea  proiram(e) ia CT? (msp ippe reepoaeee) 
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 ecckled or ecsted   7.7%   7.0% 
 ecckle U  ConnectHcct 21.2% 17.3% 
 Click It or Ticket 87.9% 90.8% 
 Operation Stay Alive   4.5%   4.4% 
*Significant at p<n.n1 
^ p<n.n  
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Percep ioa aar Ahareaeee oo Hpeer Eaoorcemea  
 
There has no change Hn re orted s eedHng froa Waee 1 to Waee 2.  The  ercentage of 
respondents that re orted “Always” drHeHng oeer 3 a h Hn a 3na h zone has 9.n  ercent Hn 
both Waees 1 and 2 (see Table 8).   MV screea res onses HndHcated a sHgnHfHcant Hncrease Hn 
 cblHc ahareness of s eed enforceaent froa Waee 1 to Waee 2.  The  ercentage of 
Respondents HndHcatHng haeHng “read, seen or heard about speed enforcement” has 46.6 
percent in Wave 1 compared to 52.2 percent in Wave 2, p<.n1.  When asked to eealcate the 
chance of receiving a ticket for driving over the speed limit, 18.0 percent of Respondents in 
Waee 1 HndHcated Ht has “Always”, coa ared to 18.2  ercent Hn Waee 2.  etaHls for these 
qcestHons are shohn Hn Table 8. 
 
 

Tabpe 8s Hsriey Qsee ioae 21n 22n 23 
 
Qsee ioa Waie 1  Waie 2  
Q21s  Sa a pocap roar hi h a epeer pimi  oo 30mphn 
hoh oo ea ro yos rriie oae er  haa 35mph?  

  

Alhaas    9.0%    9.0% 
Nearla Alhaas 15.1% 14.6% 
Sometimes 42.7% 41.3% 
Seldom 19.8% 21.5% 
Never 13.4% 13.6% 
 Total (N) 100% (N=1,362) 100%  (N=1,339) 
Q22s  aie yos recea py rearn eeean or hearr aay hiai 
abos  epeer eaoorcemea ? 

  

Yes 46.6% 52.2%* 
No  3.4% 47.8% 
 Total (N) 100% (N=1,336) 100%  (N=1,319) 
Q23s  Wha  ro yos  hiak  he chaacee are oo ie  iai a 
 icke  io yos rriie oier  he epeer pimi ?  

  

Alhaas 18.0% 18.2% 
Nearla Alhaas 22.4% 23.7% 
Sometimes 47.5% 46.0% 
Seldom    8.7%    9.0% 
Never    3.3%    3.n% 
 Total (N) 100% (N=1,350) 100%  (N=1,328) 
*Significant at p<n.n1 
^ p<n.n  
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2015 Coaaec ics  Labor Day Impairer Driiiai Campaiia 

DMV HURVEY REHULTH 
 
The  cr ose of thHs aeao Hs to share hHth the ConnectHcct  e artaent of Trans ortatHon’s  Hghhaa 
 afeta OffHce (  O) resclts for Waee 1 ( re) and Waee 2 ( ost) of the  MV screea effort scrrocndHng 
the Labor Day 2015 Impaired Driving Initiative. A one-page qcestHonnaHre has dHstrHbcted Hn  MV 
offHces and has desHgned to assess res ondents’ knohledge and ahareness of the paid media that 
has  crchased ba the   O and aHred dcrHng the caa aHgn.  The  artHcH atHon of the  MV offHces has 
essential in our analysis of the caa aHgn and he hocld lHke to eetend ocr thanks and gratHtcde to 
each offHce for theHr efforts. NHne CT  MV offHces here eHsHted: erHdge ort,  anbcra,  aaden, Neh 
erHtaHn, Norhalk, NorhHch, Waterbcra, WethersfHeld and WHnsted. The fHrst haee of  MV surveys 
has condccted before ana aedHa or enforceaent began (Acgcst 4 – August 8, 2015) and the second 
haee has collected dHrectla afterhard ( e teaber 8 – 18, 2015).   
 
 etaHled analasHs of the tho screea haees Hs  roeHded Hn the follohHng  ages. A sna shot of the 
resclts Hs  roeHded beloh. Resclts HndHcated a saall decrease (nonsHgnHfHcant) of self-reported 
drHeHng after drHnkHng betheen Waee 1 and Waee 2. The ncaber of res ondents that re orted 
haeHng zero HncHdence of drHeHng after drHnkHng hent froa 84.8 percent in the baseline survey to 
8 .8  ercent dcrHng Waee 2. The  ercentage of res ondents re ortHng haeHng “read, seen, or 
heard anything about alcohol impaired driving” reaaHned stable at aboct 64  ercent for both 
Waees. When asked hhere the Ha aHred drHeHng aessage has heard, television, newspaper and 
radio here the aost coaaon anshers  roeHded. RecognHtHon of the “Drive Sober or Get Pulled 
Over“ caa aHgn slogan shohed a  (nonsHgnHfHcant) Hncrease, goHng froa  n.2  ercent Hn Waee 1 
to 54.5 percent in Waee 2.  The tables that folloh scaaarHze res ondent characterHstHcs as hell 
as screea qcestHon resclts across the tho haees. All statHstHcal sHgnHfHcance testHng has done 
hHth chH-square analysis. 
 
Baeic Iaoorma ioa aar Demoiraphice 
A  roeHaatela 1 n screeas has the collectHon goal for each offHce  er Waee (Table 1). There 
here a total of 2,621 screea res ondents; 1,4n7  re-campaign and 1,214 post-campaign.  
(Note: Waee 2 coHncHded hHth the CT  MV softhare c grade.  OffHce closcres and/or eecessHee 
in-office customer traffic affected the ability of our surveyors to collect the full quota of 
respondents for some offices.)  
 

Tabpe 1s DMV Sooice Loca ioa aar Nsmber oo Comppe er Hsrieyen by Waie 
 
 
 
 
 
 
 
 
 
 

Sooice Loca ioa Waie 1 Waie 2 
erHdge ort 151 150 
Danbury 152 133 
Hamden 160 155 
Neh erHtaHn 159 100 
Norhalk  152 152 
NorhHch 152   88 
Waterbury 176 154 
Wethersfield 152 151 
Winsted 1 3 131 
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Table 2 scaaarHzes the deaogra hHc characterHstHcs of the screea res ondents, hHth sHgnHfHcant 
pre to post demographic shifts occurring for the Gender, Race and Hispanic questions. A 
sHgnHfHcant Hncrease Hn aale res ondents has shohn froa Waee 1 to Waee 2 ( 2.2% and  6.7%, 
res ectHeela). The aaiorHta of res ondents here WhHte (71.9% Hn Waee 1 and 64.3% Hn Waee 2), 
hHth the dro  re resentHng a sHgnHfHcant declHne,   < .n1. The  ercent of res ondents that here 
 Hs anHc Hncreased sHgnHfHcantla (17.4% Hn Waee 1, 22. % Hn Waee 2,   < .n1).  crHng both haees, 
the aost coaaon re orted age categora for res ondents here  n- 9 aear olds (21.2% Hn Waee 
1 and 21.n% Hn Waee 2).   Vera sHaHlar resclts for all age categorHes here focnd hhen coa arHng 
results for Wave 1 and Wave 2. 
 

Tabpe 2s Deecrip iie Charac erie ice oo Hsriey Reepoarea e 
 

Characteristic Waie 1 Waie 2 
Gearer   
 Male 52.2% 56.7%^ 
 Female 47.8% 43.3% 
Total (N) 100% (N=1,403) 100% (N=1,212) 
Aie   
 16-20   7.3%   5.6% 
 21-25 10.1% 11.9% 
 26-34 17.2% 19.1% 
 3 -39   9.3%   8.5% 
 40-49 17.0% 17.5% 
 50-59 21.2% 21.0% 
 60+ 17.9% 16.3% 
Total (N) 100% (N=1,402) 100% (N=1,209) 
Race   
 White 73.n% 65.0%* 
 elack 11.2% 13.3% 
 Asian   4.2%   5.5% 
 Native American   0.5%   0.6% 
               Other 11.0% 15.6% 
 Multiple   1.6%   1.0% 
Total (N) 100% (N=1,349) 100% (N=1,158) 
 iepaaic   
 Yes 17.4% 22.5%* 
 No 82.6% 77.5% 
Total (N) 100% (N=1,368) 100% (N=1,165) 

        *Significant at p<n.n1 
        ^ p<n.n  
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Bep  & Apcohop Uee  
 
Tables 3 to 6 scaaarHze the fHndHngs for Waee 1 and Waee 2 ba qcestHon. QcestHons here 
groc ed together hHth others based on scbiect sHaHlarHta.   
 
There has eera lHttle change Hn res ondent re orts of “Always” hearHng a seat belt froa Waee 1 
(86.7%) to Waee 2 (8 .8%).  Also relatHeela cnchanged has the  ercentage of res ondents 
HndHcatHng that, Hn the  ast 3n daas, thea had zero HncHdence of drHeHng hHthHn tho hocrs after 
drHnkHng (froa 84.8% Hn Waee 1 to 8 .8% Hn Waee 2).  Thocgh the change has not sHgnHficant, 
hhen asked aboct theHr  attern of drHeHng after drHnkHng coa ared hHth three aonths ago, 
more respondents reported that they “do not drive after drinking” dcrHng Waee 2 (84.9%) 
coa ared to Waee 1 (81.6%). 
 

Tabpe 3s Bep  Uee aar Apcohop Ueen Qsee ioae 6n 7n 9 
 
Qsee ioa Waie 1  Waie 2  
Q6s  oh oo ea ro yos see eea  bep e hhea yos             
rriie/rire ia a carn iaan HUV or pick sp? 

  

  Alhaas 86.7% 85.8% 
  Nearla Alhaas   7.1%   7.3% 
                Sometimes   4.1%   4.1% 
                Seldom   0.9%   1.6% 
                Never   1.1%   1.3% 
  Total (N)  100% (N=1,401) 100% (N=1,208) 
Q7s Ia  he pae  30 rayen hoh maay  imee haie yos                        
rriiea a mo or iehicpe hi hia 2 hosre ao er rriakiai 
apcohopic beieraiee? 

  

                None 84.8% 85.8% 
                1 or more  times 15.2% 14.2% 
  Total (N)  100% (N=1,403) 100% (N=1,214) 
Q9s Comparer hi h 3 moa he aion are yos aoh 
rriiiai ao er rriakiai 

  

                More Often   0.8%    0.8% 
                Less Often   5.2%    5.2% 
                About the Same 12.5%    9.2% 
                Do Not Drive after Drinking 81.6%  84.9% 
  Total (N)  100% (N=1,356) 100% (N=1,169) 
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Percep ioa oo Heieri y oo Eaoorcemea  & Experieace hi h Eaoorcemea   
 
DMV survey responses generally indicated small to no changes in perception of enforcement 
seeerHta froa Waee 1 to Waee 2 (Table 4). When asked to eealcate the chances of gettHng 
arrested if driving after drinking, Wave 1 and Waee 2 resclts here sHaHlar.  Rocghla 4   ercent 
of res ondents (44.7% Hn Waee 1 and 4 .6% Hn Waee 2) HndHcated chances of arrest has 
“Always” or “Nearly Always”.  Oeer forta  ercent (44.3% of Waee 1 res ondents and 46.1% of 
Wave 2 respondents) judged that local  olHce enforced the drHnkHng and drHeHng lahs “Very 
Strictly”. When asked aboct enforceaent of drHnkHng and drHeHng lahs ba state  olHce,  n.1 
 ercent of res ondents icdged Ht has enforced “Very Strictly” Hn Waee 1, HncreasHng slHghtla 
(non-sHgnHfHcantla) to  3.4  ercent Hn Waee 2.   HaHlar  ercentages of res ondents Hn both haees 
icdged that the  enaltHes for Ha aHred drHeHng here “Not Strict Enough” (26.7% and 27. % 
respectively) for Waves 1 and 2. 
 

Tabpe 4s Hsriey Qsee ioae 8n 10n 11n 12 
 
Qsee ioa Waie 1  Waie 2  
Q8s   Wha  ro yos  hiak  he chaacee are oo ie  iai 
arree er io yos rriie ao er rriakiai?   

  

  Alhaas 24.3% 29.1% 
  Nearla Alhaas 20.4% 16.6% 
                Sometimes 34.3% 33.n% 
                Seldom    8.7%   9.2% 
                Never 12.3% 12.2% 
  Total (N) 100% (N=1,378) 100% (N=1,184) 
Q10s  Do yos  hiak pocap popice eaoorce  he rriakiai 
aar rriiiai pahe:  

  

  Very strictly 44.3% 46.1% 
   oaehhat strHctla 39.2% 36.2% 
                Not very strictly 11.6% 12.7% 
                Rarely   2.8%   3.n% 
                Not at all   2.1%   2.0% 
  Total (N) 100% (N=1,379) 100% (N=1,185) 
Q11s  Do yos  hiak e a e popice eaoorce  he rriakiai 
aar rriiiai pahe:  

  

  Very strictly 50.1%  3.4% 
   oaehhat strHctla 36.1% 33.7% 
                Not very strictly   9.4%   9.5% 
                Rarely   2.9%   2.0% 
                Not at all   1.5%   1.4% 
  Total (N) 100% (N=1,382) 100% (N=1,181) 
Q12s  Do yos  hiak  he peaap iee oor apcohop impairer 
rriiiai are:  

  

  Too Strict   8.1%   9.8% 
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  About Right 54.0% 54.9% 
  Not Strict Enough 26.7% 27.5% 
                 on’t Knoh  11.3%     7.7% 
  Total (N) 100% (N=1,390) 100% (N=1,191) 

 
 
DMV survey responses indicated no significant change in number of respondents having 
 ersonalla ee erHenced Ha aHred drHeHng enforceaent (Table  ).  A sHaHlar  ercent of 
res ondents had gone throcgh an alcohol check oHnt Hn the  ast 3n daas (1 .6% Hn Waee 1 vs. 
17.1% in Wave 2).  
 

Tabpe 5s Hsriey Qsee ioa 13 
 
Qsee ioa Waie 1  Waie 2  
Q13s Ia  he pae  30 rayen haie yos ioae  hrosih a 
checkpoia  hhere popice here pookiai oor apcohop-impairer 
rriiere? 

  

Yes 15.6% 17.1% 
No 84.4% 82.9% 
Total (N)  100% (N=1,383) 100% (N=1,193) 
 
 
Ahareaeee oo Impairer Driiiai Meeeaie aar Hpoiaa Recoiai ioa  
 
 MV screea res onses HndHcated no Hncrease Hn oeerall  cblHc ahareness of Ha aHred drHeHng 
messages from Wave 1 to Wave 2.  The percentage of respondents indicating having read, seen 
or heard anything about impaired driving in Connecticut has nearla HdentHcal from Wave 1 to 
Waee 2 (64.n% and 63.9% res ectHeela). Those ansherHng “aes” to thHs screea qcestHon here 
then asked about the source of messages. Results are summarized in Table 6.  Wave 1 to Wave 
2 ahareness leeels Hncreased for all socrces eece t brochure, hHth all  re-post comparisons 
fallHng beloh sHgnHfHcant leeels.  The aost coaaonla re orted socrces Hnclcde television radio 
and newspaper.  Res ondents here also asked Hf thea kneh the naae of ana Ha aHred drHeHng 
enforcement program in Connecticut. The caa aHgn slogan “Drive Sober or Get Pulled Over” 
shohed a nonsHgnHfHcant Hncrease Hn ahareness (froa  n.2% to  4. % of res ondents Hn Waees 
1 and 2 res ectHeela).  Ahareness of the “Frieids Doi’t Let Frieids Drive Druik” caa aHgn 
decreased sHgnHfHcantla (49.3% of res ondents Hn Waee 1 to 43.1% of res ondents Hn Waee 2,   
< .n ).  Tho of the slogans hHth the lohest ahareness leeels shohed a sHgnHfHcant Hncrease Hn 
recognition from Wave 1 to Wave 2: 1) the campaign slogan “Checkpoiit Strikeforce” (3.7% to 
6.1% of respondents respectively) and 2) “90 Day Blues” (n.6% to 2.n% of res ondents 
res ectHeela), both sHgnHfHcant at   < .n .   
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Tabpe 6s Hsriey Qsee ioae 14 aar 15 
 
Qsee ioa Waie 1  Waie 2  
Q14s  aie yos recea py rearn eeean or hearr aay hiai 
abos  impairer rriiiai ia Coaaec ics ? 

  

Yes 64.0% 63.9% 
No 36.n% 36.1% 
Total (N)  100% (N=1,392) 100% (N=1,197) 
Q14as Where rir yos eee or hear abos  aay hiai abos  
 eaoe rriiiai ia Coaaec ics ? 

  

 Nehs a er 3n.9% 32.7% 
 Radio 3n.3% 33. % 
 TV 65.9% 68.1% 
  oster/eHllboard 25.4% 28.2% 
 erochcre   3.7%   3.4% 
 Police Checkpoint   8.5%    9.7% 
 Other 12.7%  13.9% 
Total (N)  100% (N=891) 100% (N=765) 
Q15s Do yos kaoh  he aame oo aay eaoe rriiiai 
enforcement proiram(e) ia CT? 

  

               Drive Sober or Get Pulled Over 49.8% 45.5% 
 Drunk Driving. Over the Limit, Under Arrest 28.8% 24.7% 
 You Drink & Drive. You Lose 40.6% 36.6% 
 Team DUI   3.6%   5.0% 
 Friends Don’t Let Friends Drive Drunk 49.3% 43.1%^ 
 Checkpoint Strikeforce   3.7%   6.1%^ 
  lease  te  Ahaa froa Yocr VehHcle   4.2%   5.4% 
 9n  aa elces   0.6%   2.0%^ 
 MADD’s Red Ribbon 14.8% 12.3% 
Total (N)  100% (N=891) 100% (N=765) 
^ Significant at p< n.n  
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